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U  UUVIliy  lUI  1UU  ■  ■  ■  Every  year  the  CANCO 
SPEAKING  SERVICE  addresses  thousands  of  grocers  and  distributors 
throughout  the  country,  suggesting  ways  to  sell  more  canned  foods. 
Other  lectures  and  radio  talks  reach  a  huge  total  of  consumers  and  pro' 
fessional  people,  spreading  education  that  causes  more  buying  of  canned 
foods.  During  1939  requests  for  lectures  kept  the  Speaking  Service  booked 
for  six  months  ahead  .  .  .  Canco  will  continue  to  ghost  for  you. 
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And  when  the  Exhibit  closes  at  six  o’clock,  come  up 


to  Rooms  718-720.  There’ll  be  an  easy  chair  waiting  for 
you,  and  your  old  friends  glad  to  see  you.  And  our 
technical  experts  will  be  on  hand  if  you  want  to  be 
serious.  We’ll  be  looking  for  you  .... 

DEWEY  AND  ALMY  CHEMICAL  COMPANY 

CAMBRIDGE  •  OAKLAND  •  MONTREAL  •  LONDON  •  PARIS 
COPENHAGEN  •  BUENOS  AIRES  •  NAPLES  •  MELBOURNE 

★  ★ 
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Judge,  Advertising.  Yearly  Subscription  price:  U.  S.  A. — $3.00;  Canada — $4.00;  Foreign — $5.00.  Advertising  rates  upon  application.  Forms  close  Wednesday: 
cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office,  Baltimore,  Md.,  under  Act  ol 
March  3rd,  1879. 
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In  the  Heart  of  the 

IHDUSTHIAl  BAST 


^’T^HIS  is  a  day  of  hard  competition,  but  it  is  also  a  day  of  unparalleled 
opportunity  for  any  big  company  whose  forward  looking  policies  win  the 
respect  and  support  of  a  great  industry. 

More  and  more  it  is  being  realized  that  modern  needs  demand  modern  facilities 
and  equipment. 

More  and  more  the  industry  is  recognizing  that  these  modern  needs  are  being 
superlatively  met  in  Crown’s  great  new  plant  in  Philadelphia  —  and  at  strategic 
points  for  the  convenience  of  the  industry. 
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UNIVERSAL 
CORN  CUTTER 


FMC  DOUBLE 
HUSKER  ^ 

A  new  machine  and  new 
huskinK  principle.  Tops  in 
percentase  of  perfect  huskini; 
—  practically  10(1%.  Handles 
even  the  smallest,  tenderest 
ears  perfectly.  Low  upkeep 
cost.  Capacity  —  2  tons  per 


By  taking  their  plants  direct 
to  the  farms,  the  American 
Canners  have  made  possible 
the  mass  production  of  pure 
foods.  They  have  enabled 
the  farmer  to  obtain  profits 
from  land  that  was  once  a 
liability.  And  by  selecting 
localities  where  soil  and  cli¬ 
mate  are  most  suitable,  they 
have  improved  the  quality 
of  our  foods.  The  consumer 
benefits,  as  well  as  the  farm¬ 
er,  for  he  obtains  top  quality 
fruits  and  vegetables  in  and 
out  of  season  at  prices  that 
keep  his  living  costs  at  a 
minimum. 


The  only  machine 
.suitable  for  Itolh 
whole  Brain  and 
cream  style  pack- 
ins.  Improves 
quality  and  in¬ 
creases  yield  1(1% 
to  25%.  Will 
handle  up  to  125 
ears  per  minute. 


CORN  SILKER 

Silks  and  cleans  cream  style  or 
whole  Brain  corn.  Capacity 
enough  for  a  modem  fast  line. 
Silking  wires  are  self-cleaning. 
All  screens  quickly  removable. 


PEERLESS  CORN  WASHER 

Handles  the  ears  without 
damage.  Washes  diit 
a  w  a  y  w  i  t  h  p  0  w  e  r  f  u  1 
sprays.  Serves  also  as  a 
rehusker  and  silker.  Ca- 
paclty  (1  to  .1  lines) 

50,000  to  150.000  No.  2 
cans  per  day. 


The  modern  high  speed 
equipment  built  by  Food 
Machinery  Corporation  has 
done  its  part,  also,  in  ena¬ 
bling  canners  to  preserve  all 
the  freshness  and  goodness 
of  their  products  sealed  in 
cans. 


M.  &S. 
HI-SPEED 
FILLER 


SEND  FOR  OUR  CATALOG 


Handles  any  liquid  or  semi- 
liquid  product.  Continuous  and 
automatic.  No  spilling  or  slop¬ 
ing.  Product  will  flow  only 
when  can  is  in  proper  position. 


Our  224-page  catalog  filled 
with  illustrations  and  de¬ 
scriptions  of  machinery  for 
every  class  of  canning  is 
sent  free.  Mail  the  coupon 
or  write  for  it  today. 


COB  CORN 

OTHER  EQUIPMENT  FOR  CORN  CANNERS  TRIMMER 

Rehuskeis  .  .  Corn  Trimmers  ..  High  Pressure  Washers  Trims  all  ears  i 

.  .  Brushers  .  .  Inspection  Conveyors  .  .  Blanchers  .  .  length.  Cuts  both  ei 

Knife  Grinders  .  .  Spiral  Conveyors  .  .  Whole  Grain  ef,v‘ 

Washers  .  .  Mixers  .  .  Resilkers  .  .  Cooker  Fillers  .  .  niiniite  with"  4  or 

Elevators  .  .  Cob  Crushers,  etc.,  etc.  feeders. 


FOOD  MACHINERY  CORPORATION 

Modern  Canning  Equipment  for  All  Food  Products 

(SPRAGUE-SELLS  DIVISION) . HOOPESTON,  ILLINOIS 


S  FOOD  MACHINERY  CORPORATION 
I  (Sprague-Sells  DivisionlHOOPESTON,  ILL, 

I  Please  send 

j  □  Full  details  of _ _ 

S  □  Your  complete  General  Catalog. 


Name. 


.State. 
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EDITORIALS 


The  best  ever — ^That  is  the  usual  expression 
after  the  Convention  is  over,  but  there  are  very 
good  reasons  to  offer  that  as  a  prediction  about 
this  1940  Convention.  This,  industry  has  made 
tremendous  strides,  during  the  past  year,  in  its  study 
of  better  merchandising  methods,  and  is  hungry  for 
every  bit  of  further  information  possible.  As  a  matter 
of  fact  this  Convention  has  been  dedicated  to  Distribu¬ 
tion,  which  means,  of  course,  better  distribution,  i.e., 
more  sane  and  lasting  distribution — the  sort  of  distri¬ 
bution  that  builds  good-will — and  that  is  the  very 
essence  of  Better  Merchandising.  This  is  going  to  be 
a  Business  Convention,  make  no  mistake. 

You  will  find  a  larger  than  usual  crowd  of  canners, 
well  dressed,  smiling  and  happy,  not  just  because  they 
have  sold  a  good  portion  of  their  packs,  and  have  the 
money,  and  have  been  able  to  pay  most  if  not  all  of 
their  bills,  and  are  now  able  to  figure  upon  needed 
replacements  and  supplies — as  they  were  not  able  to 
do  during  the  past  two  years — ^but  because  their 
horizon  is  very  much  brighter.  They  are  learning  to 
get  a  good  grip  upon  their  own  businesses,  and  they 
like  the  feeling;  and  they  have  gained  the  courage  to 
ask  suitable,  profit-showing  prices  for  what  surplus 
goods  they  still  own,  and  they  like  that  new  courage, 
too. 

And  they  are  learning  another  very  important  les¬ 
son:  that  their  fellow  canners  in  the  same  line  are  not 
the  Sons-of-a-Tinker  they  were  led  to  believe,  and  did 
believe,  but  that  on  the  contrary  they  are  the  same 
kind  of  fine  fellows  they  themselves  are,  and  that  they 
can  be  trusted  to  play  square,  and  help  the  whole  cause, 
even  as  they  do  themselves.  There  is  more  real  co¬ 
operation  between  canners  today  than  ever  before  in 
the  industry;  their  Associations,  Bureaus  and  Insti¬ 
tutes  now  mean  something.  They  now  see  clearly  what 
Patrick  Henry  meant  when  he  said:  “We  will  hang 
together,  or  we  will  be  hung  separately.”  That  lesson 
alone,  learned  well  by  all,  would  be  worth  a  whole 
decade’s  effort;  that  is,  if  the  industry  had  learned 
nothing  else  than  that  one  truth,  in  ten  years  study, 
it  would  have  marked  the  decade  as  well  worth  while. 
For  have  the  canners  been  hung  separately!  all  these 
many  years?  Through  false  rumors,  and  worse,  the 
individual  canner  has  been  “cut-out”  from  the  herd  and 
skinned  completely  if  not  actually  slayed.  That  could 
only  be  done  because  no  canner  had  any  confidence  in 
a  fellow  canner.  And  the  rustlers  knew  it.  It  is 
different  now. 

And  the  whole  industry  ought  to  know  that  general 
business  conditions  warrant  better  prices,  and  busy 


times  ahead — one  of  the  biggest  years  we  have  ever 
faced  at  Convention  time.  And  not  just  our  industry, 
but  the  entire  industry  of  the  country.  Here  is  a 
report  that  just  came  in: 

Schenectady,  Jan.  10 — Orders  received  by  General  Electric 
Company  during  the  fourth  quarter  of  1939  amounted  to 
$112,166,535,  compared  with  $63,419,265  in  the  final  quarter 
of  1938,  an  increase  of  77  per  cent.  President  Charles  E. 
Wilson  announced  today. 

Orders  for  the  year  1939  were  $360,748,386,  compared  with 
$252,176,223  for  1938,  an  increase  of  43  per  cent. 

And  here  is  another  impartial  summary : 

“Retail  auto  sales,  through  November,  1939,  were  43% 
above  a  year  ago  for  passenger  cars,  36%  for  commercial 
cars;  the  week  to  December  23  by  Barron’s  Business  Index 
at  91.8%  was  the  best  since  May,  1930,  and  compares  with 
78%  a  year  ago.  Wholesalers’  clothing  sales  in  November 
were  2.9%  over  November,  1938,  with  inventories  up  0.4%; 
Department  store  sales  were  13%  above  the  week  ending 
December  23,  1938,  5%  above  the  four  week  period  of  1938 
to  the  same  date;  Electric  power  output,  week  ending 
December  23  was  11.8%  over  same  period  last  year;  Freight 
cars  loaded  14%  above  the  same  week  in  1938;  Furniture 
sales  by  wholesalers  in  November  were  16.5%  over  1938; 
Grocery  chain  store  sales  were  9%  above  1938  for  the  11 
months  ending  December  1st;  November  hardware  sales 
were  18%  above  a  year  ago;  Inventories  of  wholesalers  end 
of  November  were  7%  over  1938,  the  fourth  consecutive 
monthly  gain  over  1938;  Manufacturers  sales  in  November 
while  6.3%  below  October,  were  21%  above  November  1938; 
1939  annual  income,  estimated  at  68.5  billion  dollars,  a  gain 
of  about  4.5  billion  dollars  over  1938;  Railroads  net  operat¬ 
ing  income  for  November  was  70.4  million  dollars,  41% 
above  November,  1938;  Steel  production  week  to  January 
1st,  including  holiday  was  73%  against  39%  same  week  of 
1938;  Tire  shipments,  November,  17.6%  over  1938;  Unfilled 
order  backlogs  of  200  manufacturers  (all  industries)  Novem¬ 
ber  were  8%  over  October,  and  81%  over  year  ago;  and 
finally.  Wholesale  trade  during  November  was  9%  above 
the  volume  of  November,  1938.” 

In  all  this  there  is  no  hint  as  to  possible  war  effects 
(their  only  result  could  be  a  big  advance  in  the  prices 
of  canned  foods)  and  we  would  rather  not  consider 
them  in  the  picture.  Yet  Major  Paul  P.  Logan,  of  the 
Quartermaster  Corps,  at  present  assigned  to  the  faculty 
of  the  Army  Industrial  College  at  Washington,  is  on 
the  Program  to  speak  at  the  opening  session,  on  the 
subject  “War  Department  Industrial  Mobilization 
Plan.”  In  the  course  of  your  studies,  better  take  in 
this,  and  learn  what  is  likely  or  possible. 

And  as  we  write  it  comes  to  us  that  there  is  a 
foreign  Buying  Committee  seeking  canned  tomatoes, 
as  they  have  been  seeking  canned  milk.  And  this  is 
not  surprising.  Paraphrasing  Shakespeare:  “If  you 
have  canned  tomatoes  prepare  to  hold  them  now.”  All 
this  war  “stuff”  is  sub-rosa,  as  you  can  well  under¬ 
stand,  but  a  hint  to  the  wise  ought  to  be  sufficient. 

And  so  it  will  be  a  great  Convention,  you  will  see. 
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BROKERS  MADE  OR  BUSTED  ?  — Since  the 
Supreme  Court  refused  to  reopen  the  A.  &  P.  Case,  as 
everyone,  except  their  counsel,  felt  it  would  refuse, 
there  has  been  much  discussion,  pro  and  con,  as  to 
whether  or  not  the  brokers  have  been  “made”  in  the 
sense  that  all  canned  foods  sales  must  now  be  made 
through  brokers;  or,  on  the  other  hand,  will  not  all 
sales  become  direct,  with  the  brokers  completely  elimi¬ 
nated.  The  brief  filed  by  the  counsel  for  the  A.  &  P. 
said  the  action,  now  approved  by  the  Court,  would  add 
the  cost  of  brokerage  to  every  item  of  food  supplied 
to  the  public,  which,  if  true,  would  mean  that  the 
brokers  would  get  all  the  business.  On  the  contrary, 
common  sense  would  seem  to  dictate  the  wisdom  of  all 
canners  making  all  their  sales  to  direct  buyers,  thus 
saving  the  brokerage.  No  direct  buyer  was  ever  en¬ 
titled  to  brokerage,  no  matter  how  he  camouflaged  his 
claim,  and  that  is  how  the  courts  looked  at  it.  But  any 
broker  who  really  “sells”  for  his  canner  is  entitled  to, 
and  well  earns,  the  brokerage  paid  him.  And  canners 
will  continue  to  pay  for  such  service,  because  that 
means  that  they  will  get  better  than  the  run-of-the- 
market  prices,  or  the  representative  is  not  selling, 
whether  he  be  broker  or  hired  salesman.  As  it  has 
been  since  they  became  factors  in  the  market,  the 
“low”  of  the  market  will  continue  to  be  made  by  the 
great  direct-buying  chains:  they  buy  in  huge  quanti¬ 
ties,  and  they  have  the  cash.  But  under  the  R-P  law 
no  canner  may  sell  them  at  prices  lower  than  he  is 
willing  to  name  to  any  other  buyer.  Brokerage  or  dis¬ 
counts  under  any  guise  are  “out.” 

Now  here  is  another  lesson  every  canner  must  learn : 
the  canning  industry  was  brought  down  to  the  verge 
of  destruction  by  these  cut-price  buyers,  with  their 
long  string  of  discounts  of  all  kinds.  Only  a  severe 
reduction  in  the  packs,  plus  a  war  scare,  kept  the 
industry  from  a  complete  flunk.  The  R-P  act  can 
protect  you,  and  it  was  passed  to  protect  you,  but  it 
requires  your  full  cooperation  and  help.  And  it  offers 
you  a  premium  for  honest  help.  No  one  likes  to  be  an 
informer,  a  squealer,  but  if  you  saw  a  man  setting  fire 
to  your  neighbor’s  house  you’d  take  quick  action  to 
prevent  the  deed.  Isn’t  your  business,  your  livelihood, 
worth  protecting?  Why,  if  you  do  not  inform  on  any 
known  transgressor  of  this  R-P  law  you  become  a 
party  to  the  crime.  Don’t  go  off  on  rumor  or  revenge. 
Get  the  facts,  then  act  promptly,  and  if  you  have  been 
injured  by  the  unjust  transaction  you  can  collect  triple 
damages.  You’ve  got  to  fight  to  protect  yourself,  and 
this  is  not  dishonorable  fighting,  but  just  the  reverse: 
not  to  fight  is  dishonest  as  well  as  foolish.  No  law  can 
be  well  enforced  unless  it  has  the  support  of  the  in¬ 
dustry,  and  you  certainly  ought  never  to  forget  the 
drubbing  you  took  during  the  past  two  years.  They 
tell  you  that  it  was  all  due  to  the  heavy  over-packs. 
That  is  not  so.  The  packs  were  of  such  quality  that 
if  you  had  had  friendly  distribution  their  quality  would 
have  doubled  the  number  of  consumers  of  canned  foods, 
and  the  goods  would  have  been  sold  at  least  at  cost.  As 
a  matter  of  fact  you  should  have  made  nice  money  on 
these  big  packs  of  fine  quality,  but  the  only  ones  who 
made  it  were  the  distributors  and  the  retailers  and  the 
consumers  got  real  bargains,  while  hundreds  of  you 


went  to  the  wall  in  your  business,  and  all  of  you  lost 
n:c::cy.  If  they  had  had  but  one  more  year  to  tighten 
these  thumb-screws  on  the  canners  the  canning  in¬ 
dustry,  and  all  its  ramifications,  would  have  been  wiped 
out,  and  ended.  You  know  it.  Well,  if  you  do  not 
protect  yourselves,  with  this  easy  protection  afforded 
you,  you  may  not  have  the  chance  again,  and  you  will 
not  deserve  it. 

FOR  THE  RECORD — If  the  Honorable  Justices  of 
the  Supreme  Court  read  the  brief  filed  by  the  counsel 
for  the  A.  &  P.  we  wonder  that  they  did  not  fine  them 
a  couple  of  billion  dollars,  not  for  “contempt  of  court,” 
but  for  insults  to  their  intelligence,  the  unforgivable 
sin.  You  will  want  this  much  of  it,  at  least,  for  your 
records : 

“Shortly  after  enactment  of  the  Robinson-Patnian  Act 
in  June,  1936,  the  A.  &  P.  issued  instructions  to  its  buying 
agents  not  to  accept  further  brokerage  fees  from  the  sellers 
on  commodity  purchases,”  said  the  N.  Y.  Jouimal  of  Com¬ 
merce,  “but  instead  to  make  all  future  purchases  on  one  of 
the  three  following  bases: 

1.  To  purchase  commodities  at  a  net  price  reflecting  a 
reduction  from  the  sellers’  prices  to  other  customers  or  from 
the  general  market  price,  equal  to  the  brokerage  fees  which, 
before  June  19,  1936,  would  have  been  paid  by  the  sellers 
to  petitioner’s  buying  agents. 

2.  To  execute  ‘quantity  discount’  agreements  with  sellers 
upon  a  printed  form  which  was  uniformly  filled  in  to  pro¬ 
vide  for  payment  to  the  petitioner,  as  the  ‘quantity  discount,’ 
of  an  amount  equal  to  the  brokerage  paid  monthly  by  the 
sellers  to  petitioner’s  buying  agents  before  June  19,  1936, 
and  currently  paid  by  the  sellers  to  their  own  brokers. 

3.  With  sellers  unwilling  to  sell  upon  the  two  preceding 
bases,  to  make  an  agreement  whereby  such  sellers  would 
keep  a  record  of  the  brokerage  fees  which  they  would  have 
paid  to  petitioner’s  buying  agents  before  June  19,  1936,  and 
either  pay  these  amounts  in  escrow  or  set  them  up  on  their 
books  as  ‘abeyance  accounts,’  in  either  event  to  be  paid  to 
petitioner  when,  as,  and  if  legality  of  such  payments  could 
be  determined. 

Attacking  the  constitutionality  of  the  act,  the  brief  of  the 
A.  &  P.  charged  that  the  law'  as  construed  by  the  lower 
court  and  the  commission  ‘levies  the  most  colossal  tribute  on 
the  nation’s  business  and  the  consuming  public,  for  a  favored 
few,  ever  levied  in  times  of  peace  or  war.’ 

‘The  commission’s  order  requires,  in  effect,’  it  was  stated, 
‘that  there  be  added  to  the  cost  of  every  piece  of  merchan¬ 
dise  traveling  on  its  way  from  farmer  to  consumer  an  arbi¬ 
trary  charge  for  brokerage,  whether  the  goods  have  passed 
through  the  hands  of  a  broker  or  not.  Under  the  commis¬ 
sion’s  and  lower  court’s  construction  of  the  act,  the  common 
merchandise  broker  becomes  a  privileged  chax'acter,  pro¬ 
tected  by  statute  against  encroachments  by  newer  forms  of 
distribution.  No  new  method,  however  efficient,  can  gain 
or  retain  an  economic  foothold,  unless  the  savings  in  cost 
that  it  creates  can  be  reflected  in  lower  prices  to  the 
consumer.’ 

A.  &  P.  also  held  the  law  to  be  unconstitutional;  first, 
because  it  is  a  price-fixing  measure,  and  second,  because  it 
interferes  with  freedom  of  contract. 

In  its  reply  brief  asking  the  court  to  deny  certiorari,  the 
Government  said  that  ‘the  mere  prohibition  of  brokerage 
allowances  to  buyers  on  their  own  purchases  plainly  is  not  a 
price  fixing  measure.  Furthermore,  price-fixing  legislation 
is  not  per  se  unconstitutional.  Freedom  of  contract  guar¬ 
anteed  by  the  Constitution  is  admittedly  subject  to  the  right 
of  Congress  to  exercise  all  powers  delegated  to  it.  Clearly 
the  provision  in  question  here  is  a  valid  exercise  of  the 
power  of  Congress  to  regulate  commerce’.” 


W.  E.  NICHOLOY,  President 
Canning  Machinery  &  Supplies  Assn. 
Scott  Viner  Co. 

Columbus,  Ohio 


WALTER  L.  CRAEFE,  Vice-President 
National  Canners  Association 
Pomona  Products  Co. 

Griffin,  Ca. 


IRA  E.  MERRILL,  President 
National  Food  Brokers  Association 
Merrill-Ranfft  Co. 

Toledo,  Ohio 
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ARRANGEMENT  OF  PROGRAM 

The  program  for  the  thirty-third  annual  convention  of  the 
National  Canners  Association  includes  a  wide  range  of  tonics — 
production  planning,  marketing  channels  and  merchandising 
methods,  education  of  the  consumer  and  the  distributive  trades, 
international  trade  relations,  problems  arising  from  new  food 
standards  and  labeling  regulations,  and  many  other  subjects — 
but  they  all  have  an  important  bearing  on  the  convention  theme, 
which  is  distribution.  This  subject  is  now  uppermost  in  the 
minds  of  everybody  connected  with  the  canning  industry  and 
trade. 

In  arranging  the  program  the  Association  has  endeavored  to 
schedule  meetings  and  conferences  in  such  way  as  to  enable 
canners  to  make  the  best  use  of  their  available  time  during 
convention  week.  Canners  will  wish,  of  course,  to  devote  part 
of  the  week  to  personal  conferences  with  members  of  the  allied 
industries  and  trades,  and  this  fact  has  been  recognized  in  the 
schedule  for  each  day. 

Everyone  who  plans  to  attend  the  convention  is  urged  to  make 
a  careful  study  of  the  program  prior  to  the  meeting  so  that  he 
can  use  his  time  to  the  best  advantage. 

The  National  Canners  Association  extends  a  cordial  invitation 
to  all  members  of  the  canning  industry  and  trade  to  attend  the 
various  meetings. 

REGISTRATION 

The  registration  booth  at  the  Stevens  Hotel  will  be  located  in 
the  Elevator  Lobby,  Mezzanine  Floor,  and  will  be  opened  Sunday 
afternoon,  January  21.  Immediately  upon  arrival,  everyone 
attending  the  convention  should  go  to  the  booth  and  register. 
A  special  identification  button  will  be  issued  on  registration, 
which  will  be  necessary  in  connection  with  entrance  to  the  can¬ 
ning  machinery  and  supplies  exhibit. 

GENERAL  INFORMATION 

Many  of  those  in  attendance  at  the  convention  will  desire 
information  concerning  the  various  programs,  points  of  interest 
in  Chicago,  etc.  For  their  convenience  an  Information  Service 
will  be  provided  in  connection  with  the  registration  booth. 


BOARD  OF  DIRECTORS  MEETING 

Preceding  the  opening  of  the  convention  a  meeting  of  the 
Board  of  Directors  of  the  National  Canners  Association  will  be 
held  on  Sunday  morning,  January  21,  at  10.30  o’clock,  in  the 
West  Ballroom. 

MACHINERY  AND  SUPPLIES  EXHIBIT 

The  exhibit  of  the  Canning  Machinery  and  Supplies  Associa¬ 
tion  will  be  held  in  the  Machinery  Hall,  Grand  Ballroom  and 
Foyer  and  East  and  West  Lounges,  Stevens  Hotel.  On  Monday, 
Tuesday,  Wednesday,  Thursday,  and  Friday  the  exhibit  will  open 
at  9.00  A.  M.  and  close  at  6.00  P.  M.,  except  on  Friday,  when 
the  closing  hour  will  be  2.00  P.  M. 

Admission  to  the  Machinery  and  Supplies  Exhibit  will  be  by 
Canners’  badges.  Brokers’  badges  or  by  badge  to  be  secured  at 
the  registration  desks.  No  one  will  be  admitted  without  a  badge. 

ROOM  DIRECTORY 

The  Chicago  Hotelmen’s  Committee  will  publish  and  distribute 
a  room  directory  containing  the  names  of  firms  and  individuals 
for  whom  reservations  have  been  made  through  the  three  allied 
associations — National  Canners  Association,  Canning  Machinery 
and  Supplies  Association,  and  National  Food  Brokers  Associa¬ 
tion — and  including  reservations  for  members  of  the  National- 
American  Wholesale  Grocers  Association  at  the  Congress  Hotel. 
Use  of  this  directory  in  making  telephone  calls  will  facilitate 
the  telephone  service  and  save  time. 

LABORATORY  STAFF  OFFICE 

An  office  at  which  individual  canners  may  consult  members 
of  the  staffs  of  the  Research  Laboratories  will  be  open  in  Private 
Dining  Room  10  on  Monday,  Tuesday,  Wednesday  and  Thursday 
after  9.00  A.  M. 

TIME  AND  PLACE  OF  MEETINGS 

All  the  meetings  scheduled  on  the  program  of  the  National 
Canners  Association  will  be  held  in  rooms  on  the  third  floor  of 
the  Stevens  Hotel.  Signs  indicating  the  location  of  these  rooms 
will  be  displayed  in  the  elevator  lobby  on  the  third  floor,  as  well 
as  at  the  meeting  rooms. 
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NATIONAL  CANNERS 
Stevens  Hotel 

MONDAY,  JANUARY  22 

10.00  A.  M. — North  Ballroom 

Presiding:  Walter  L.  Graefe,  President,  National  Canners 

Association. 

Devotions 

Announcement  of  Committees 
Annual  Address 

Walter  L.  Graefe,  President,  National  Canners 
Association. 

Report  of  Committee  on  Nominations 

Election  of  Officers 

Address 

“Standards  and  Labels.”  E.  J.  Cameron,  Director,  Wash¬ 
ington  Research  Laboratory,  National  Canners 
Association. 

Address 

“War  Department  Industrial  Mobilization  Plan.”  Major 
Paul  P.  Logan,  Army  Industrial  College,  Wash¬ 
ington,  D.  C. 

The  Annual  Report  of  the  Secretary-Treasurer  will  be 
available  in  printed  form  at  this  session. 

2.00  P.  M. — North  Ballroom 

Presiding:  Walter  L.  Graefe,  President,  National  Canners 

Association. 

Address 

Hon.  Walter  F.  George,  United  States  Senator  from 
Georgia. 

Address 

“The  Cooperative  Era  in  Business  and  Government.” 
Judge  J.  Harry  Covington,  Counsel  for  the  Na¬ 
tional  Canners  Association,  Washington,  D.  C. 

Address 

“Economic  Survey  of  the  Canning  Industry.”  Dr.  Neil 
Carothers,  Dean,  School  of  Business  Administra¬ 
tion,  Lehigh  University,  Bethlehem,  Pa. 

TUESDAY,  JANUARY  23 

10.00  A.  M. — North  Ballroom 

Presiding:  Walter  L.  Graefe,  President,  National  Canners 

Association. 

Address 

“Gearing  Production  to  Marketing  Efficiency.”  Carlos 
Campbell,  Director,  Division  of  Statistics,  National 
Canners  Association,  Washington,  D.  C. 

Address 

“A  Blood  Pressure  Test  for  Business.”  James  W. 
Young,  Director,  Bureau  of  Foreign  and  Domestic 
Commerce,  Department  of  Commerce,  Washington, 
D.  C. 

Address 

“New  Developments  in  Food  Merchandising.”  Arthur  C. 
Nielsen,  President,  A.  C.  Nielsen  Co.,  Chicago,  Ill. 
Reports  of  Committees 
Installation  of  Officers 

2.00  P.  M. — Pitted  Red  Cherry  Section — Private  Dining  Room  4 

Chairman:  Peter  J.  Naeye,  Chairman,  Marion,  N.  Y. 
Secretary:  D.  W.  Reynolds,  Sturgeon  Bay,  Wise. 

National  Cherry  Week 

M.  E.  Buckman,  Chairman,  National  Cherry  Week 
Committee,  Sodus,  New  York. 

Cherry  Standards 

Karl  S.  Reynolds,  Sturgeon  Bay,  Wisconsin. 

Distribution  of  Red  Pitted  Cherries 

Carlos  Campbell,  Director,  Division  of  Statistics,  Na¬ 
tional  Canners  Association,  Washington,  D.  C. 
Discussion  of  Problems  of  the  Cherry  Industry 
Election  of  Officers 

2.00  P.  M. — Canning  Problems  Conference — North  Ballroom 

Presiding:  E.  J.  Cameron,  Director,  Washington  Research 

Laboratory,  National  Canners  Association. 


The  Experimental  Program  for  Tomato  Juice 

E.  J.  Cameron,  Research  Laboratory,  National  Canners 
Association,  Washington,  D.  C. 

Heat  Penetration  in  Tomato  Juice 

H.  P.  Stevens,  Research  Department,  American  Can 
Company,  Maywood,  Ill. 

L.  J.  Frost,  Research  Department,  Continental  Can 
Company,  Chicago,  Ill. 

Sources  of  Contamination  in  the  Manufacture  of  Tomato  Juice 

O.  B.  Williams,  Research  Laboratory,  National  Canners 
Association,  Washington,  D.  C. 

W.  E.  Pearce,  Research  Department,  American  Can 
Company,  Maywood,  Ill. 

Effect  of  Calcium  Salts  in  Canned  Tomatoes 

Z.  L.  Kertesz,  Division  of  Chemistry,  New  York  State 
Agricultural  Experiment  Station,  Geneva,  N.  Y. 

C.  A.  Greenleaf,  Research  Laboratory,  National  Can¬ 

ners  Association,  Washington,  D.  C.  j 

D.  Godfrey,  Research  Department,  Continental  Can 
Company,  Chicago,  Ill. 

E.  H.  Ruyle,  Research  Department,  American  Can  ■! 

Company,  Maywood,  Ill. 

RAW  PRODUCTS  CONFERENCE 
2.00  P.  M. — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 

Research  Bureau,  National  Canners  Association.  s 

Round  Table  Discussion  j 

Tomatoes 

Southern  Plants  and  Early  Blight. 

Direct  Seeding. 

Defoliation  Control  by  Use  of  Fungicides. 

Fertilizer  Timing  and  Placement. 

Sweet  Corn 

Newer  Hybrids  and  Varieties. 

Recent  Canning  Tests 
Progress  in  Breeding. 

Production  and  Safeguarding  of  Hybrid  Seed. 

CORN  CANNERS  BUREAU  MEETING 

ORN  CANNERS  everywhere  are  hereby  invited 
and  urged  to  attend  the  annual  session  of  the 
Corn  Canners’  Service  Bureau. 

Arrangements  have  been  completed  to  hold  the  meet¬ 
ing  on  Tuesday,  January  23rd,  at  the  Stevens  Hotel  in 
Chicago.  The  time  of  the  session  has  been  set  as 
4.30  P.  M. 

Each  of  the  338  corn  canners  in  the  nation  has 
received  an  invitation  to  attend  and  participate  in  the 
discussions  and  in  the  activity  of  the  meeting. 

J.  I.  Smith,  Jr.,  President  of  the  Bureau,  will  sound 
the  gavel  for  the  opening  of  the  meeting  at  4.30.  The 
session  will  close  on  the  order  of  the  newly  elected 
President,  after  the  introduction  of  officers  and  an  open 
forum  discussion  of  corn  canners’  problems  and  their 
relationship  to  the  Bureau  program. 

The  Bureau  is  establishing  headquarters  for  the 
duration  of  the  National  Canners  Association  Conven¬ 
tion  in  Rooms  2455-A,  and  2456-A  at  the  Stevens  Hotel. 

WEDNESDAY,  JANUARY  24 
10  A.  M.— PEA  MARKETING  INSTITUTE 

HERE  will  be  held  in  Chicago  on  January  24th  the 
regular  annual  meeting  of  the  Canned  Pea  Market¬ 
ing  Institute,  Inc.  The  place  is  the  North  Assembly 
Room  of  the  Stevens  Hotel  and  the  hour  is  10:00  A.  M. 

At  this  meeting  the  members  will  elect  directors  to 
serve  for  the  ensuing  year.  In  addition  there  will  be  a 
discussion  of  the  current  stocks,  shipments  and  1940-41 
supply  requirements. 
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SAM  C.  CORSLINE,  Secretary 
Canning  Machinery  &  Supplies  Assn. 
Battle  Creek,  Mich. 


FRANK  E.  CORRELL,  Secretary 
National  Canners  Association 
Washington,  D.  C. 


PAUL  FISHBACK,  Secretary 
National  Food  Brokers  Association 
Indianapolis,  Ind. 


10.00  A.  M. — Home  Economics  Conference — 

Private  Dining  Room  2 

Presiding:  Dan  F.  Gerber,  Acting  Chairman,  Home 

Economics  Committee,  Fremont,  Michigan. 

Distributive  Education  as  Applied  to  the  Grocery  Trade 

B.  Frank  Kyker,  Business  Education  Service,  U.  S. 
Office  of  Education,  Washington,  D.  C. 

Activities  of  the  Home  Economic  Division 

Ruth  Atwater  and  Marjorie  H.  Black,  Directors,  Home 
Economics  Division,  National  Canners  Association. 

10.00  A.  M. — Cannery  Waste  Disposal  Conference — 

Private  Dining  Room  1 

Presiding:  N.  H.  Sanborn,  Research  Laboratory,  National 
Canners  Association. 

Speakers 

H.  H.  Black,  Sanitary  Engineer,  Illinois  Department  of 
Health. 

L.  F.  Warrick,  Sanitary  Engineer,  Wisconsin  Depart¬ 
ment  of  Health. 

F.  B.  Milligan,  Sanitary  Engineer,  Pennsylvania 
Department  of  Health. 

H.  J.  Humphrey,  Snider  Packing  Corporation,  Rochester, 
N.  Y. 

G.  C.  Scott,  Minnesota  Valley  Canning  Co.,  LeSueur, 

Minn. 

J.  R.  Esty,  National  Canners  Association,  San  Fran¬ 

cisco,  Calif. 

Discussion 

Everyone  in  attendance  is  invited  to  bring  up  questions 
and  participate  in  discussion  of  them  during  the 
Conference. 

2.00  P.  M. — Canning  Problems  Conference — North  Ballroom 

Presiding:  J.  Russell  Esty,  Director,  Western  Branch  Re¬ 
search  Laboratory,  National  Canners  Association. 

The  Canning  of  Apple  Juice 

H.  L.  Sipple,  G.  H.  McDonnell,  and  R.  H.  Lueck,  Re¬ 

search  Department,  American  Can  Company,  May- 
wood,  Ill. 

Control  of  External  Corrosion  of  Cans 

C.  L.  Smith,  Research  Department,  Continental  Can 
Company,  Chicago,  Ill. 

K.  G.  Dykstra,  Research  Department,  American  Can 

Company,  Maywood,  Ill. 

Prevention  of  Curd  in  Grapefruit  Juice 

C.  T.  Parks,  Research  Department,  American  Can 
Company,  Maywood,  Ill. 


A  Canning  Procedure  for  Rice 

J.  E.  Fix  and  A.  R.  Willey,  Research  Department, 
American  Can  Company,  Maywood,  Ill. 

Discussion  of  Methods  for  Canning  Pumpkin 

H.  R.  Smith,  Research  Laboratory,  National  Canners 
Association,  Washington,  D.  C. 

R.  S.  Scull,  Portland,  Me. 

W.  P.  Hartman,  Columbus,  Wis. 

2.00  P.  M. — Raw  Products  Conference — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 
Research  Bureau,  National  Canners  Association. 

Round  Table  Discussion 
Peas 

Diseases  and  Breeding. 

Varieties  and  Canning  Tests. 

Aphid  Control 

Beans 

Varieties  and  Breeding. 

Diseases. 

Canning  Tests. 

Beets 

Boron  in  Beet  Production. 

Lima  Beans 

Breeding  and  Variety  Tests. 

THURSDAY,  JANUARY  25 

MEAT  SECTION 

9.30  A.  M. — Private  Dining  Room  2 

Chairman:  J.  R.  Vander  Veer,  Chicago,  Illinois. 

Secretary:  W.  Lee  Lewis,  Chicago,  Illinois. 

Studies  in  Processing  Canned  Meats 

J.  Yesair  and  E.  J.  Cameron,  Research  Laboratory, 
National  Canners  Association,  Washington,  D.  C. 
The  New  Type  C  Army  Ration 

Major  J.  H.  Isker  and  Dr.  R.  A.  White,  Chicago 
Quartermaster’s  Depot,  U.  S.  Army. 

Detection  of  Food  Poisoning  Bacteria 

O.  B.  Williams,  Research  Laboratory,  National  Canners 
Association,  Washington,  D.  C. 

Professional  Interest  in  Canned  Foods  Publicity 

M.  A.  Hoy  and  R.  W.  Pilcher,  Research  Department, 
American  Can  Company,  Maywood,  Ill. 

How  Sales  Are  Affected  by  Quality 

C.  E.  Martin,  Illinois  Meat  Company. 

Preliminary  Studies  in  Heat  Resistance  of  Bacterial  Toxins 
M.  L.  Laing,  Armour  and  Company. 
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CANNING  MACHINERY  AND  SUPPLIES 
ASSOCIATION 

ANNUAL  MEETING 

Tuesday,  9  A.  M.,  South  Ballroom  (3rd  floor) 

HE  Annual  Meeting  of  members  of  Canning  Ma¬ 
chinery  and  Supplies  Association  will  be  held  at 
Stevens  Hotel,  in  the  City  of  Chicago,  State  of 
Illinois,  on  the  twenty-third  day  of  January,  1940,  at 
9:00  o’clock  in  the  forenoon,  for  the  purpose  of  hearing 
reports  of  officers,  electing  directors  and  officers  of  the 
Association  for  the  ensuing  year,  and  for  the  trans¬ 
action  of  any  other  business  that  may  properly  come 
before  the  meeting. 

NATIONAL  FOOD  BROKERS  ASSOCIATION 

The  Palmer  House 
Chicago,  III.,  January  20th,  1940 

SATURDAY  MORNING,  JANUARY  20 
10.00  A.  M. — First  Session,  Red  Lacquer  Room — Palmer  House 

(For  Members  Only) 

Roll  call  and  reading;  of  minutes;  appointment  of  conven¬ 
tion  committees;  announcements. 

Report  of  the  Secretary 
Report  of  the  Treasurer 

Reports  of  Standing  Committees,  by  the  Chairmen 
Arbitration 

Roland  W.  Harris,  Boston,  Mass. 

Canners'  and  Distributors'  Conference 

Walter  A.  Frost,  Chicago,  Ill. 

Ethics 

Fred  H.  Baxter,  Seattle,  Wash. 

Finance 

P.  J.  Murphy,  Chicago,  Ill. 

Grocery  Manufacturers'  Conference 

H.  Wayne  Clarke,  Baltimore,  Md. 

State  and  Local  Associations 

Edwin  C.  Eckman,  Philadelphia,  Pa. 

At  noon  there  will  be  a  luncheon  meeting  in  Club  Room 
No.  14  of  the  presidents  and  secretaries  of  state  and  local 
clubs,  associations,  and  organizations,  for  1939  officers  and 
those  elected  for  1940:  Edwin  C.  Eckman,  Chairman, 
presiding. 

SATURDAY  AFTERNOON,  JANUARY  20 

2.30  P.  M. — Second  General  Session,  Red  Lacquer  Room — 
Palmer  House 

(For  Members  Only) 

Reports  of  Standing  Committees,  by  the  Chairmen 
Legislation 

Harry  C.  Faulkner,  New  York,  N.  Y. 

Membership 

Harry  L.  Wagner,  St.  Louis,  Mo. 

Report  of  the  President 

Ira  E.  Merrill,  Toledo,  Ohio 
Report  of  Counsel 

Paul  F.  Myers,  Washington,  D.  C. 

Report  of  the  Committee  on  Resolutions 

Paul  W.  Paver,  Chairman,  Chicago,  Ill. 

New  Business 
General  Discussion 

Report  of  the  Committee  on  Nominations 
Election  and  Installation  of  Officers 


SUNDAY  EVENING,  JANUARY  21 

“THE  PRESIDENT’S  SUPPER’’ 

6.30  P.  M. — Grand  Ballroom — Palmer  House 

Presiding:  Ira  E.  Merrill,  President,  National  Food  Brokers 
Association 
Address 

“New  Trends  in  Food  Distribution.”  William  Stanley 
Sims,  New  York,  N.  Y. 

Address 

“The  Dimension  of  Life.”  Dr.  John  L.  Davis,  New 
York,  N.  Y. 

Events  preceding  the  first  general  session  include:  Meet¬ 
ing  of  the  Executive  Committee,  10.00  A.  M.,  Friday, 
January  19;  Annual  Meeting  of  the  1939  Board  of  State 
Representatives,  9.00  A.  M.,  Saturday,  January  20,  Club 
Room  No.  15,  Palmer  House. 

Other  events  include :  Breakfast  Meeting,  Past  Presidents’ 
Club,  9.00  A.  M.,  Sunday,  January  21,  Private  Dining  Room 
No.  5,  Palmer  House;  Meeting  of  1940  Board  of  State 
Representatives,  10.00  A.  M.,  Monday,  January  22,  Club 
Room  No.  15,  Palmer  House;  Meetings  of  the  1940  Execu¬ 
tive  Committee,  10.00  A.  M.,  Tuesday,  January  23,  and 
10.00  A.  M.,  Wednesday,  January  24. 

NATIONAL  PICKLE  PACKERS  ASSOCIATION 

9  A.  M. — Dining  Room  14,  Palmer  House,  January  24,  1940 
Roll  Call 
Registration 

Report  of  the  President 

Mr.  E.  S.  La  France 
Report  of  the  Treasurer 

Mr.  C.  J.  Sutphen 
Report  of  the  Secretary 

Salt  Stock  Carry-Over 
Election  of  Officers  and  Directors 
Discussion  of  Acreage  for  1940 

Report  by  Prof.  F.  W.  Fabian,  Michigan  State  College 
of  Agriculture,  East  Lansing,  Mich. 

Subject 

Research  Program — Food  and  Dietetic  Value  of  Pickles. 
Address 

Mr.  Scott  Faron,  Advertising  Manager,  Glass  Container 
Association,  New  York  City. 

New  Business 

This  meeting  should  prove  to  be  a  very  interesting 
and  profitable  session,  and  we  hope  every  member  firm 
will  be  represented. 

SOCIAL  AFFAIRS 

SUNDAY  EVENING,  JANUARY  21 
Old  Guard  Reception  and  Dinner 

North  Ballroom 

Reception,  6.30  P.  M.  Dinner,  7.00  P.  M. 

THE  PRESIDENT’S  SUPPER 

National  Food  Brokers  Association 

Grand  Ballroom,  Palmer  House,  6.30  P.  M. 

MONDAY  EVENING,  JANUARY  22 

Young  Guard  Meeting  and  Dinner 

Tower  Ballroom 

Meeting,  6.00  P.  M.  Dinner,  7.00  P.  M. 

WEDNESDAY  EVENING,  JANUARY  24 
Annual  Dinner  Dance 

Boulevard  Room 

Given  under  the  auspices  of  the  Canning 
Machinery  and  Supplies  Association 

THURSDAY  EVENING,  JANUARY  25 
Entertainment  by  American  Can  Company 

Chicago  Theatre,  8.45  P.  M. 


~  VISIT  THE 

CAMERON  EXHIBIT 

AT  THE  CONVENTION  we<r.gi.dto 

nounce  thaf  once  again  the  Cam* 
eron  Booth  will  be  a  focal  point  of 
interest  for  everyone  in  the  trade, 
with  all  the  machines  of  a  Com* 
plete,  Modern,  High  Speed  Can* 
Making  Line  in  actual  operation. 


240  North  Ashland  Avenue,  Chicago,  U.  S.  A 


o 


p 


CAMERON  EXHIBITS 


A  T  THE  C  O  N  V  E  N  T  I  O  N  ■  ■  ■  in  addition  to  seeing  our 

show  at  the  Stevens  vre  invite  you  to 
make  the  short  trip  to  the  Cameron  Plant, 
just  ten  minutes  from  the  hotel.  Here  you 
will  see  every  machine  used  by  the  can¬ 
making  Industry  in  the  process  of  construc¬ 
tion.  Only  then  wilt  you  realize  why  every 
owner  of  Cameron  equipment  Is  proud  of  the 
quality  of  the  materials  and  workmanship  that 

into  tkic  AaiimnnAnt. 


240  North  Ashland  Avenue,  Chicago,  U.  S.  A. 
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THE  SOCIAL  SIDE 


These  Annual  Conventions  are  “vacation  time” 
for  the  canners  in  particular,  since  most  of  them 
were  stewing  over  hot  kettles  when  the  rest  of 
humanity  was  seeking  the  seashore  or  cool  spots,  and 
there  will  be  no  lack  of  entertainment,  private  and 
official,  afforded  during  this  great  Convention.  For  it 
is  to  be  noted  that  the  industry  as  a  whole  is  in  very 
much  brighter  and  happier  spirits,  and  “set  for  a  good 
time.”  This  does  not  mean  that  they  will  taboo  the 
serious  and  more  important  features  of  the  meeting; 
they  will  give  full  attention  to  these,  carefully  aprais- 
ing  the  rich  and  helpful  program  prepared  for  them ; 
will  scan  carefully  the  extensive  and  up-to-the-minute 
exhibits  in  the  Big  Show,  and  leave  many  a  rich  order. 
But  “all  work  and  no  play  makes  Jack  a  dull  boy,”  and 
they  are  not  dull.  They  want  enjoyment,  and  they 
will  find  it. 

The  feature  entertainments  begin  Sunday  night, 
January  21st.  The  foremost  due  to  respect  for  old  age, 
will  be 

THE  OLD  GUARD  BANQUET 

For  the  information  of  the  uninitiated,  this  Society 
consists  of  men  who  have  served  not  less  than  20  years 
in  the  industry,  and  includes  canners,  brokers, 
machinery-supply  men  and  wholesale  distributors.  Its 
membership  has  grown  so  rapidly  that  it  was  necessary 
to  restrict  the  membership  to  400,  and  as  a  result, 
there  is  a  long  waiting  list.  As  members  reach  and 
pass  the  50  years  in  service,  they  are  given' an  Old 
Guard  emblem,  set  with  a  diamond,  and  become  in 
effect.  Honorary  Members.  This  affords  room  for  an 
equal  number  of  new  members  each  year  from  the 
waiting  list. 

The  striking  feature  of  their  annual  gathering  is  the 
large  number  of  apparently  young  men  present,  but 
everyone  of  whom  has  qualified  on  this  age  service 
requirement.  It  becomes  a  happy  gathering  of  old 
friends,  with  an  exchange  of  experiences  and  a  renewal 
of  old  acquaintances,  possibly  the  happiest  gathering 
of  the  Convention. 

Their  Banquet  will  be  held  on  Sunday  evening, 
January  21st,  beginning  at  6:30,  in  the  North  Ball¬ 
room,  the  main  meeting  hall  of  all  Convention  Sessions. 
They  will  assemble  in  the  ante-room  first,  and  then 
proceed  into  the  banquet  hall.  Mr.  H.  W.  Phelps,  “the 
grand  old  man”  of  the  American  Can  Company,  this 
year’s  President,  will  preside,  and  where  could  a  better 
toastmaster  be  found.  “Sam”  Gorsline  is  Secretary- 
Treasurer,  and  fact  totem  of  the  organization,  and  so 
a  grand  evening  is  assured  to  all,  with  the  certainty 
of  a  full  house. 

On  the  same  evening 


THE  PRESIDENT’S  SUPPER 

Of  the  National  Food  Brokers  Association  will  be 
held  in  the  Grand  Ballroom,  at  the  Palmer  House, 
where  all  brokers  sessions  will  be  held.  This  is  the 
great  social  gathering  of  the  brokers  and  their  friends, 
and  always  results  in  a  big  affair.  About  this  we  are 
told: 

Advance  reservations  of  seats  for  the  entertainment 
event  of  the  convention,  “The  President’s  Supper”  on 
Sunday  evening,  January  21st,  is  advised.  The  pro¬ 
gram  with  two  delightfully  humorous  speakers.  Dr. 
John  L.  Davis  and  “Dr.”  William  Stanley  Sims,  prom¬ 
ises  a  happy  evening.  Many  members  have  already 
formed  parties  and  reserved  tables  for  ten.  Special 
locations  will  be  set  aside  for  those  who  reserve  full 
tables.  Tickets  will  be  $3.00  each,  and  well  worth  it. 

On  Monday  evening,  January  22nd,  there  will  be : 

ANNUAL  BANQUET  YOUNG  GUARD  SOCIETY 

This  is  the  8th  annual  meeting  of  this  young  and 
very  active  Society  of  the  industry,  and  they  promise  an 
interesting  evening.  The  Business  Session  will  be  held 
at  6  P.  M.  in  the  Tower  Ballroom,  of  The  Stevens,  fol¬ 
lowed  at  7  P.  M.  by  the  banquet,  at  the  same  place. 
This  is  nearly  always  an  overflow  session,  and  it  would 
be  well  to  make  reservations  early.  The  dues  are  $1 
per  year;  banquet  tickets  for  members,  $4.50,  and  for 
guests  $6.00.  President  C.  A.  (Shorty)  Seehof,  of 
Frostproof,  Fla.,  will  be  Toastmaster  and  in  charge. 
The  Secretary  is  Robert  W.  (Bob)  Mairs,  Box  111, 
Baltimore,  Md. 

Wednesday  evening,  January  24th,  is  the  big  social 
night  of  the  Convention : 

THE  ANNUAL  DINNER  DANCE 

This  will  be  held  in  the  Boulevard  Room,  Hotel 
Stevens,  and  when  we  tell  you  that  the  capacity  is  long 
since  more  than  half  sold  out,  you  will  see  that  there 
is  likely  to  be  a  scramble  for  tickets.  The  first  thing 
for  you  to  do  is  to  visit  the  official  booth  of  the  Canning 
Machinery  &  Supplies  Association,  just  off  the  lobby, 
and  arrange  for  your  tickets  and  tables.  The  Com¬ 
mittees  are  making  special  efforts  this  year  to  out-do 
any  previous  Dance  in  beauty  grandeur. 

Thursday  evening,  January  25th,  is  Convention 
Night : 

THE  AMERICAN  CAN  COMPANY  THEATRE  PARTY 

This  will  be  held  at  the  Chicago  Theatre,  8 :45,  and 
the  Company  is  host  for  every  seat  in  the  house. 
Properly  appraised,  this  is  the  tops  of  all  shows  of  the 
country,  any  year.  The  best  obtainable  is  not  too  good 
for  their  friends,  the  canners,  in  the  opinion  of  the 
Company,  and  so  this  always  results.  Their  problem 
is  to  accommodate  all,  and  what  a  generous  gesture  it 
is  to  take  the  entire  Convention  as  their  guests !  When 
these  Conventions  attracted  a  few  hundred,  they  began 
this  and  have  continued  to  go  along  with  the  mounting 
thousands ! 
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THE  EXHIBITORS 


IN  MACfflNERY  HALL 
(Downstairs) 


GRAND  BALLROOM  AND  FOYER 
(Upstairs) 


Aluminum  Cooking  Utensil  Co . 

Aluminum  Seal  Co . 

Ams  Machine  Co.,  Max . 

Angelus  San.  Can  Mch.  Co . 

Anstice  &  Co.,  J . 

Ayars  Machine  Co . 

Barrett-Cravens  Co . 

Berlin  Chapman  Co . 

Bliss  Co.,  E.  W . 

Boutell  Manufacturing  Co . 

Brown  Boggs  Fdry.  &  Mch.  Co . 

Burt  Machine  Co . 

Cameron  Can  Machinery  Co . 

Canners  Machinery,  Ltd . 

Chisholm-Ryder  Co . 

Clark  Tructractor  Co . 

Connell  &  Dengler  Machine  Co.... 

Crown  Cork  &  Seal  Co . 

Dewey  &  Almy  Chemical  Co . 

Elgin  Manufacturing  Co . 

Ferguson  Co.,  J.  L . 

Ferrell  &  Co.,  A.  T . 

Filler  Machine  Co.,  The . . 

Food  Machinery  Corp . 

Foxboro  Co.,  Inc.,  The . 

Groen  Mfg.  Co.,  Inc . 

Hamachek  Machine  Co.,  Frank.... 

Hipke  Corporation  . 

Hcrix  Manufacturing  Co . 

Huntley  Manufacturing  Co . 

Ideal  Stitcher  &  Mfg.  Co . 

Kiefer  Machine  Co.,  Karl . 

Langsenkamp  Co.,  F.  H . 

Lee  Metal  Products  Co.,  Inc . 

Mercury  Manufacturing  Co . 

Mojonnier  Bros.  Co . 

Morral  Brothers . 

Morton  Salt  Co . 

New  Jersey  Machine  Corp . 

New-Way  Canning  Machines  Co. 

Ohio  Salt  Company . 

Olney  Co.,  Geo.  J . 

Pfaudler  Co.,  The . 

Reeves  Pulley  Co . 

Robins  &  Co.,  Inc.,  A.  K . 

Schmidt  Pea  Harvester  Co . 

Scientific  Tablet  Co . . 

Scott  Viner  Co . . 

Sheboygan  Machine  Co . 

Sinclair  Scott  Co . 

Tagliabue  Mfg.  Co.,  C.  J . 

Taylor  Instrument  Cos . 

Thermal  Research  Corp . 

Tri-Clover  Machine  Co . 

United  Co.,  The . 

U.  S.  Bottlers  Machinery  Co . 

Urschel  Laboratories  Inc.,  W.  E.... 


Exhibiting 

Cettles  . 

Caps  . 

Can  Making  Mchy . 

Can  Making  Mchy . . 

Vegetable  Peelers . . 

Canning  Machinery . 

'actory  Trucks . 

Canning  Machinery . 

Can  Making  Mchy . 

Canning  Machinery . 

Canning  Machinery . 

.abelers  and  Boxers . 

Can  Making  Mchy . 

Canning  Machinery . 

Canning  Machinery . 

'actory  Trucks . 

Shipping  Case  Printers.. 

Caps,  Cans . 

Sealing  Compounds . 

Tilers  . 

3ox  Sealers . 

Canning  Machinery . 

’illers  . 

Canning  Machinery . . 

Thermometers  . . 

Cettles  . 

Viners  . 

Vlachinery  . 

Fillers  . 

Canning  Machinery . 

Box  Sealer . 

Fillers  . 

[nice  Machinery . 

Kettles  . 

Lift  Trucks . 

Milk  Machinery . 

Canning  Machinery . 

Salt  . 

Bottle  Labelers . 

Labelers  . 

Salt  . 

Canning  Machinery . 

Glass  Lined  Equipment. 

Pulleys  . 

Canning  Machinery . 

Machinery  . 

Salt  . 

Viners  . 

Washers  . 

Canning  Machinery . 

Thermometers  . 

Thermometers  . 

Machinery  . 

Pumps  and  Fittings . 

Canning  Machinery . . 

Fillers  . . 

Canning  Machinery . . 


Booth 

Exhibiting 

Booth 

•SR 

.  101 

Rfl 

.  113 

?fi 

.  113 

40 

.  no 

41 

....Seed  . 

.  117 

7 

.  128 

98 

....Journal  . 

.  202 

p 

....Journal  . 

.  120 

71 

....Journal  . 

.  115 

19 

....Cans  . 

.  121 

23 

....Salt  . 

.  124 

46 

Drehmann  Paving  &  Construction  Co... 

....Floors  . 

.  405 

37 

....Seed  . 

.  127 

63 

....Paste  . 

.  201 

62 

Food  Industries . 

....Journal  . 

.  126 

94 

Galletin  Valley  Seed  Co . 

.  122 

44 

Gamse  Lithographing  Co . 

.  116 

50 

Hazel-Atlas  Glass  Co . 

. 103 

18 

Heekin  Can  Company . 

.  118 

34 

International  Salt  Co . 

. Salt  . 

.  301 

15 

Kieckhefer  Container  Co . 

.....Boxes  . 

.  107 

43 

Kittredge  &  Co.,  R.  J . 

. Labels  . 

.  108 

48 

Landreth  Seed  Co.,  D . 

. Seed  . 

.  125 

Means  Co.,  Mark . . 

. Seed  . 

.  402 

90 

Michael-Leonard  Seed  Co . 

. Seed  . 

.  206 

16 

Michigan  Litho.  Co . 

. Labels  . 

.  104 

12 

Morgan  Packing  Co . 

. Labels  . 

.  208 

Morrison  Bros.  Seed  Co . 

. Seed  . 

204 

Muirson  Label  Co.,  Inc . 

. Labels  . 

.  306 

4 

National  Can  Corp . 

. Cans  . 

.  112 

44 

National  Starch  Corp . 

. Paste  . 

.  302 

45 

Nitragin  Co.,  The . 

. Inoculents  . 

.  105 

61 

Nivison  Weiskopf  Co . 

. Labels  . 

.  119 

5 

Northrup,  King  &  Co . 

....5eed  . 

.  205 

11 

Outsorts,  Inc . 

. Labels  . 

.  403 

10 

Owens-Illinois  Can  Co . 

. Cans  . 

.  102 

Owens-Illinois  Glass  Co . 

102 

32 

Planters  Manufacturing  Co . 

.....Baskets  . 

.  401 

14 

Republic  Steel  Corp . 

. Stainless  Steel  . 

.  305 

17 

Rogers  Bros.  Seed  Co . 

. Seed  . 

.  114 

Sealright  Co . 

106 

Standard-Knapp  Corp . 

303 

.  00 

Stange  Co.,  Wm.  J . 

203 

.  53 

Tygart  Valley  Glass  Co . 

. Bottles  . 

.  123 

3 

U.  S.  Steel  Corp . 

. Stainless  Steel . 

.  404 

Warner  Inc.,  Lansing  B . 

.....Insurance  . 

207 

•  0^ 

.52 

Washburn-Wilson  Seed  Co . 

.....Seed  . 

.  209 

25 

Woodruff  &  Sons,  F.  H . 

. Seed  . 

.  Ill 

Woodruff  &  Sons,  S.  D . 

. Seed  . 

.  109 

.  56 

.  57 

.  60 

Exhibiting 

Booth 

.  27 

Waukesha  Foundry  Co . 

. . Castings  . 

.  28 

.  9 

Westminster  Machine  Works . 

.  49 

.  6 

White  Cap  Company . 

.  29 

.  39 

Worcester  Salt  Co . 

. Sait  . 

.  42 

.  35 

Yale  &  Toyme  Mfg.  Co . 

. Lift  Trucks . 

.  31 
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B.  C.  PARKER,  President 
Gallatin  Valley  Seed  Co. 
Bozeman,  Mont. 


THE  CANNING  TRADE 

i 


H.  A.  BAKER,  President 
American  Can  Co. 
New  York  City 


CHARLES  H.  AVARS,  President 
Ayars  Machine  Co. 

Salem,  N.  J. 


A  Look  At  The 

AMERICAN  CAN  COMPANY  BOOTH  NO.  101 


Big  Show 

J.  P.  ANDERSON  &  COMPANY 


Located  in  the  Grand  Ballroom  of  the  Stevens  Hotel,  the 
American  Can  Company  exhibit  will  present  a  graphic  story  of 
its  services  to  the  entire  industry.  The  exhibit  will  feature  a 
series  of  small  dioramas  each  representing  a  phase  of  the 
Company’s  far-flung  promotional  campaign — a  program  which 
is  designed  to  increase  the  sale  of  canned  foods  and  thus  benefit 
all  canners.  A  large  corps  of  r-epresentatives  from  all  sections 
will  be  in  attendance. 

The  American  Can  Company  will  again  be  the  host  at  a 
Theatre  Party.  The  entertainment  will  be  presented  at  the 
Chicago  Theatre  on  Thur.sday  evening,  January  25th,  at  8:45  p.  m. 


ASSOCIATED  SEED  GROWERS,  INC.,  BOOTH  NO.  117 

A  full  line  of  “Asgrow”  seeds  bred  to  meet  the  canners  needs 
will  be  on  exhibit  at  Booth  No.  117  in  the  Grand  Ballroom  and 
a  full  corps  of  representatives  will  be  there  to  explain  the  care 
with  which  they  are  grown,  and  the  long  years  of  experience 
behind  them.  Among  those  in  attendance  will  be  Messrs.  Ai'thur 
and  Merritt  Clark,  Woodruff,  Tapperson,  Bomm,  Richardson  and 
others. 


AYARS  MACHINE  COMPANY  BOOTH  NO.  2 

In  Booth  No.  2  the  Ayars  Machine  Company  will  exhibit 
several  new  filling  machines  among  which  will  be  a  9-station 
Cut  String  Bean  and  Tomato  Filler,  a  streamline  16-valve 
Syruper  and  Juice  Filler,  a  streamline  12-valve  Syruper  and 
Juice  Filler,  a  high  speed  12-pocket  Plunger  Filler  for  soups, 
dog  foods  and  like  products,  and  a  small  Juice  Filler  to  put  a 
small  amount  of  juice  into  the  can  when  filling  grapefruit, 
tomatoes,  etc.  In  addition  to  these  new  offerings,  the  standard 

5- pocket  New  Perfection  Pea  and  Bean  Filler,  the  Hi-Speed 

6- pocket  New  Perfection  Pea  and  Bean  Filler,  the  7-pocket  Cut 
String  Bean  and  Tomato  Filler,  a  Soup  Filler,  an  Electric  Process 
Clock  and  a  machine  for  filling  paper  cartons  for  freezing,  etc., 
will  be  shown.  The  exhibit  will  prove  well  worthy  of  your 
attention. 


This  company  has  a  money-making  secret  in  their  No.  1  Power 
Dicer  for  small  production  problems.  The  husky  little  machine 
is  mounted  on  casters  and  can  be  easily  moved  from  place  to 
place,  operating  from  a  light  socket.  They  will  be  glad  to  tell 
you  more  about  it  and  to  supply  full  details  upon  addressing 
them  at  their  Philadelphia  office. 

BAYER-SEMESAN  COMPANY 

To  assure  canners  prime  quality  vegetables  for  canning  and 
high  yields  to  growers,  the  Bayer-Semesan  Company  offers  a 
line  of  Du  Bay  seed  disinfectants  in  “Semesan,”  “Semesan  Jr.” 
and  “Ceresan,”  which  may  be  applied  at  a  very  small  cost. 
Pamphlets  giving  full  particulars  about  these  products  and  their 
application  may  be  had  by  addressing  them  at  Wilmington, 
Delaw'are. 

BERLIN  CHAPMAN  COMPANY  BOOTH  NO.  8 

Berlin  Chapman  will  exhibit  a  new  line  of  filling  machines  in 
Booth  No.  8  in  addition  to  their  full  line  of  canning  machinery 
for  a  single  unit  or  a  complete  canning  plant.  Among  the  new 
fillers  to  be  shown  will  be  the  Chapman  Granular  Filler,  Hand- 
Pack  Filler,  Volumetric  Liquid  Filler,  Syruper  Filler  and  Pres¬ 
sure  Filler.  These  are  all  new  machines  or  developments  from 
old  machines.  Another  machine  shown  for  the  first  time  will 
be  the  Berlin  Chapman  New  Style  Quality  Grader,  one  which 
was  in  operation  this  past  season  with  very  satisfactory  results. 
Among  those  in  attendance  will  be  Messrs.  Frank  and  Dalton 
Chapman,  Ben  Grota,  John  Krause,  Nathan  Hughes  and  John 
Gillett  from  Berlin,  Charles  Wiehrs  from  Florida,  Roy  Duncan 
from  the  Northwest,  Frank  Arnold  from  Utah  and  Cliff  Sutton 
from  California. 

E.  W.  BLISS  COMPANY  BOOTH  NO.  21 

Downstairs  in  Machinery  Hall  take  a  minute  to  stop  in  to  see 
the  Bliss  exhibit,  and  let  them  tell  you  about  their  new  Bliss 
No.  303  Automatic  Can  Tester  which  is  interchangeable  for  the 
various  sizes  of  cans  and  useful  even  in  special  designs,  such  as 
cone  top  beer  cans.  They  can  tell  you  the  answer  to  any  can 
making  problem  within  a  very  few  minutes. 
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0.  C.  HUFFMAN,  President 
Continental  Can  Co. 
New  York  City 


SAMUEL  M.  RYDER,  President 
Chisholm-Ryder  Co. 
Niagara  Falls,  N.  Y. 


F.  GLADDEN  SEARLE,  Vice-President 
in  Charge  of  Sales 
Continental  Can  Co. 


CAMERON  CAN  MACHINERY  COMPANY  BOOTH  NO.  37 

Once  again  the  Booth  of  Cameron  Can  Machinery  Company, 
downstairs,  will  be  a  focal  point  of  interest  for  can  manufac¬ 
turing  equipment,  for  this  splendid  line  will  be  in  operation  right 
from  the  blanks  to  the  finished  tested  can.  It  is  always  a  big 
attraction  and  this  year  promises  to  be  more  so  than  ever.  Allen 
M.  Cameron  and  H.  E.  Haas  with  a  corps  of  demonstrators  will 
be  on  hand  to  welcome  you. 

CHISHOLM-RYDER  COMPANY  BOOTH  NO.  62 

Those  who  visit  the  exhibit  of  Chisholm-Ryder  Company, 
downstairs,  have  a  big  surprise  awaiting  them  in  new  CRCO 
items  to  be  shown  w'hich  include  the  Sanitary  Rotary  Blancher, 
the  Junior  Quality  Grader,  Gravometer  and  Brine  Mixer  Hookup, 
the  Double  Grader  for  cut  green  beans,  the  Nubbin  Grader  for 
green  beans,  the  American  Pickle  Sheer,  American  Chopper 
Pump  Unit  for  tomatoes,  American  Relish  Cutter,  American 
Tomato  Juice  Extractor  and  American  Sanitary  Pumps.  Other 
items  to  be  exhibited  wdll  include  the  Model  F  Bean  Snipper  with 
Picking  Table,  Model  S-1  Double  Tube  Pre-Heater  and  Pas¬ 
teurizer,  Hydro  Lift  for  green  peas,  Bauer  Continuous  Press, 
Can  Washer  and  Case  Stacker.  Those  in  attendance  from  the 
Niagara  Falls  office  will  be  Wm.  de  Back,  Vice-President  and 
General  Manager;  W.  C.  Seymour,  Sales  Manager;  Burt  Brewer, 
John  Menke,  R.  H.  Carson,  Henry  Webber,  Gordon  White, 
Clarance  Rainer  and  Michael  Bauer.  From  Niagara  Falls, 
Ontario,  comes  Don  Chisholm,  from  Columbus,  Wis.,  Bill  Hughes, 
from  Chicago,  A.  W.  Kane,  and  from  the  West,  James  Q.  Leavitt, 
with  J.  F.  Bott  and  G.  H.  Horsly  of  his  staff. 

THE  CANNING  TRADE  BOOTH  NO.  115 

We  have  moved  from  the  Old  Stand  this  year  into  the  Ball¬ 
room.  If  you  will  walk  down  the  middle  isle  of  the  Ballroom, 
you  can’t  miss  us  at  Booth  No.  115.  Yes,  our  Editor  will  be 
there,  and  so  will  Art.  and  Ed.  Judge.  If  you  have  a  problem, 
maybe  we  can  help  you;  if  you  are  interested  solely  in  chewing 
the  rag,  come  in;  if,  per  chance,  you  don’t  subscribe  to  THE 
CANNING  TRADE,  stop  in — we  will  remedy  that;  if  you  are 
interested  in  inserting  a  full  page  advertisement  the  next  52 
issues,  w'e  will  take  care  of  that  too — and  how.  Whatever  your 
intentions,  come  in,  we  will  be  glad  to  see  you. 


CONTINENTAL  CAN  COMPANY  BOOTH  NO.  121 

Over  in  the  far  right-hand  corner  from  the  entrance  to  the 
Grand  Ballroom  Continental  Can  Company  will  occupy  one  of 
the  elegant  booths  at  the  Convention,  comfortably  arranged  to 
care  for  its  many  customers  and  friends  and  you  will  find  the 
welcome  sign  ever  out.  Their  representatives  will  be  located  as 
follows: 

Blackstone  Hotel:  C.  C.  Conway,  O.  C.  Huffman,  J.  F.  Hartlieb, 
J.  S.  Snelham,  Gladden  Searle,  S.  J.  Steele,  W.  M.  Tomkins, 
C.  H.  Englar,  F.  J.  O’Brien,  H.  A  .Fink,  A.  V.  Crary,  E.  J. 
O’Connor,  I.  W.  England,  Sherlock  McKewen,  F.  A.  Whittall, 
M.  S.  Huffman,  H.  A.  Goodwin,  W.  H.  Morgan,  L.  R.  Dodson, 
J.  F.  Cole,  Geo.  Muth,  C.  J.  Gordon,  W.  H.  Hariison,  and  G.  S. 
Thacker. 

Stevens  Hotel:  E.  S.  Marshall,  Guy  Bollinger,  D.  A.  Searle, 
E.  G.  Barnes,  R.  V.  Layton,  Nelson  Schuster,  C.  W.  Smith,  E.  H. 
Webster,  C.  E.  McCormick,  L.  A.  Beach,  C.  A.  Thomas,  W.  A. 
Muller,  E.  J.  Feigh,  C.  V.  Beales,  V.  C.  Hallman,  C.  H.  Bloedorn, 
E.  R.  Lancashire,  H.  W.  Friedrichs,  J.  L.  Collins,  W.  W.  Hodgson, 
Jr.,  C.  H.  Sweatt,  D.  V.  Wiley,  R.  J.  Owen,  J.  E.  Baldwin, 
M.  L.  Babock,  P.  V.  Smith,  C.  E.  Pusey,  W.  A.  Howe,  W.  H. 
Funderburg,  C.  B.  Nichols,  Harry  Palos,  L.  J.  Wing,  P.  L. 
Brachle,  A.  E.  Stevenson,  J.  W.  Holmquist,  A.  D.  Gifford,  Wm. 
Perlman,  P.  B.  Nold,  R.  H.  Lee,  J.  P.  Harris,  R.  L.  Perin,  R.  E. 
Tanner,  Nelson  Hitchcock,  J.  M.  Porter,  H.  F.  Langguth,  J.  A. 
Mclver,  R.  C.  Westerman,  J.  R.  Moore,  S.  A.  Beach,  F.  G. 
Soxman,  S.  R.  Gordon,  A.  J.  Abplanalp,  E.  S.  Linville,  L.  F.  Pratt, 
L.  G.  Petree,  V.  J.  Taranik,  A.  P.  Jacobs,  W.  G.  Booher,  B.  Lou 
Thrailkill  and  E.  B.  Eliker. 

Chicagoan  Hotel:  A.  E.  Cyr  and  H.  G.  Ratz. 


CERELOSE-DEXTROSE  SUGAR 

The  Corn  Products  Sales  Company  have  for  the  past  year 
called  quite  forcibly  to  the  attention  of  canners  the  advantages 
in  the  use  of  pure  Dextrose  sugar  for  bringing  out  the  natural 
flavor  of  fruits  and  vegetables  and  that  its  sweetening  action 
is  faster.  They  offer  expert  technical  advice  without  cost  and 
obligation  as  well  as  the  furnishing  of  free  samples  for  experi¬ 
mentation  purposes.  If  you  will  address  them  at  17  Battery 
Place,  New  York  City,  they  will  cheerfully  care  for  your  inquiry. 
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When  you  visit  the  Convention  in  Chicago,  you  will  see 
many  new  additions  to  the[CRCO  family  of  quality  equip¬ 
ment,  emphasizing,  more  than  ever,  “The  Best  of  Every¬ 
thing  For  the  Canner.” 


CL'sho/m-RuJer  Co 


JAMES  Q.  LEAVITT  &  CO.,  OGDEN,  UTAH 
A.  K.  ROBINS  &  CO.,  BALTIMORE,  MD. 

W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 


NIAGARA  FALLS,  N.  Y. 
COLUMBUS,  WIS. 
CHICAGO,  ILL. 
SEATTLE.  WASH. 
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FRANK  HAMACHEK,  President 
Frank  Hamachek  Machine  Co. 
Kewaunee,  Wis. 


NEAL  S.  SELLS,  Manager 
Sprague-Sells  Division 
Food  Machinery  Corporation 
Hoopeston,  III. 


ALBERT  H.  KYLER,  President 
Westminster  Machine  Works 
Westminster,  Md. 


CROWN  CORK  &  SEAL  COMPANY  BOOTH  NO.  50 

While  the  Crown  Can  Company  will  not  occupy  a  booth  this 
year,  the  Crown  Coik  &  Seal  Company  will  exhibit  the  latest 
of  its  V  P  O  Capping  Machines  in  actual  operation  which  are 
adaptable  for  use  on  both  hot  and  cold  packed  products.  Features 
of  the  V  P  O  cap  are  its  fast  application,  easy  removal  and 
excellence  as  a  re-closure.  A  large  corps  of  representatives 
from  both  Crown  Cork  and  Crown  Can  will  be  in  attendance  to 
greet  their  many  and  growing  list  of  customers. 

DEWEY  &  ALMY  CHEMICAL  COMPANY  BOOTH  NO.  18 

Downstairs  in  Booth  No.  18  you  will  find  the  answer  to  can 
sealing  compound  and  adhesive  problems,  while  up  in  rooms 
718  and  720  you  will  find  all  of  the  comforts  of  home  to  rest 
yourself  after  a  tiring  day  and  a  group  of  technical  experts  to 
advise  you  if  you  are  in  the  humor.  They  extend  a  hearty 
invitation  to  visit  them. 

DOUCLAS-CUARDIAN  WAREHOUSE  CORPORATION 

During  the  Convention  Douglas-Guardian  will  occupy  rooms 
No.  833- A  and  834- A  at  the  Stevens  Hotel  where  representatives 
will  be  found  to  explain  the  field  warehousing  business  con¬ 
ducted  especially  for  canners.  The  firm  has  long  served  in  this 
respect,  knows  the  canners’  needs  and  talks  their  language. 
You  will  find  a  warm  welcome  awaiting  you. 

FERRY-MORSE  SEED  COMPANY  BOOTH  NO.  127 

Genial  Teddy  Cobb  and  other  representatives  of  this  old  and 
w’ell  known  seed  house  will  be  in  attendance  to  renew  friendships 
and  to  talk  any  seed  requirements,  spot  or  future.  Mr.  Cobb 
has  been  at  it  for  a  long  while,  is  a  diamond  member  of  the 
Old  Guard  and  known  throughout  the  entire  industry.  He  will 
be  glad  to  see  you. 

GALLATIN  VALLEY  SEED  COMPANY  BOOTH  NO.  122 

In  the  Grand  Ballroom,  Booth  No.  122,  Messrs.  B.  C.  and  M.  C. 
Parkey,  Purdy  and  Raber  will  be  on  hand  to  show  you  wilt 
resistant  strains  of  “Old  Faithful”  pea  seed  grown  especially 
for  canners.  You  can  see  them  there  or  up  in  parlor  1535- A  in 
the  Stevens. 


FOOD  MACHINERY  CORPORATION  BOOTH  NO.  1 

Due  to  the  fact  that  Food  Machinery  Corporation  has  acquired 
the  Hansen  and  Buck  lines  of  equipment,  somewhat  more  space 
will  be  utilized  this  year  to  show  the  Sprague-Sells  Division’s 
extensive  line.  New  offerings  to  be  exhibited  for  the  first  time 
include.  The  FMC  Double  Husker,  Automatic  Bean  Snipper, 
Automatic  Bean  Slicer,  10-pocket  Heavy  Duty  Plunger  Filler, 
Improved  Hand  Pack  Filler,  Hanson  12-station  Plunger  Filler, 
Universal  Can  Washer  and  the  Lewis  Quality  Grader  with 
automatic  reel  discharge  and  FMC  Brine  Control.  In  addition, 
a  number  of  recently  improved  machines  will  be  exhibited  which 
includes  'the  latest  style  Universal  corn  cutter.  No.  120  juice 
filler.  No.  60  syruper.  Deluxe  juice  extractor,  crusher,  pre-heater, 
super  pulper,  super  finisher,  super  coil,  improved  elevator  boot, 
tenderometer,  continuous  peeler  and  other  items. 

The  Anderson-Barngrover  Division  will  have  on  exhibit  an 
automatic  cut  string  bean  grader  and  the  Cutler  Division  the 
latest  in  apple  machinery.  In  addition,  the  company  is  holding 
back  the  announcement  of  several  surprise  items  which  will  be 
on  exhibit. 

Those  in  attendance  will  be  Paul  L.  Davies,  Executive  Vice- 
President;  A.  R.  Thompson,  Vice-President;  Geo.  N.  Glen- 
denning,  Assistant  Manager,  Anderson-Barngrover  Division; 
Frank  J.  Fay,  Sales  Manager,  Anderson-Barngrover  Division; 
Neal  S.  Sells,  Manager,  Sprague-Sells  Division;  C.  K.  Wilson, 
Assistant  Manager,  Sprague-Sells  Division;  Thos.  Martin,  Sales 
Manager,  Sprague-Sells  Division;  B.  C.  Coons,  Sales  Manager, 
Cutler  Division;  Joseph  Jodis,  Fred  Stivender,  E.  F.  Tullar, 
J.  B.  Kerr,  Wallace  Walsh,  H.  L.  Lewis,  H.  C.  Randall,  F.  J. 
Wear,  E.  W.  Hardesty,  H.  Grether,  Elliott  Tourjee,  James  A. 
Cleveland,  George  E.  Pellam,  Harry  Maney,  E.  G.  Bauer,  M.  W. 
Sells,  B.  1.  Buck,  C.  E.  Kerr,  T.  C.  Fenton  and  Walter  Singer. 

A  new  catalog  of  the  Sprague-Sells  Division  will  be  distributed 
at  the  Convention.  All  canners  should  have  one  and  may  obtain 
a  copy  at  the  FMC  booth  or  by  addressing  an  inquiry  to  Food 
Machinery  Corporation,  Sprague-Sells  Division,  Hoopeston,  Ill. 

CAMSE  LITHOGRAPHING  COMPANY  BOOTH  NO.  116 

An  exhibit  of  fine  labels  will  be  displayed  in  Booth  No.  116  in 
the  Grand  Ballroom  where  Mr.  Herman  Gamse,  company  Presi¬ 
dent,  and  Wm.  A.  Gissel  will  be  in  attendance  to  greet  you  and 
to  tell  of  the  label  awards  the  company  has  received  in  National 
competition.  The  company  has  made  a  very  extensive  study  of 
requirements  of  the  new  Pure  Food  Law  and  will  be  glad  to 
confer  on  your  labeling  requirements. 
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WESTMINSTER,  MARYLAND 
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FRANK  H.  LANCSENKAMP,  President 
F.  H.  Langsenkamp  Co. 
Indianapolis,  Ind. 


ROBERT  A.  SINDALL,  President 
A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


A 


ALLEN  CAMERON,  President 
Cameron  Can  Machinery  Co. 
Chicago 


FRANK  HAMACHEK  MACHINE  COMPANY  BOOTH  NO.  12 

Specializing  in  a  complete  line  of  hulling  equipment  of  green 
peas  and  lima  beans  for  canning  purposes,  the  exhibit  of  Frank 
Hamachek  Machine  Company,  downstairs,  will  prove  an  interest¬ 
ing  one  to  canners  of  these  products.  You  can  obtain  much 
helpful  information  from  attending  representatives  who  are 
specialists  in  the  work  and  who  devote  all  of  their  time  to 
hulling  problems.  Their  line  includes  viners  and  feeders,  viner 
power  plants,  ensilage  distributors,  steel  viner  sheds,  and  gal¬ 
vanized  field  boxes  for  shelled  peas.  Those  in  attendance  will 
be  Frank  Hamachek,  Jr.,  and  his  son  Frank  III,  Albert  Hama¬ 
chek,  E.  W.  Classon,  Roy  Rowan,  Harry  Howeth  and  Richard 
L.  Hamachek. 

HAMILTON  KETTLE  WORKS  COMPANY 

While  not  exhibitors  at  the  Convention,  the  Hamilton  Kettle 
Works  Company  located  at  Hamilton,  Ohio,  have  manufactured 
dependable  kettles  and  coils  for  canners  for  well  over  60  years. 
In  addition  to  the  manufacturing  of  this  equipment  in  copper, 
they  now  offer  it  in  stainless  steel,  nickel  and  monel  metal. 
Canners  will  do  well  to  investigate  this  equipment  for  a  firm 
with  such  a  long  record  of  service  and  performance  is  certainly 
prepared  to  supply  thoroughly  dependable  equipment. 

HEEKIN  CAN  COMPANY  BOOTH  NO.  118 

Up  in  the  Grand  Ballroom,  directly  through  the  main  entrance 
will  be  found  the  booth  of  Heekin  Can  Company.  Here  and  up 
in  parlors  918-A,  yi9-A  and  920-A  will  be  found  the  following 
genial  company  representatives:  James  J.  Heekin,  Daniel  M. 
Heekin,  Charles  L.  Heekin,  Daniel  H.  Heekin,  A.  F.  Rassenfoss, 
J.  P.  Wells,  G.  J.  Robson,  John  H.  Cincannon,  Tracy  H.  Bartlett, 
George  H.  Pahlman,  Jack  P.  Paris,  J.  K.  Browning  and  G.  H. 
Champlin.  Call  upon  them  and  you  will  find  a  very  warm 
reception  awaiting  you. 

D.  LANDRETH  SEED  COMPANY  BOOTH  NO.  125 

One  hundred  and  fifty-six  years  in  the  seed  business  is  the 
boast  of  the  D.  Landreth  Seed  Company  which  fits  them  well 
to  supply  a  full  line  of  canners’  seeds  and  to  exhibit  them  up  in 
the  Grand  Ballroom.  Mr.  S.  Phillips  Landreth  with  a  corps 
of  representatives  will  be  in  attendance  and  a  warm  welcome 
awaits  you. 


R.  J.  KITTREDCE  &  COMPANY  BOOTH  NO.  108 

An  always  attractive  booth  is  that  of  R.  J.  Kittredge  &  Com¬ 
pany  up  in  the  Grand  Ballroom  whei’e  their  beautiful  labels  will 
be  on  exhibit.  Messrs.  R.  J.  Kittredge,  J.  A.  Caulfield  and 
W.  R.  Kittredge  will  be  in  attendance  to  welcome  you  and  to 
explain  requirements  for  new  labels. 

F.  H.  LANCSENKAMP  &  COMPANY  BOOTH  NO.  61 

You  can’t  miss  the  exhibit  of  F.  H.  Langsenkamp  Company 
for  you  have  to  pass  through  it  to  get  into  Machinery  Hall 
downstairs.  And  you  will  find  a  celebrated  line  of  tomato  pulp 
and  juice  making  equipment  that  will  open  your  eyes  with  the 
glittering  beauty  of  these  mechanical  slaves.  Headed  by  Frank 
Langsenkamp,  Sr.  and  Jr.,  a  corps  of  representatives  will  be  on 
hand  to  point  out  the  outstanding  achievements  of  their  E-Z 
adjustable  pulpers,  juice  extractors,  kookmore  coils  and  a  full 
line  of  Indiana  juice  and  pulp  machinery. 

LAPORTE  MAT  &  MANUFACTURING  COMPANY 

W'hile  not  exhibitors,  the  LaPorte  flexible  steel  conveyor 
belting  equipment  has  long  since  made  its  mark  with  the  canning 
industry  for  can  conveying  problems  and  is  handled  by  most 
of  the  supply  houses  who  have  exhibits  and  who  will  be  glad  to 
advise  you  of  its  exceptional  merits.  You  have  only  to  “look 
at  the  edge  to  know  that  it  is  LaPorte.”  Ask  them  to  show 
you  why. 

MORRAL  BROTHERS  BOOTH  NO.  13 

Downstairs  in  Booth  13  you  will  find  the  Morral  Brothers, 
S.  E.  and  W.  W.,  on  hand  to  greet  you,  to  show  and  explain  to 
you  their  Morral  Double  Corn  Husker,  Morral  Corn  Cutter, 
Morral  Labeling  Machines  and  knife  grinding  machine.  They 
have  been  at  the  business  of  building  corn  husking  equipment  for 
many  long  years  and  are  in  position  to  advise  upon  your 
requirements.  Be  sure  to  pay  them  a  visit. 

NATIONAL  KRAUT  PACKERS’  SECRETARY  AT  THE  CONVENTION 

Roy  Irons,  genial  Secretary  of  the  National  Kraut  Packers 
Asociation,  will  be  in  attendance  at  the  National  Convention  to 
see  you  and  to  talk  over  any  Kraut  Association  matters,  and  to 
point  out  the  splendid  work  that  his  Association  is  doing  to 
promote  sauer  kraut  as  a  major  item  in  the  diet.  The  Asso¬ 
ciation  is  looked  upon  as  the  leading  organization  on  all  matters 
within  the  industry  and  stands  ready  to  reasonably  cooperate 
with  all  factions. 
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TXT HAT  does  Ihe  grocer  ihink  of  canned  foods?  He  thinks  they  are  tops 
^  *  for  quality,  turn-over  and  profit.  He  prefers  canned  foods  on  his 
shelves  because  he  offers  variety. 

The  constant  improvement  of  canned  foods  is  appreciated  by  the  house¬ 
wife.  To  aid  you  in  improving  the  quality  of  your  pack  ...  to  work  out  your 
canning  problems  . . .  the  Heekin  Food  Research  Department  is  at  your  service. 

Heekin  Cans  .  .  .  millions  of  them  .  .  .  await  delivery  to  canneries  when 
the  crops  come  in.  Not  a  day  late  .  .  .  nor  an  hour  late  .  .  .  but  right  on  the 
dot  .  .  .  when  you  are  busiest  and  need  cans.  For  years  canners  have  learned 
to  forget  their  worries  when  their  cans  come  from  Heekin.  Why  not  think  of 
Heekin  the  next  time  you  think  of  cans? 

THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 


HEEKIN  EANS 

iP£ot^  <^UejeJzyon,  S-eAAJ-taz- 


The  Finest 
Foods  inMy 

Store  Are  In 

TIN  CANS 
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S.  L.  BUSCHMAN,  President 
National  Can  Corp. 

New  York  City 


W.  W.  MORRAL,  President 
Morral  Bros. 

Morral,  Ohio 


S.  CARLE  COOLING,  Vice-President 
in  Charge  of  Sales 
National  Can  Co. 

Baltimore 


NATIONAL  CAN  CORPORATION  BOOTH  NO.  112 

You  are  bound  to  see  the  spacious  exhibit  of  National  Can 
Corporation  located  right  inside  the  main  entrance  to  the  Grand 
Ballroom,  upstairs.  There  you  will  find  President  S.  L.  Busch- 
man  and  Vice-President  Carle  Cooling  with  a  full  corps  of  their 
representatives  from  all  sections  to  greet  you  and  to  make  you 
comfoi’table.  It  is  a  good  place  to  date  your  friends,  just  say 
“meet  me  at  the  National  Booth  in  the  Ballroom.”  They  can’t 
miss  it. 

NORTHRUP,  KING  &  COMPANY  BOOTH  NO.  205 

In  the  foyer  immediately  at  the  main  entrance  of  the  Grand 
Ballroom  will  be  found  the  sp^acious  exhibit  of  Northrop, 
King  &  Company,  growers  of  the  many  varieties  of  seeds  used 
by  canners.  This  firm  made  its  beginning  with  this  industry 
in  supplying  firms  about  the  Central  West  but  the  good  will 
out,  and  as  a  result  their  clientele  now  extends  to  all  canning 
sections.  Messrs,  Corbett  and  Walker  will  be  in  attendance  to 
show  you  samples,  explain  their  merits,  or  to  talk  business  or 
pleasure  as  you  please. 

PIEDMONT  LABEL  COMPANY 

While  not  exhibitors,  the  Piedmont  Label  Company  will  have 
a  corps  of  representatives  at  the  Convention  to  renew  acquaint¬ 
ances,  to  talk  over  any  labeling  problems  and  to  care  for  their 
many  friends  throughout  the  industry. 

PLANTERS  MANUFACTURING  COMPANY  BOOTH  NO.  401 

Upstairs,  right  at  the  entrance  to  the  foyer  of  the  Grand 
Ballroom,  will  be  found  the  exhibit  of  strongly  made  tomato 
picking  baskets  of  Planters  Manufacturing  Company.  Jack 
Hargroves  will  be  on  hand  to  tell  you  how  the  company  came 
to  make  its  mark  with  canners  in  supplying  basket  requirements. 

RAINBOW  LITHOGRAPH  COMPANY 

As  a  result  of  a  change  in  pi-ocess  plate  making  equipment 
and  the  installation  of  new  photo  mechanical  equipment,  the 
Rainbow  Lithograph  Company  of  Cincinnati,  promises  to  be  an 
important  factor  as  a  supply  source  for  modern  can  labels 
within  the  very  near  future.  This  equipment  is  now  being 
installed  and  a  line  to  them  at  Cincinnati  will  bring  you  full 
information. 


WASTE  DISPOSAL  ADVICE 

Robert  T.  Regester,  consultant  engineer  of  Baltimoi-e,  quite 
clearly  demonstrates  his  ability  in  the  thorough  study  he  has 
made  of  waste  disposal  problems  in  his  article  which  appears  in 
this  issue  of  The  Canning  Trade,  where  he  sets  up  the  status 
of  the  water  pollution  problems  and  suggests  a  means  of  more 
effectively  handling  the  matter.  Its  reading  will  prove  of 
interest  to  you. 

RIVERSIDE  MANUFACTURING  COMPANY 

Will  not  exhibit,  however,  genial  Walter  Brown  will  attend 
the  Convention  as  usual  and  will  have  a  complete  story  to  tell 
of  baskets  and  the  reason  for  his  company’s  rapid  growth, 
particularly  in  supplying  canners  baskets. 

A.  K.  ROBINS  &  COMPANY,  INC.,  BOOTH  NO.  3 

Downstairs,  in  Booth  No.  3,  Robins  promises  to  .have  perhaps 
the  most  extensive  exhibit  they  have  ever  shown  including  many 
new  items  and  their  full  line  of  machinery  for  any  canning  plant. 
Their  many  items  of  equipment  should  be  fully  investigated 
while  the  opportunity  permits  and  Bob  Sindall,  Harry  Stans- 
bury  and  Steve  Lewis  will  be  there  to  gladly  answer  any 
question  and  to  expertly  advise  you. 

ROGERS  BROS.  SEED  COMPANY  BOOTH  NO.  114 

Up  in  the  Grand  Ballroom,  you  will  find  the  reason  why 
“Blood  Tells”  at  the  exhibit  of  Rogers  Bros.  Seed  Company, 
extensive  growers  of  the  various  varieties  of  seed  peas,  beans 
and  sweet  corn  used  by  the  industry.  In  attendance  to  greet  you 
will  be  K.  D.  Rose,  President,  O.  J.  Sawin,  Vice-President  and 
Sales  Manager,  J.  L.  Sawin,  Secretary  and  their  representatives 
Hopkins,  Bingham  and  Norton. 

SCOTT  VINER  COMPANY  BOOTH  NO.  25 

Downstairs,  in  Booth  No.  25,  just  as  you  enter  Machinery 
Hall,  you  will  find  the  attractive  booth  of  Scott  Viner  Company, 
pioneer  manufacturers  of  pea  viners  and  more  recently  a  quite 
extensive  line  of  canning  machinery.  Thom.  Scott  and  the 
Canning  Machinery  &  Supplies  Association’s  President,  W.  E. 
Nicholoy,  and  other  representatives  will  be  in  attendance  to 
greet  you  and  to  enlighten  you  with  regard  to  their  equipment. 
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THE  MORRAL  CORN  HUSKING  MACHINE 

either  single  or  double 


Reliable-Proven-Bean  Seed 
Western  Grown 


Write  For 
Spot  Prices 


Northrup,  King  &  Co. 

Seed  Grower s  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Meet  Us  at 
Booth  205  at  the 
National  Convention 


Mosaic  Resistant  Strains 
Refugee  Green  Stringless,  Idaho  strain 
Refugee  Green  Stringless-U.S.  No.  5 

Both  of  these  strains  have  shown  resistance 
to  Common  Bean  Mosaic.  They  are  early 
types,  good  yielding  and  good  guality.  The 
Mosaic  Resistance  factor  is  good  insurance 
against  years  when  this  disease  is  bad. 

Rogueing  A  Field  Of  N.  K.  &  Co.,  Bean  Seed  in  Idaho 

Well  Known  and  Standard  Varieties 

Stringless  Green  Pod,  N.  K.  &  Co.,  Strain.  This  is  an  excellent  selection  of  the  Landreth 
Strain.  High  yielding,  vigorous  and  of  excellent  quality. 

Full  Mecisure  Round  Pod  Kidney  Wax  Refugee  Stringless  Wax 

Refugee  Green  Stringless  Tender  Green  Imp.  Stringless  Kidney  Wax 


The  Fastest  and  Best  Husker  in  Use 

The  double  Husker  is  suaranteed  to  do  good  work  when  oper¬ 
ated  at  a  speed  of  1 80  ears  per  minute. 

The  illustration  shows  the  Morral  Double  Husker  with  its  cele¬ 
brated  ear  placing  and  gauging  device— the  most  positive  ear 
placer  and  gauging  device  in  use.  It  places  the  ear  at  the  pro¬ 
per  place  and  does  not  clog  up  or  waste  corn. 

Mechanically,  the  vital  part  of  every  husking  machine  is  its 
husking  rolls.  Our  latest  model  husker  is  equipped  with  ail 
steel  husking  rolls  which  are  the  strongest,  most  durable  and 
most  dependable  rolls  in  use.  The  husking  rolls  on  our  latest 
model  husker  are  made  much  longer  than  other  husking  rolls 
therefore,  they  have  greater  husking  capacity. 


THE  MORRAL  CORN  CUTTER  either  single  or  double  cut  for  cream 
style  corn. 

THE  MORRAL  COMBINATION  CORN  CUTTER  for  either  whole 
grain  or  cream  style  corn.  The  Morral  Corn  Cutter  has  a  positive  feed 
and  will  cut  either  the  bantam  or  large  varieties  of  corn  and  it  has  the 
greatest  capacity  of  any  cutter  on  the  market.  One  cutter  has  the  same 
capacity  as  one  double  husker. 


Patented 

THE  MORRAL  CORN 
CUTTING  MACHINE 


Patented 

THE  MORRAL  CORN 
HUSKING  MACHINE 


THE  MORRAL  LABELING  MACHINE  made  for  all  standard  size 
cans.  The  Morral  Labeling  Machine  is  very  simple  in  construction  and 
has  less  working  parts  than  other  labeling  machines  on  the  market  and  has 
great  capacity. 


All  of  our  late  model  buskers,  cutters  and  labeling  machines  have  value- 
able  improvements  over  older  models. 
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HAROLD  0.  BERRYMAN,  Mgr.  Sales 
Crown  Can  Co. 

Baltimore,  Md. 


0.  J.  SAWIN,  Vice-President 
Rogers  Bros.  Seed  Co. 
Chicago,  III. 


C.  EDWIN  RIFE,  President 
Sinclair-Scott  Co. 
Baltimore,  Md. 


SINCLAIR  SCOTT  COMPANY  BOOTH  NO.  56 

Just  around  the  corner  from  the  old  stand  will  be  the  exhibit 
of  Sinclair  Scott  Company,  the  original  grader  house.  While 
last  year  the  Taper  Tip  Corn  Trimmer  took  the  show,  this  year, 
conventionites  will  witness  some  entirely  new  equipment  in  their 
Asparagus  Packer  and  the  Whole  Grain  Corn  Cleaner  and 
Washer.  This  latter  machine  has  had  extensive  operating  tests 
this  past  season  and  the  claims  that  they  have  for  it  are 
phenomenal,  delivering  as  they  say  corn  that  is  “clean  as  clean.” 
It  is  a  combination  of  machines  built  into  one  unit  where  one 
cylinder  removes  a  good  portion  of  cob,  silk  and  extraneous 
matter,  a  flotation  tank  further  loosens  any  adhei’ent  particles 
and  a  trip  through  a  rod  spray  washer  fully  removes  any  chaff 
that  may  remain.  Corn  canners  will  w'ant  to  see  this  really  new 
piece  of  equipment  and  will  find  a  warm  reception  awaiting 
them  from  Edwin  and  John  Rife  in  attendance. 


THE  UNITED  COMPANY  BOOTH  NO.  6 

Directly  in  front  of  the  main  entrance  to  Machinery  Hall 
downstairs,  but  at  the  far  side  of  the  room,  the  big  TUC 
National  Whole  Kernel  Corn  Cutting  Bee  will  be  conducted  in 
the  booth  of  the  United  Company,  where  commercial  packs  from 
16  States  furnished  by  the  packers  themselves,  representing 
canners  of  80  per  cent  of  the  country’s  whole  grain  corn  produc¬ 
tion,  together  with  names,  labels  and  pack  histories,  will  be 
cut  to  afford  canning  company  sales  managers,  buyers,  brokers 
and  seedsmen  to  inspect  them  and  obtain  a  lot  of  valuable  in¬ 
formation.  It  promises  to  be  the  most  interesting  and 
informative  TUC  Cutting  Bee  ever  held.  Don’t  miss  it.  Ralph 
Cover  and  his  able  assistants  will  be  in  attendance  to  demon¬ 
strate. 

TUC  also  announces  the  issuance  of  a  new  profusely 
illustrated  book  “Cutting  Corn  Correctly,”  which  has  been 
several  years  in  preparation.  It  compares  the  diffei’ent  whole 
kernel  corn  cutting  principles  and  what  may  hajjpen  in  whole 
grain  cutters  as  the  various  kinds  of  corn  pass  thi’ough.  It  tells 
of  the  relation  of  the  cut  to  the  quality  of  the  finished  product. 
A  copy  is  offered  free  to  those  who  ask  for  it  at  the  Westminster, 
Maryland,  office.  Another  copiously  illustrated  book  “TUC  in 
Service”  is  soon  to  be  completed,  which  will  afford  the  oppor¬ 
tunity  to  study  the  set-up  of  nearly  60  plants,  representing  the 
owners  of  750  of  the  many  TUC  Huskers  and  Cutters  now  in 
use  and  contains  much  other  helpful  information.  This,  too, 
is  available  without  charge. 


STECHER-TRAUNC  LITHOGRAPH  CORPORATION 

No  exhibit,  but  maintaining  a  suite  in  the  Stevens  Hotel  with 
a  full  corps  of  representatives  on  hand  to  advise  on  label  prob¬ 
lems  and  to  explain  their  new  merchandising  service  “Salers.” 
Simultaneous  with  the  canner  interest  in  active  merchandising, 
Stecher-Traung  has  developed  this  new  folder  service,  designed 
to  attract  favorable  attention  to  canned  foods  and  to  find  new 
consumers  through  the  power  of  api)etite  appeal  in  effective  full 
color  repi'oduction.  These  new  “Saler”  folders  are  produced  on 
a  special  money-saving  basis  by  employing  the  same  manufac¬ 
turing  methods  used  in  can  labels,  by  taking  full  advantage  of 
high-speed  multi-color  press  equipment.  The  company  customers 
who  have  used  the.se  beautiful  lithographed  folders  have  found 
them  to  be  a  consturctive  selling  aid  and  a  powerful  force  in 
helping  to  increase  their  business.  They  can  be  purchased  just 
like  can  labels  and  work  hand  in  hand  with  the  label  to  help 
increase  sales.  Recipe  folders,  telling  of  new  uses  and  new 
dishes  for  the  product,  creating  appetite  appeal,  have  been 
found  to  be  very  effective  forms  of  sales  builders. 

LANSING  B.  WARNER,  INC.,  BOOTH  NO.  207 

“Maximum  insurance  protection  at  minimum  cost,”  is  not 
only  a  claim  but  a  reality  by  those  canners  using  the  Canners 
Exhange  Subscription  plan  at  Warner  Inter-Insurance  Bureau, 
for  just  about  this  time  each  year  those  subscribers  are  presented 
with  a  sizeable  check  as  a  .«hare  in  the  12  savings  in  insurance 
cost.  It  amounts  to  much,  for  each  year  it  closely  approximates 
50  per  cent  of  the  original  insurance  cost.  They  have  a  booth 
in  the  foyer  to  the  Grand  Ballroom  upstairs,  in  which  they  will 
show  you  a  diaorama  of  an  old  canning  plant,  and  another 
showing  changes  and  improvements  made  to  eliminate  fire 
hazards  and  to  reduce  insurance  cost.  A  large  number  of 
representatives  will  be  in  attendance  to  welcome  a  call  from  their 
many  subscribers  or  a  prospective  subscriber.  During  the  32 
years  the  plan  has  been  operating,  about  fourteen  and  a  half 
million  dollars  have  been  returned  to  subscribers. 

WESTMINSTER  MACHINE  WORKS  BOOTH  NO.  49 

You  will  want  to  visit  Booth  No.  49,  downstairs,  and  see  the 
Kyler  labeling  and  boxing  machines,  built  for  speed,  neatness 
and  trouble-free  operation,  turning  out  more  and  better  work 
in  fewer  hours.  They  will  be  demonstrated  and  explained  by 
A.  H.  “Al”  Kyler  and  attending  representatives.  “Al”  claims 
that  regardless  of  how  fast  you  get  the  cans  to  and  from  the 
machine,  the  Kyler  labler  will  take  them  and  do  as  nice  a  job 
of  labeling  as  you  have  ever  seen.  It  should  be  worth  your 
while  to  investigate. 
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mum  Pea  Zc^idd/pAfiaf^ 

Visit  Our  Exhibit 

during  the 

National  Canners’  Convention 

Hotel  Stevens  Chicago  Space  1 2 

Our  line  of  Pea  Hulling  Maehinery  is  eomplete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Plants, 

Ensilage  Distributors,  Rotary  Dirt  Removers,  Steel 
Viner  Shed  and  Galvanized  Field  Boxes  for  shelled 
peas. 

May  we  help  improve  your  pea  or  lima  bean  pack 
— and  your  profits? 


FRANK  HAMACHEK  MACHINE  CO. 

M  Iinut  act  liter  s  of  Viners,  Viner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 


Pea  Seed 


Canning 


Freezing 


Spots 


Futures 


ff 


UnoHjd 

Will  Again  W'eleome  You  At 

BOOTH  NO.  122,  GRAND  BALLROOM 
PARLOR  NO.  1535A  HOTEL  STEVENS 


GALLATIN  VALLEY  SEED  COMPANY 

BOZEiMAN,  MONTANA 
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S.  P.  LANDRETH,  President 
D.  Landreth  Seed  Co. 
Bristol,  Pa. 


LANSING  B.  WARNER,  President 
Lansing  B.  Warner,  Inc. 
Chicago 


FRANK  CHAPMAN,  President 
Berlin-Chapman  Co. 
Berlin,  Wis. 


C.  M.  S.  A.  Honorary  Members 


The  Canning  Machinery  and  Supplies  Association 
Awards  Honorary  Memberships  in  Recognition  of 
Service  to  Industry 

A  T  the  Annual  Meeting  of  the  Canning  Machinery 
and  Supplies  Association  to  be  held  at  the 
/  \  Stevens  Hotel  Tuesday  morning,  January  23rd, 

recognition  will  be  given  to  those  men  who  have  given 
so  much  of  their  time  in  days  gone  by  to  make  the 
Canning  Industry  what  it  is  today.  Some  of  the  people 
who  were  always  on  hand  at  the  sound  of  the  gavel  and 
remained  to  help  iron  out  the  bumpy  roads  which  beset 
the  industry  in  their  earlier  days. 

Some  of  these  old  “War  Horses”  of  the  Canning 
Machinery  and  Supplies  Association  have  been  con¬ 
spicuous  by  their  absence  the  last  few  years. 

There’s  George  W.  Cobb  who  has  attended  every 
meeting  of  the  Canners  since  there  was  a  meeting, 
starting  back  at  the  old  Grand  Pacific  Hotel  on  South 
Clark  St.,  Chicago,  in  1885.  Nobody  believed  there 
was  a  Convention  of  the  Canners  until  “George”  showed 
up.  And  tho.se  speeches  of  his,  not  excepting  the  one 
aliout  the  “Old  Owl  in  the  Oak”  which  convulsed  every¬ 
one  and  which  to  this  day  has  never  been  completed. 
When  Mr.  Cobb  retired  from  active  duty  in  1932,  we 
didn’t  see  him  so  often,  but  we  missed  him  more  than 
ever  as  the  Conventions  rolled  around. 

Tom  Lester,  the  tall  stately  gentleman,  with  a  shock 
of  white  hair,  was  always  on  hand  in  the  old  days.  A 
gentleman  of  the  old  school  loved  and  admired  by  all, 
Tom  was  in  the  forefront  of  any  activity  needing  the 
assistance  of  a  stalwart  who  would  put  his  shoulder  to 


the  wheel.  Tom  hasn’t  been  with  us  at  the  Conventions 
of  late.  His  days  have  been  spent  in  a  sanitarium  near 
Chicago,  where  he  has  been  made  as  comfortable  as  it 
is  possible  to  be. 

And  there’s  George  Shaw!  and  who  in  the  Canning 
Industry  doesn’t  know  George!  No  Canners’  meeting 
ever  opened  until  George  appeared  pencil  and  pad  in 
hand  to  take  note  of  what  happened.  But  George  heard 
the  call  of  California  and  in  1935  he  retired  to  a  life 
of  sunshine  and  roses  in  Pasadena. 

Charley  Guelf,  the  Seedsman  Extraordinary,  the 
President  of  the  Association  when  the  *  Convention 
either  adopted  the  Stevens  Hotel  in  1928  or  was  adopted 
by  the  Stevens  Hotel,  we  never  knew  exactly  which. 
But  Charley  had  to  go  soft  on  us  and  retire  from  active 
business.  No  more  can  Charley  and  Teddy  Cobb  divide 
up  the  seed  business  between  them.  For  Charley  is 
living  the  “life  of  Riley”  on  the  shores  of  Lake  Ontario 
at  Hamlin,  N.  Y. 

Then  there’s  0.  L.  Deming,  one  of  the  organizers 
of  the  Old  Guard  Society.  An  editor,  writer,  publicist 
and  one  of  the  pioneers  in  canning  publications.  Mr. 
Deming  hasn’t  attended  a  meeting  of  the  Canners  for 
years.  His  impaired  sight  has  made  it  impossible  for 
him  to  make  the  trip — but  he  has  been  at  every  meet¬ 
ing  of  the  Old  Guard  Society  in  spirit.  Mr.  Deming 
lives  at  Yonkers,  N.  Y. 

Frank  Englehart! — Back  in  the  days  when  solder 
was  a  necessary  part  of  the  canning  supplies  program, 
Frank  Englehart  was  very  much  in  evidence  at  all  the 
meetings  of  the  Association.  He  was  one  of  the  wheel- 
horses  in  the  days  when  they  knew  what  “wheelhorses” 
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A  NEW 

■  COMPLETE  LINE  OF 

CHAPMAN  FILLERS 


EMBODYING  THE  LATEST  TIME  SAVING  FEATURES  PLUS 
ACCURATE  PERFORMANCE,  THESE  CHAPMAN  FILLERS 
MERIT  YOUR  INVESTIGATION.  WRITE  FOR  COMPLETE 
INFORMATION  TODAY. 


Pi  EDMONT  LABELCOM  PAN  V 


DESIGNERS  '  '  LITHOGRAPHERS 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


CONSULTING  ENGINEER 


Investigations  -  Reports  -  Designs 
Consultation  on  Construction  and  Operation 

INDUSTRIAL  WASTE  DISPOSAL,  SEWERAGE  AND 
SEWAGE  TREATMENT,  WATER  POLLUTION 
PROBLEMS,  WATER  SUPPLY  AND  PURIFICATION, 
DRAINAGE  AND  FLOOD  PROTECTION 

Baltimore  Life  Bldg.  BALTIMORE,  MD. 

Telephone  Calvert  0424 


HAMILTON 

Steam  Jacketed 

KETTLES 


GRANULAR 

FILLER 

For  peas,  W.  G. 
com,  pork  and 
beans,  lim 
beans,  dice 
carrots,  diced 
beets,  etc. 


— all  styles,  any  size — made  in  Stain¬ 
less  Steel.  Pure  N  ickel, Monel  Metal, 
Copper,  Aluminum. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 


Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 


HAND  PACK 
FILLER 

For  tomatoes, 
string  beans, 
spinach,  kraut, 
diced  products, 


PRESSURE  FILLER 

For  cream  style  com,  pumpkin,  dog  food, 
salad  dressing,  molasses,  etc. 

VOLUMETRIC  LIQUID  FILLER 

For  oils,  all  juices,  liquids  of  light  viscosity,  etc. 

SYRUPER  FILLER 

For  symping  and  brining  all  fruits  and 
vegetables  and  filling  all  juices  or  liquids. 


to  meet  your  trade  requirements 


BERLIN,  WISCONSIN 


BERLIN  CHAPMAN 


CL  a 
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were.  Even  after  “solder”  became  a  part  of  the  radio 
and  almost  disappeared  from  the  Canning  Industry, 
Frank  still  came  regularly  to  the  meetings.  But  when 
Frank’s  firm  was  no  longer  eligible  to  membership, 
Frank  bade  us  a  fond  farewell,  but  once  a  year  he  put 
in  his  appearance  at  the  Past  Presidents’  Dinner  to 
renew  old  friendships. 

A.  A.  Chapman  has  been  a  part  of  the  Canning  In¬ 
dustry  “since  the  memory  of  man  runneth  not  to  the 
contrary.”  He  started  in  as  a  boy  making  cans  by 
hand.  Sixty  cans  a  day  was  a  big  day’s  work.  He 
filled  about  every  post  in  a  cannery  on  his  way  to  the 
top  and  then  he  left  the  canning  business  and  began 
to  breed  and  produce  “Pure  Seed  Corn.”  A1  was  always 
active  at  every  Convention.  In  1937  he  decided  to  play 
a  bit  and  A1  had  so  much  fun  at  it  that  we  haven’t 
seen  him  since.  Clearwater,  Florida,  has  benefitted  by 
our  loss. 

Herbert  Bengston,  “Herbie”  to  a  lot  of  us,  grew  up 
in  the  wooden  box  business.  He  literally  “boxed  the 
Canning  Industry.”  But  the  paper  shipping  container 
and  lower  shipping  costs  were  his  undoing  and  Herb 
became  conspicuous  by  his  absence  at  Association 
meetings.  But  one  duty  Herb  has  continued  to  perform 
for  the  “boys.”  He  is  Major  General  of  the  Canning 
Machinery  Dinner  Dance  each  January  at  the  Conven¬ 
tion.  With  absolutely  nothing  to  bring  him  to  the 
meeting  except  the  desire  to  serve  the  industry  of 
which  he  was  at  one  time  so  important  a  part.  Herb 
has  continued  to  give  yoeman  service  each  year. 

And  last  but  not  least  is  Harold  J.  (Doc.  to  you)  Carr 
of  Anchor  Cap  fame.  To  meet  Doc  was  to  meet  an 
energetic  booster  for  Glass  Containers,  Doc.  served 
the  Association  as  Director,  Vice-President  and  Presi¬ 
dent,  and  then  a  new  business  connection  took  him  out 
of  the  industry. 

And  why  are  we  reciting  the  virtues  of  these 
“workers  in  the  vineyard  of  the  Lord,”  Why  dig  up 
the  past  records  of  those  who  are  perhaps  “weary  with 
welldoing.” 

We’re  going  to  honor  these  men  and  in  honoring 
them,  honor  ourselves.  These  nine  men  have  been 
elected  to  Honorary  Membership  in  the  Canning 
Machinery  and  Supplies  Association  and  at  the  Annual 
Meeting,  Tuesday  morning,  January  23rd,  at  the 
Stevens  Hotel  they  will  be  presented  with  Engrossed 
Parchments  as  a  testimonial  of  our  love  and  affection 
for  them.  We  hope  they’ll  be  there,  many  of  them  will 
be,  some  of  them  can’t  be  due  to  their  infirmities,  but 
the  memberships  will  be  presented  to  them  all,  every¬ 
one  of  them  either  in  person  or  “in  ab.sentia.” 

So  be  on  hand  for  this  delightful  ceremony.  The 
Annual  Meeting  will  open  promptly  at  9  A.  M.  and  will 
close  in  plenty  of  time  for  your  luncheon  engagements. 

Mark  your  calendar  now !  You’ll  be  sorry  if  you  miss 
this  ceremony. 

CANCO’S  MR.  STURDY  SPEAKS 

January  15 — Portland, Ore.,  Fred  Meyer,  Inc. 

January  16 — Portland,  Ore.,  Radio  KOIN  (Sponsor  Fred 
Meyer,  Inc.) 

January  16 — Portland,  Ore.,  Bakeiy  Engineers  Association. 


U.  B.  C.  MEETING 

United  Buyers  Corporation  will  hold  its  Annual  Sales  Con¬ 
ference  at  the  LaSalle  Hotel,  January  20th  and  21st.  Features 
of  the  meeting  will  include  talks  by  Dr.  J.  S.  Blair,  American 
Can  Company,  and  Mr.  J.  M.  Marshall,  Thermal  Research 
Corporation.  Banquet  Saturday  evening  January  20th,  and 
an  Open  House  for  Jobbers  on  Sunday,  January  21st,  at  the 
U.  B.  C.  offices  in  the  Merchandise  Mart.  All  formal  meeting 
sessions  of  the  Conference  will  be  held  in  the  East  Exhibit  Room 
of  the  Hotel  LaSalle. 

“LEAGUE”  TO  MEET  MARCH  7TH-9TH 

The  annual  meeting  of  the  Canners’  League  of  California  has 
been  set  for  March  7th,  8th  and  9th,  with  headquarters  at  the 
Hotel  Del  Monte,  Del  Monte,  Calif.,  as  in  the  past  several  years. 
Work  is  under  way  on  the  program,  but  it  will  be  some  time 
before  this  can  be  completed. 

FOOD  TECHNOLOGISTS  TO  MEET  JUNE  17TH  TO  19TH 

The  1940  meeting  of  the  Institute  of  Food  Technologists  is  to 
be  held  at  the  Morrison  Hotel,  Chicago,  June  17th  to  the  19th. 
The  Institute  was  organized  last  summer  at  the  close  of  the 
second  conference  of  Food  Technologists  held  at  Cambridge, 
Massachusetts.  Dr.  S.  C.  Prescott  of  the  Massachusetts  Institute 
of  Technology  was  then  elected  President  of  the  Institute. 

UNITED  KINGDOM  LEADS  IN  BUYING 

The  United  Kingdom  far  outstripped  other  foreign  countries 
buying  from  the  port  of  San  Francisco  in  the  first  nine  months 
of  1939,  according  to  figures  compiled  by  the  Marine  Exchanges. 
Canned  and  preserved  fruits,  dried  fruit  and  canned  salmon 
made  up  the  bulk  of  the  commodities  shipped  to  English  ports. 
France  was  next  in  line,  followed  by  the  Netherlands,  Belgium, 
Sweden,  Germany,  Denmark,  Norway,  Switzerland  and  Finland. 


CALENDAR  OF  EVENTS 

JANUARY  20-27,  1940 — National  Canners  Association,  annual 
convention,  Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-27,  1940 — Canning  Machinery  &  Supplies  Exhibi¬ 
tion,  Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-27,  1940 — National  Food  Brokers  Association, 
annual  convention.  Palmer  House,  Chicago,  Illinois. 

JANUARY  22-23,  1940 — National  American  Wholesale  Grocers 
Association,  Congress  Hotel,  Chicago,  Illinois. 

FEBRUARY  6-7,  1940 — Thirteenth  Annual  Indiana  Canners’ 
and  Fieldmen’s  Conference,  Purdue  University,  Lafayette,  Ind. 

FEBRUARY  5-17,  1940 — Nineteenth  Annual  Canners’  and 
Frozen  Food  Packers’  School,  Oregon  State  College,  Corvallis, 
Oregon. 

FEBRUARY  8-9,  1940 — Ozark  Canners  Association,  annual 
meeting.  Hotel  Connor,  Joplin,  Missouri. 

FEBRUARY  12-13,  1940 — Tennessee-Kentucky  Canners  Asso¬ 
ciation,  Annual  Meeting,  Andrew  Johnson  Hotel,  Knoxville, 
Tennessee. 

FEBRUARY  9-17,  1940 — National  Canned  Salmon  Week. 

FEBRUARY  15-22,  1940— National  Cherry  Week. 

FEBRUARY  20-22,  1940 — Pickle  and  Kraut  Packers’  Technical 
Conference,  Michigan  State  College,  East  Lansing,  Michigan. 

FEBRUARY  27-28,  1940 — Virginia  Canners  Association,  An¬ 
nual  Meeting,  Hotel  Roanoke,  Roanoke,  Virginia. 

MARCH  7-9,  1940 — Canners  League  of  California,  Annual 
Meeting. 

JUNE  17-19,  1940 — Institute  of  Food  Technologists,  First  Meet¬ 
ing,  Morrison  Hotel,  Chicago,  Illinois. 


January  15,  19^0 


*  In  comparable  sizes,  Indiana  E>Z-Adjust  far  outdistances  other  pulpers 
for  capacity,  altho  uniformly  hish  quality  product  without  loss  of  pro* 


Dis-assembled  view  of  E-Z-Adjust 
shows  accessibility  For  cleanins 
and  how  completely  sanitary  it  is. 

*  The  Indiana  E*Z- Adjust  is  avail¬ 
able  in  two  sizes — Model  "A" 
and  Model  "B  Either  size  can 
be  obtained,  at  extra  cost,  with  in¬ 
dividual  motor  Either  size  made 
with  hopper  feed  or  pipe  con 
nection.  Sturdily  built  to  stand 
up  to  continuous  volume  pro¬ 
duction. 

Get  your  copy  of  new  1940  Lang- 
senkamp  catalog  illustrating  and 
describing  complete  line  of  can¬ 
ning  equipment. 


The  Double  “S”  W.  G.  Corn  .  .  . 

CLEANER  and  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

See  It  at  the  Convention  -  BOOTH  No.  56 

THE  SINCLAIR -SCOTT  COMPANY 

BALTIMOBE,  MARYLAND 


Indiana  E-Z-Adjust  obtain¬ 
ed  with  pipe  feed  when¬ 
ever  desired.  Also  built- 
in  motor  equipment  if  re¬ 
quested.  Note  heavv 
frame. 


•Efficiency  in  the  Canning  Plant' 


MAXIMUM  PROTECTION 

at 

Minimum  Cost 

CANNERS  EXCHANGE  SUBSCRIBERS 

At 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  N.  Michigan  Ave.,  Chicago 


You  are  cordially  invited  to  visit  our  booth  on  the  mezzanine  at  the  entrance  to 
the  Grand  Ballroom.  There  you  can  ascertain  your  insurance  savings  for  1939. 
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The  Canning  Industry's 

Waste  Disposal  Problem 

by  ROBERT  T.  REGESTER 

Consulting  Engineer,  Baltimore,  Md. 


The  national  problem  of  water  pollution,  which 
directly  concerns  the  canning  industry  from  the 
standpoint  of  waste  disposal,  continued  to  attract 
both  Congressional  and  public  attention  during  the  past 
year,  1939. 

In  February,  the  President  transmitted  to  the  Con¬ 
gress  a  report  on  Water  Pollution  in  the  United  States 
which  embodied  the  findings  and  recommendations  of 
a  special  advisory  group  of  the  National  Resources 
Committee.  At  the  President’s  request,  this  group  had 
studied  the  status  of  water  pollution  and  the  technical, 
financial  and  administrative  problems  involved  in 
water  pollution  abatement  on  a  national  scale.  The 
report,  together  with  the  persistent  demands  of  numer¬ 
ous  interested  organizations,  served  to  renew  congres¬ 
sional  interest  in  the  need  and  desirability  of  Federal 
participation  in  pollution  control.  As  the  result,  the 
first  session  of  the  76th  Congress  considered  pertinent 
legislation  in  several  bills.  Upon  adjournment,  the 
Barkley  bill  (S-685)  and  the  Mundt  bill  (HR-6723) 
awaited  further  action.  When  the  Congress  again 
convenes,  the  enactment  of  either  of  these  bills,  which 
differ  in  various  respects,  is  expected  to  establish  a 
definite  Federal  policy  toward  pollution  abatement  and 
to  provide  in  some  form,  financial  assistance  for  cor¬ 
rective  works. 

This  national  legislative  effort  has  been  strongly 
supported  by  numerous  public  health  agencies,  civic 
bodies,  conservation  groups  and  other  interested  par¬ 
ties.  It  should  be  recalled  that  the  preceeding  Congress, 
after  long  debate,  passed  an  act  creating  a  Division  of 
Pollution  Control  in  the  United  States  Public  Health 
Service  and  providing  for  a  system  of  Federal  grants- 
in-aid  and  loans  to  assist  in  the  construction  of  pollu¬ 
tion-abatement  projects.  The  act  was  defective  in 
certain  budgetary  provisions  and  it  was  necessary  for 
the  President  to  veto  this  legislation.  The  present 
Barkley  bill  apparently  has  been  corrected  in  this  re¬ 
spect.  With  the  evident  intent  of  Congress  to  do  some¬ 
thing  about  cleansing  the  national  waters,  current 
legislative  considerations  deserve  the  immediate  and 
earnest  attention  of  the  waste  contributing  industries. 

Briefly  stated  from  the  industrial  point  of  view,  the 
findings  set  forth  in  the  water  pollution  report  pre¬ 
viously  mentioned,  were:  (a)  pollution  results  from 
three  major  sources — municipal  sewage,  acid  wastes 
from  mines,  and  industrial  wastes  of  various  kinds; 
(b)  in  the  order  of  importance,  objectionable  industrial 
wastes  are  produced  by  plants  manufacturing  food 
products,  paper  and  pulp,  textiles,  petroleum  products 
and  metallurgical  products;  (c)  pollution  is  most  seri¬ 
ous  in  the  manufacturing  belt  extending  along  the 


Atlantic  Seabord  between  Boston  and  Washington  and 
westward  to  Chicago  and  St.  Louis;  (d)  to  treat  indus¬ 
trial  wastes,  in  instances  where  practicable  processes 
are  known,  a  capital  cost  of  not  more  than  $900,000,000 
would  be  necessary;  and  (e)  a  program  of  this 
magnitude  (including  also  about  $1,000,000,000  for 
municipal  sewage  treatment  and  about  $152,000,000 
for  treating  mining  and  oil-field  wastes)  would  require 
10  to  20  years  for  completion  depending  in  part  upon 
the  availability  of  public  and  private  funds  for  the 
purpose.  The  tremendous  scope  of  the  national 
problem  is  evident  from  the  facts  just  cited. 

Included  under  plants  manufacturing  food  products 
are,  of  course,  canneries  of  all  kinds.  Based  upon  the 
commodity  production  reported  in  the  1935  Census  of 
Manufactures,  the  report  gives  an  estimtaed  construc¬ 
tion  cost  for  the  waste  treatment  facilities  of  fruit  and 
vegetable  canneries  alone  as  $22,400,000  and  of  fish  and 
seafood  canneries  as  $1,000,000.  These  sums,  although 
not  including  annual  operation  charges,  represent  the 
canning  indutsry’s  large  financial  interest  in  the 
national  water-pollution  problem. 

As  related  to  the  canning  industry,  the  waste  dis¬ 
posal  problem  is  aggravated  by  the  seasonal  operations 
of  the  canneries.  Unfortunately,  summer  canning 
operations  coincide  generally,  in  period,  with  low  flow 
conditions  in  the  streams  which  receive  the  wastes. 
During  the  same  period,  relatively  high  atmospheric 
temperatures  prevail  thus  favoring  maximum  bacterial 
action  upon  the  putrescible  organic  wastes  discharged 
into  the  streams.  This  bacterial  action,  in  the  presence 
of  sufficient  oxygen,  will  not  cause  a  nuisance  but 
should  the  normal  dissolved  oxygen  in  the  water 
become  exhausted  due  to  an  overload  of  the  wastes  then 
putrefaction  will  result  with  accompanying  olTensive 
odors.  The  biochemical  changes,  which  take  place  in 
converting  the  organic  wastes  to  more  stable  com¬ 
pounds,  place  a  demand  upon  the  oxygen  resources  of 
the  stream.  Oxygen  depletion  in  streams  below  certain 
critical  values  causes  the  loss  of  fish  life — the  more 
desirable  fish  requiring  the  higher  oxygen  content  of 
the  water.  Summer  temperatures  also  cause  a  reduc¬ 
tion  in  the  available  oxygen  of  streams  because  the 
solubility  of  oxygen  in  water  decreases  with  increasing 
temperature.  These  adverse  conditions,  however,  can 
be  overcome  to  a  large  extent  by  treating  the  wastes  to 
the  proper  degree  consistent  with  the  characteristics 
of  the  particular  stream.  In  many  cases,  the  stream 
flow  will  be  sufficiently  large  so  that  only  treatment 
for  the  removal  of  material  objectionable  to  sight  is 
necessary.  The  seasonal  requirement  for  the  treat¬ 
ment  of  canning  wastes  is  truly  a  hardship  on  the  in- 
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^  NATIONAL  WHOLE-KERNEL  CORN 

CUTTING-BEE 

January  22nd  to  26th,  1940 
Space  No.  6,  Machinery  Hall 

(^At  the  far  side  of  the  room,  -  directly  in  front  of  the  entrance.) 

STEVENS  HOTEL,  CHICAGO,  ILLINOIS 

Commercial  packs  from  16  States,  and  embracing  all  popular  varieties,  will  give  the  cross-section 
of  the  Industry’s  1939  effort.  Canners  of  80%  of  the  Country’s  production  of  Whole-grain  Corns 
are  represented. 

All  corns  have  been  furnished  by  the  respective  packers  thereof.  Names,  labels  and  pack  histories 
are  disclosed. 

This  Cutting-Bee  affords  to  Sales  and  Operating  Managers  of  Canning  Companies,  and  to 
Buyers,  Brokers  and  Seedsmen,  an  unparalleled  opportunity  to  obtain  in  a  few  minutes,  and  with¬ 
out  cost,  a  lot  of  invaluable  information,  which,  otherwise,  is  difficult  and  expensive  to  procure. 

Made  possible  by  general  canner-cooperation,  and  arranged  for  the  maximum  convenience  of 
those  who  will  study  carefully  these  representative  corns,  the  1940  ^uC  National  Whole-kernel  Corn 
Cutting-Bee,  indubitably,  will  be  the  most  interesting  and  informative  ever  held. 


THE  UNITED  COMPANY 


Westminster,  Maryland 


Field^l^Warehousing 
Sj  Douglas— Guardian 


For  this  yeaFs 
financing  needs 
following  the  trend 


During  the  con¬ 
vention  we’ll  be 
at  the  Stevens 
Hotel  Rooms 
833  A  and  834  A 


C7/t.ou/ln^  BIG,^ 

DOUGLAS-GUARDIAN  WAREHOUSE  CORP. 


Nation-wide  Field  Warehousing  Service 


CHICAGO,  ILL. 

100  W.  Monroe  St. 
ROCHESTER.  N.  Y. 
Commerce  Bldg. 
MEMPHIS,  TENN. 

106  Porter  Bldg. 

LOS  ANGELES,  CAL. 
Garfield  Bldg. 


NEW  ORLEANS,  LA. 
118  N.  Front  St. 


NEW  YORK,  N.  Y. 
50  Broad  St. 


CLEVELAND.  O.  CINCINNATI.  O. 

Union  Commerce  Bldg.  Union  Trust  Bldg. 

TAMPA,  FLA.  SAN  FRANCISCO.  CAL. 

416  Tampa  St.  485  California  St. 

PORTLAND,  ORE. 

209  U.  S.  National  Bank  Bldg. 


EASTON.  Md. 

428  South  St. 
SPRINGFIELD.  MO. 
Holland  Bldg. 
DALLAS,  TEXAS 
Tower  Petroleum  Bldg. 

ATLANT.'w,  GA. 

2185  Belvidere  Ave.,  S.  W. 
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dustry  and  emphasizes  the  need  for  research  so  that  the 
most  economical  and  efficient  treatment  methods  may 
be  developed. 

The  widespread  distribution  of  the  canneries  also 
complicates  the  problem.  In  various  sections  of  the 
country,  the  predominating  canning  crop  differs.  The 
results  of  experimental  studies  indicate  that  waste 
treatment  methods  for  various  crops  also  differ  in  cer¬ 
tain  respects.  With  the  required  degree  of  treatment 
dependent  largely  upon  the  characteristics  and  other 
uses  of  a  particular  stream  and  with  the  exact  type  of 
treatment  related  to  the  predominating  canning  crop, 
a  rather  involved  situation  is  presented.  In  other 
words  no  general  prescription  will  serve  for  all  ills  and 
a  considerable  amount  of  technical  study  is  demanded. 

Canneries  located  in  cities  are  somewhat  more  for¬ 
tunate  regarding  waste  disposal  than  those  situated  in 
rural  areas.  In  the  cities,  a  co-operative  joint  disposal 
program  may  be  satisfactorily  arranged  whereby  the 
existing  municipal  sewage  treatment  works  can  be  used 
for  handling  cannery  wastes.  Perhaps  some  type  of 
preliminary  treatment  at  the  cannery  may  be  necessary 
as  sewage  plants  can  be  seriously  overloaded  by  can¬ 
ning  wastes  untreated.  In  cases  where  the  city  is 
planning  to  build  a  sewage  plant,  then  proper  con¬ 
siderations  in  the  design  of  the  plant  becomes  neces¬ 
sary  if  both  sewage  and  canning  wastes  are  to  be 
treated.  In  rural  areas,  separate  treatment  plants 
located  near  the  canneries  are  required. 

Appreciable  progress  has  already  been  made  toward 
developing  suitable  methods  of  canning  waste  treat¬ 
ment.  Investigations  and  experimental  studies  have 
been  conducted  over  a  period  of  years  and  a  number  of 
waste  treatment  plants  have  been  installed.  Most  of 
this  progress  has  resulted  from  the  co-operative  efforts 
of  the  various  state  canners’  associations  and  the  sani¬ 
tary  engineering  divisions  of  the  respective  state  health 
departments. 

As  early  as  1914,  Dr.  W.  D.  Bigelow,  then  chemist  of 
the  National  Canners’  Association,  requested  the 
United  States  Public  Health  Service  to  study  methods 
of  treating  cannery  wastes.  Accordingly,  in  the 
summer  of  1916,  a  testing  station  was  operated  on 
tomato  canning  waste  in  Ohio.  The  results  \vere  pub¬ 
lished  in  the  U.  S.  Public  Health  Bulletin  No.  118  (not 
now  available) .  During  the  study,  very  few  references 
to  similar  previous  work  were  disclosed.  Subsequently, 
further  studies  on  canning  wastes  treatment  were 
undertaken  by  both  the  Ohio  and  the  New  York  can¬ 
ners’  associations,  and  in  Indiana  and  Michigan.  In 
1925,  the  Wisconsin  Canners’  Association  and  the  Wis¬ 
consin  State  Board  of  Health  began  a  notable  co¬ 
operative  research  program  devoted  primarily  to  pea 
canning  waste.  Much  credit  is  due  Mr.  L.  F.  Warrick, 
State  Sanitary  Engineer,  for  the  splendid  progress 
made  in  Wisconsin.  These  preliminary  studies  were 
the  basis  for  the  design  of  waste  treatment  plants  in¬ 
stalled  in  the  .state.  Further  observation  of  the  actual 
operation  of  these  full-scale  plants  aided  in  improving 
the  treatment  process  for  pea  canning  wastes. 

With  the  additional  co-operation  of  the  National 
Canners’  Association,  the  Wisconsin  experiments  were 
extended  in  1938  to  include  methods  for  the  treatment 


of  beet,  carrot,  corn  and  tomato  wastes.  In  1937  and 
1938,  the  Michigan  Stream  Control  Commission  en¬ 
couraged  experimental  studies  by  the  Michigan  Engin¬ 
eering  Experiment  Station  for  the  treatment  of  red 
beet,  squash  and  tomato  wastes.  The  results  of  these 
various  investigations  were  published  in  1939  and  con¬ 
tribute  greatly  to  the  better  knowledge  of  waste  treat¬ 
ment  for  the  canning  industry.  The  writer  under¬ 
stands  that  the  National  Canners’  Association  is  pre¬ 
paring  a  bulletin  on  cannery  waste  disposal  which  will 
soon  be  available.  These  efforts  on  the  part  of  the 
canning  industry  toward  solving  this  troublesome 
problem  are  indeed  praiseworthy  and  denote  a  spirit  of 
earnest  co-operation  with  state  authorities. 

A  broad  view  of  the  canning  industry’s  waste  dis¬ 
posal  problem,  in  the  light  of  both  determined  public 
interest  and  probable  Federal  participation,  indicates 
to  the  writer  that  a  progressive  program  of  policy  and 
technical  procedure  would  be  most  helpful  to  the 
industry  as  a  whole  at  this  time.  It  is  true  that  limited 
financial  assistance  from  the  major  firms  comprising 
the  industry  would  be  needed  for  a  comprehensive 
undertaking  worthy  of  the  effort,  but  the  derived 
benefits  would  offset  this  cost  and  which  perhaps  other¬ 
wise  might  not  be  attainable. 

The  objectives  of  such  a  program  may  tentatively  be 
stated  as : 

1.  Active  interest  in  national  and  state  legislation 
relating  to  water  pollution  control,  perhaps  in 
co-operation  with  other  interested  industries,  to 
the  end  that  unreasonable  requirements  may  be 
avoided. 

2.  To  survey  the  severity  and  extent  of  the  indus¬ 
try’s  waste  contribution  in  relation  to  other 
major  pollutional  sources. 

3.  To  accelerate  and  extend  research  activities  on 
cannery  wastes  treatment  toward  the  develop¬ 
ment  of  economical  and  efficient  processes. 

4.  To  interest  various  universities  in  the  research 
possibilities  for  chemical,  sanitary  engineering 
and  agricultural  graduate  study  of  the  treatment 
and  possible  utilization  of  cannery  wastes. 

5.  To  standardize,  as  far  as  possible,  the  design  of 
economical  waste  treatment  plants  and  the 
mechanical  equipment  therefor. 

6.  To  co-operate  with  the  state  authorities  in 
remedying  urgent  local  situations  of  pollution 
and  to  technically  assist  the  particular  cannery 
concerned. 

7.  To  review  canning  practices  for  possible  improve¬ 
ment  or  elimination  of  waste  production. 

This  program,  to  be  effective,  necessarily  should  be 
national  in  scope  and  perhaps  could  be  best  adminis¬ 
tered  through  the  offices  of  the  National  Canners’ 
Association  with  contact  into  each  state  through  its 
respective  state  canners  association.  The  active  direc¬ 
tion  of  the  program  should  be  preferably  delegated  to 
a  national  technical  committee,  organized  especially 
for  the  purpose,  composed  of  technical  representatives 
of  the  industry  together  with  such  outside  technical 
experts  as  a  well-balanced  group  of  this  character 
would  require. 

(Prepared  exclusively  for  the  1940  Program  Issue  of 
“The  Canning  Trade'’).- 
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For  Uniformly  High  Quality,  Plant 


Alaska  Wilt  Resistant  Pea  Seed 


This  is  the  famous  Alcross  strain,  specially  bred  by  Landreths’  for  canning  use.  It's  one  of 
the  earliest  peas  on  the  market,  and  is  the  same  as  Alaska  except  that  it  is  resistant  to  Fus> 
arium  wilt.  Pods  are  single,  blunt,  light  green,  and  contain  6  or  7  peas.  Having  been  de¬ 
veloped  through  expert  breeding  over  a  period  of  years,  you  can  depend  upon  this  popular 
variety  for  consistent  fine  quality,  high  yield  and  trueness  to  type. 

lUe  also  have  other  excellent  canning  strains  and  recommend  specially 
GREEN  ADMIRALS.  Pods  are  blunt,  straight,  single,  and  contain  6  to  8  peas,  which  re¬ 
tain  their  deep  green  color  under  all  conditions. 

SURPRISE,  an  extra  early,  wrinkled  variety,  with  blunt  pods  of  light  green. 
PERFECTION,  a  popular,  canning  variety,  with  double  pods  of  wrinkled  variety  about  3 
inches  long,  blunt,  and  with  6  to  8  peas. 

HORSFORD’S  MARKET  GARDEN,  a  large  producer,  with  pods  about  2f”  long,  con¬ 
taining  6  or  7  dark  green  peas. 

HUNDREDFOLD,  vigorous,  dark  green,  very  productive,  with  single  pods  about  4 
inches  long  containing  8  large  dark  green  peas. 

Write  for  prices  on  any  varieties  you  need  for  immediate  or  future  delivery. 

D.  LANDRETH  SEED  CO.  d«p'-14,  Bristol,  Pa. 

Seed  Breeders  and  Growers  Since  1 784 


All  Popular 
Varieties  for 

CANNING  or 
FREEZING 

Quick  Shipments 
on  Spot  Orders 


Artistic 

Labels 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  doeller 

CO. 

BAUTIMORE.MD. 


CONVEYOR  BELT  DOLLARS 

Do  DOUBLE  DUTY 

FLEXIBLE  STEEL  CONVEYOR  BELTING 


You’ll  get  longer  wear  with  less  re¬ 
pair  from  this  sanitary,  non-stretch¬ 
ing  conveyor  belting  on  grading, 
sorting  and  picking  tables,  as  well  as 
in  scalders,  washers,  cookers,  ex¬ 
hausters,  elevators,  etc.  More  than 
this,  it’s  perfectly  flat  surface  adds 
new  efficiency  to  conveying  cans, 
boxes,  bottles  and  other  containers 
empty  or  filled. 

It  will  not  creep,  weave  nor  jump  and 
will  not  deteriorate  while  not  in  use. 
It  is  easily  cleaned  with  steam  or 
scalding  water.  The  open  mesh  fea¬ 
ture  permits  circulation  of  air  around 
products  in  process  and  speeds  up 
cleaning. 

Furnished  in  any  length  and  practi¬ 
cally  any  width.  Ask  your  Mill  Sup¬ 
ply  House  for  La  Porte  Conveyor 
Belting  TODAY  or  write  to 


The  LA  PORTE  MAT  &  MFG.  CO. 


BOX  124 


LA  PORTE,  INDIANA 
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January  15,  19J^0 


A  Retail  Sales  Program 

By  *^BETTER  PROFITS’* 

Special  Correspondent  of  “The  Canning  Trade” 


UST  before  the  holidays  a  canner  in  the  Middle 
West  wrote,  in  part,  as  follows: 

“In  our  factory  we  have  a  young  man  who  has  gradu¬ 
ated  from  the  local  high  school  and  who  is  anxious  to  get 
ahead.  His  father  has  been  calling  on  retail  trade  for  us 
during  the  early  months  of  the  year  and  before  packing 
starts.  His  son  wants  to  try  selling  for  us,  but  we  hesitate 
about  putting  him  on  as  we  have  never  used  a  retail  sales¬ 
man  except  when  booking  future  orders.  He  feels  he  ought 
to  be  able  to  earn  his  salary  fifty-two  weeks  in  the  year.” 

Editorial  writers  in  ail  publications  carrying  a  date 
line  of  January,  1940,  have  offered  as  many  ideas  con¬ 
cerning  what  the  New  Year  has  in  store  for  us  as 
sports  writers  have  players  on  their  All-American  foot¬ 
ball  teams.  In  our  own  trade  papers  we  have  been 
able  to  keep  a  little  clearer  mind,  because  of  the  decided 
trend  we  note  in  conventions,  toward  more  constructive 
attention  to  the  need  for  more  and  better  marketing 
programs  in  our  industry.  Surely  the  suggestion  made 
by  the  prospective  salesman  ties  in  with  what  we  are 
told,  and  believe  personally,  will  do  a  lot  toward  main¬ 
taining  the  proper  place  of  canning  in  the  economic 
fabric  of  the  nation. 

Let’s  look  at  several  different  aspects  of  his  proposal. 
In  the  first  place,  his  connection  with  your  factory  gives 
him  a  background  of  plant  practice  and  company  policy 
that  will  not  need  to  be  drilled  into  him  before  he 
starts  work.  Many  men  fail  to  do  as  well  as  they  should 
in  selling  because  they  have  been  unable  to  absorb, 
during  a  short  training  period,  the  necessary  back¬ 
ground  of  what  the  company  they  represent  stands  for, 
what  it  is  trying  to  accomplish.  I  assume  the  young 
man  is  familiar  with  the  production  of  your  goods,  that 
he  is  especially  well  acquainted  with  the  safeguards 
thrown  around  your  product  for  the  protection  of  the 
consumer.  Every  one  of  these  particulars  is  one  in 
which  he  needs  to  be  well  grounded.  His  youth  is  also 
a  decided  asset  in  the  competition  the  canner  must  face 
today  in  the  scramble  for  the  housewive’s  dollar.  I 
presuppose,  of  course,  that  his  desire  to  make  good  will 
cause  him  to  stay  on  the  job  longer  after  an  earlier 
start  in  the  morning  than  an  older  man  would  think 
of  doing.  The  judgment  of  his  father  may  outweigh 
that  which  he  possesses,  but  again,  youth  will  have 
its  day. 

The  matter  to  be  settled  it  seems  from  reading  this 
letter  is  that  of  full-time  employment  in  contrast  to  a 
few  months  in  the  spring  when  future  orders  are 
usually  booked.  To  tell  the  truth,  future  order  taking 
has  gone  out  of  style  and  for  good,  I  hope.  Readers  will 
admit  that  the  best  position  a  canner  may  obtain  with 
his  trade  is  that  of  being  regarded  as  their  source  of 
supply  for  needed  canned  foods,  not  as  a  connection 
that  must  call  on  retail  trade  year  after  year  in  order 
to  be  certain  that  orders  will  be  forthcoming  in  the  fall. 
For  the  sake  of  argument,  too,  it  must  be  admitted 
that  calls  by  a  retail  salesman  after  new  packed  goods 


have  been  received  in  autumn  are  just  as  essential  if 
not  more  so,  than  those  calls  made  when  the  orders 
were  first  booked  for  shipment.  This  being  the  case, 
it  w’ould  seem  as  if  our  correspondent  would  make  no 
mistake  in  hiring  the  young  man  for  a  year. 

I  would  not  employ  him,  however,  without  a  mutual 
understanding  over  a  detail  that  each  year  is  becoming 
more  and  more  important.  I  have  in  mind  the  holding 
of  Saturday  sales  or  demonstrations.  Having  been  a 
salesman,  I  can  appreciate  how  a  salesman  looks  on  a 
Saturday  half  holiday  as  his  own  special  prerogative, 
one  that  sets  him  apart  from  the  common  herd  of 
salesmen  not  as  fortunate  as  he.  As  an  executive  of 
sorts,  I  can  also  realize  how  much  more  effective  is 
the  work  of  a  salesman  that  spends  Saturday  after¬ 
noons  in  building  goodwill  and  acquainting  consumers 
with  his  line,  than  is  that  of  a  man  knocking  off  work 
after  a  more  or  less  sketchy  call  or  two  Saturday 
morning.  By  all  means,  have  written  in  the  contract, 
verbal  or  oral,  that  your  young  man  will  do  this  special 
sales  work. 

Right  here  you  will  probably  find  the  father  of  the 
boy  will  be  apt  to  side  with  him  if  he  feels  he  will  be 
rather  imposed  on  if  this  program  is  carried  out.  The 
dad  never  had  to  do  Saturday  afternoon  demonstra¬ 
tions,  he  certainly  will  not  be  in  a  position  to  train 
this  employee  of  yours.  Of  course,  you,  too,  will  prob¬ 
ably  be  in  the  dark  about  what  to  suggest  and  do  as 
far  as  effective  special  Saturday  afternoon  sales  are 
concerned.  Don’t  let  this  deter  you  from  insisting  on 
carrying  out  the  program.  The  benefits  to  be  derived 
from  it  are  so  substantial  and  obvious  you  can  not 
afford  to  overlook  them. 

in  the  first  place  your  salesman  will  have  little  oppor¬ 
tunity  for  making  close  friends  among  retail  grocers  if 
the  market  in  which  he  starts  working  is  of  any  size, 
or  the  territory  he  covers  is  one  of  any  considerable 
area.  After  a  few  years  he  may  get  to  know  many 
dealers  quite  well,  but  why  wait  three  or  four  years  for 
this  to  happen.  Let  him  schedule  a  Saturday  sampling 
sale  for  the  first  week-end  he  is  on  the  job.  As  soon 
as  it  is  ended  he  will  have  made  a  closer  friend  of  the 
owner,  and  better  friends  of  the  store  employees,  than 
he  could  have  made  in  several  years  of  routine  calls. 
Multiply  this  experience  by  fifty  times,  fifty  week-ends, 
and  at  the  end  of  his  first  year  he  will  have  that  many 
dealers  who  know  him  well,  know  his  goods  in  detail, 
and  who  think  first  of  his  line  when  like  items  are 
mentioned. 

I  would  not  be  too  much  concerned  over  the  actual 
details  of  just  how  the  sales  will  be  carried  out.  In 
every  market  of  size  you  will  find  next  Saturday  men 
working  during  the  afternoon  in  food  stores,  meeting 
consumers  and  telling  them  more  about  their  products. 
In  some  cases  you  will  note  these  men  sample  goods,  in 
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Start  right — to  get  those  higher, 

more  profitable  yields  of  top  (juality  vegetables  for  canning  and 
quick  freezing.  See  that  all  seed  is  treated  with  SEMESAN. 
Costs  only  to  Ijf  a  pound  of  seed.  Known  nationally  for 
years  for  its  outstanding  protection  against  seed  decay,  damp¬ 
ing-off,  seed-borne  soil  contamination — and  for  its  record  in 
increasing  yields.  Treats  beans,  beets,  broccoli,  carrots,  cab¬ 
bage,  kale,  spinach  and  fully  30  other  vegetable  seeds.  For 
treatment  of  seed  peas,  CFiRESAN — another  Du  Bay  dis¬ 
infectant — is  recommended.  For  sweet  corn,  use  SEMESAN 
JR.  Write  today  for  free  Vegetable  and  Pea  pamphlets. 


BAYER- SEMESAN  COMPANY  (Inc.),  Du  Pont  Building,  Wilmington,  Del. 
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Making  Dollars  on 
Small  Production 


Anderson’s  No.  1  Power  Dicer 


An  ideal  machine  for 
small  scale  manufactur¬ 
ing  or  intermittent  pro¬ 
duction.  Can  be  oper¬ 
ated  from  light  socket. 
Mounted  on  castors 
making  it  easy  to  move 
anywhere.  Capacity  10 
bu.  per  hour.  Easily 
cleaned;  a  husky,  dur¬ 
able  machine,  making 
perfect  cubes.  Ideal  for 
cabbage,  onions,  apples, 
western  rutabaga,  etc. 


J.  P.  ANDERSON  &  COMPANY 

9th  &  Thompson  Sts.  PHILADELPHIA,  PA. 

Specialists  in  Food  Cuttins  Machinery  Since  1873 
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others  you  will  see  them  wearing  store  coats  and 
aprons.  In  some  instances  you  will  even  see  these  men 
cutting  meat  while  their  products  are  only  on  display. 
No  one  will  expect  your  salesman  to  act  as  an  experi¬ 
enced  meat  cutter,  but  I  have  mentioned  this  in  order 
to  make  the  point  that  different  men  work  in  various 
ways  to  get  into  the  good  graces  of  those  who  must 
sell  their  products  in  volume  if  they  are  to  succeed. 
Surely,  if  your  prospective  representative  is  scary  over 
the  prospect  of  Saturday  afternoon  sales,  he  can  visit 
some  occasions  of  the  same  sort,  get  acquainted  with 
those  presiding,  inquire  about  the  details  of  the  work, 
then  after  he  has  interviewed  several,  make  up  his 
mind  as  to  how  he  will  develop  his  individual  program. 
If  you  have  a  brokerage  representative  in  the  market 
where  you  will  attempt  this  work  for  the  first  time  the 
broker  can  give  you  a  workable  plan  for  this  Saturday 
afternoon  activity  that  will  be  quite  sure  to  work. 

Personally,  I  have  another  must  on  my  list  for 
retail  salesmen.  I  would  never  start  a  man  on  the 
retail  trade  without  impressing  on  him  the  prime  im¬ 
portance  of  making  displays  w’henever  the  opportunity 
offers.  Lacking  that,  I  would  insist  that  he  make  his 
opportunities.  Mass  displays  in  connection  with  Satur¬ 
day  sales,  window  displays  when  your  product  is  being 
advertised,  counter  displays  whenever  he  can  get  them. 
This  latter  is  effective  and  not  difficult  of  arrangement. 
Countless  salesmen  are  getting  them,  in  many  instances 
you  see  goods  displayed  in  advantageous  positions  on 
counters  that  never  belong  there  to  the  exclusion  of 
canned  foods,  but  they  are  there  because  some  well 
instructed  salesman  placed  them  there.  Not  half  the 
retail  dealers  of  w'hom  the  question  is  asked  will  object 
when  a  salesman  says,  “Mind  if  I  set  three  or  four 
cans  of  so  and  so  right  here  on  the  counter?”  If  your 
goods  remain  on  the  shelves,  their  only  chance  of 
quickly  moving  into  a  consumer’s  pantry  lies  in  some 
housewife  asking  for  them  by  brand  or  in  some  friend 
among  dealers  and  clerks  suggesting  them  to  the  buyer. 
Get  them  out  in  the  open  and  people  will  buy  them 
on  impulse. 

If  our  reader  has  been  familiar  only  with  retail 
coverage  for  the  booking  of  retail  orders  for  future 
shipment  he  will  probably  look  first  of  all  for  orders 
from  this  young  man  he  will  hire  as  a  salesman.  This 
is  all  right  when  future  booking  are  the  main  objective, 
but  in  the  case  under  discussion  we  have  in  mind  the 
increasing  of  sales  by  means  of  building  dealer  good¬ 
will  through  Saturday  sales  and  display  work  our 
salesman  will  do.  In  such  an  instance,  an  employer 
cannot  be  too  insistent  on  a  certain  volume  of  orders 
daily  and  weekly.  If  he  might,  the  best  way  his  man 
could  get  them  would  be  for  him  to  station  himself  in 
the  sales  room  of  some  cash  and  carry  jobber  for  the 
sole  purpose  of  seeing  to  it  that  as  many  dealers  as 
possible  who  called  at  the  warehouse  went  away  with 
some  of  the  product  he  was  selling.  And  you  and  I 
both  know'  that  few'  if  any  employers  would  be  satisfied 
with  such  a  sales  campaign. 

Yes,  I  would  hire  the  young  man  for  a  year  if  you 
will  write  into  his  program  the  two  suggestions  I  have 
made,  see  to  it  he  sells  on  Saturdays  and  that  he  makes 
displays  w'henever  possible. 


DISTRIBUTORS  ACTIVITY 

By  Observer 

SUCROSE  RULING  FAVORS  CANNERS 

HE  recent  decision  of  the  Secretary  of  Agriculture 
that  label  declarations  are  not  necessary  as  to  the 
use  of  sucrose  or  dextrose,  or  combinations  of  both, 
is  a  ruling  that  was  favorably  received  by  canning 
companies  and  by  wholesalers  who  employ  private 
labels.  The  ruling  was  issued  under  the  Food,  Drug, 
and  Cosmetic  Act,  and  in  the  opinion  of  trade  authori¬ 
ties  it  again  demonstrates  the  reasonableness  show'n 
by  the  Administration  towards  the  food  industry  in 
administering  the  law'. 

The  so-called  “sugar  issue”  was  clarified  by  the 
issuance  of  standards  of  identity,  quality  and  fill  of 
container  for  canned  peaches.  Some  problems  remain 
with  regard  to  labeling,  but  this  most  recent  ruling  at 
least  has  avoided  the  necessity  for  a  multiplicity  of 
labels  which  would  have  complicated  matters  and  in¬ 
creased  the  costs.  The  regulations  w'hich  have  been 
issued  for  canned  peaches  also  were  followed  this  week 
by  rulings  on  a  number  of  other  canned  fruits,  includ¬ 
ing  Bartlett  pears,  cherries  and  apricots. 

NATION-WIDE  DRIVE  FOR  GRAPEFRUIT 

COUNTRY-WIDE  advertising  campaign  to  in¬ 
crease  the  consumption  of  grapefruit  in  new's- 
papers  and  magazines  having  a  combined 
circulation  of  55,000,000  was  announced  by  the  Florida 
Citrus  Commission.  Both  the  fresh  and  canned  prod¬ 
ucts  will  be  promoted,  and  according  to  the  announce¬ 
ment  it  will  represent  the  “biggest  investment  anybody 
ever  has  made  in  grapefruit  advertising,”  and  will  be 
a  year-round  campaign.  A  large  array  of  merchandis¬ 
ing  helps  w’ill  also  be  placed  at  the  disposal  of  the 
retailers. 

RECORD  CHAIN  EXPENDITURES 

HAIN  stores  set  an  all-time  record  for  store 
modernization  in  1939  with  estimated  expendi¬ 
tures  of  about  $130,000,000,  it  w'as  stated  last 
week  by  0.  E.  Dooley,  president  of  the  Business 
Property  Owners  Association  of  America.  This  figure 
betters  the  1938  total  by  more  than  12  per  cent,  and 
the  previous  record  set  in  1937  by  1  per  cent. 

DROPS  COMPLAINT  AGAINST  WHOLESALERS 

EDERAL  TRADE  COMMISSION  last  week  dis¬ 
missed  a  complaint  charging  four  Baltimore  whole¬ 
sale  grocery  firms  with  combining  to  restrict 
competition  in  the  resale  of  certain  products  in  the 
Baltimore  area.  The  respondents  were  the  B.  Green 
Co.,  636  West  Pratt  Street;  the  Atlantic  Grocery  Co., 
121  Cheapside  Street;  the  Maryland  Grocery  Co.,  722 
East  Pratt  Street,  and  Joffee  Bros.,  623  West  Pratt 
Street. 
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VISIT  BOOTH  No.  401 

AND  SEE 

Think  This  Over! 

PLANTER’S 

BETTER  58  BASKETS 

YOU  CAN  can  without  labels  furnish¬ 
ed  by  Rainbow,  but  -  -  - 

YOU  CAN'T  find  a  label  maker  more 

1 940  should  be  a  banner  year 

interested  in  giving  you  satisfaction, 

for  the  Canning  Industry.  Ar- 

and  more  appreciative  of  your  busi- 

range  for  your  5/8  basket  sup¬ 
ply  early.  See  MR.  A.  S. 

ness,  than  Rainbow. 

HARGROVES  JR.  at  Booth  401 

AND  REMEMBER  -  we  have  special- 

or  Room  1562  at  the  Stevens. 

ized  on  lithographed  labels  for  nearly 

30  years.  Try  us  ! 

Planters  Manufacturing  Co., 

Incorporated 

THE  RAINBOW  LITHOGRAPHING  CO. 

Portsmouth,  Virginia 

Davis  Lane  and  Penna.  R.  R. 

CINCINNATI,  OHIO 

I 

Specialists  in 

FIELD  and  METROPOLITAN  WAREHOUSING 

or  Canned  Foods 

JM-JUale  QxmnMi 

TERMINAL  WAREHOUSE  COMPANY 

FOUNDED  1894  BALTIMORE,  MARYLAND  RESOURCES  $750,000 


(Del-Mar-Va  Office:  Easton,  Md. — William  S.  Willis,  Manaser) 
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TRAINS 

THE  EXCHANGE  SPECIAL 

The  Baltimore  Canned  Foods  Exchange  Special  Train 
from  Baltimore  to  Chicago  and  return  will  be  operated 
via  the  Baltimore  and  Ohio  Railroad  under  the  auspices 
of  the  Canned  Foods  Exchange,  Mr.  William  E.  Lamble, 
President. 

Special  train  with  the  latest  equipment  will  be  pro¬ 
vided  and  will  leave  from  Camden  Station  5.20  P.  M., 
Saturday,  January  20th,  arriving  Chicago,  Grand  Cen¬ 
tral  Station,  9.00  A.  M.,  Sunday,  January  21st. 


ROUND-TRIP  RAIL  FARES: 

N.  Y. 

Phila. 

Wilm. 

Balto.  Washn. 
(Sil.  Sptr.) 

MtsbR. 

FIRST-CLASS  (Note  A) . 

$49.05 

$44.70 

$44.70 

$42.45 

$42.45 

$38.85 

SPECIAL  FIRST-CLASS 

(Note  B)  . 

44.15 

40.25 

40.25 

38.20 

38.20 

34.95 

ONE-WAY  PULLMAN  RATES: 

Upper  Berth  . 

$4.35 

$4.00 

$4.00 

$4.00 

$4.00 

$3.60 

Lower  Berth  . 

6.30 

5.80 

5.80 

5.80 

5.80 

5.25 

Bedroom  (1  person) . 

11.35 

10.40 

10.40 

10.40 

10.40 

9.45 

Bedroom  (2  persons,  each) . 

6.30 

5.80 

5.80 

5.80 

5.80 

5.25 

Compartment  (2  persons,  each) 

8.95 

8.15 

8.15 

8.15 

8.15 

7.35 

Compartment  (3  persons,  each) 

5.95 

5.45 

5.45 

5.45 

,5.45 

4.90 

Drawinjrroom  (2  persons,  each) 

11.05 

10.50 

10.50 

10.50 

10.50 

9.45 

DrawinRroom  (3  persons,  each) 

7.35 

7.00 

7.00 

7.00 

7.00 

6.30 

Note  A — These  fares  are  honored  in  connection  with  any  class  of  travel. 
Note  B  These  fares  are  restricted  to  upper  berth  travel  only. 


We  also  have  for  the  accommodation  of  the  members 
of  our  party  a  special  Club  Car  with  refreshments  and 
for  which  there  will  be  no  charge — just  a  little  treat  by 
the  members  of  your  Committee. 

Be  sure  to  enclose  check  when  making  reservations — 
help  your  Committee  make  this  a  real  party. 

Please  address  your  reply  to:  Mr.  Robert  A.  Sindall, 
Chairman,  Lombard  and  Concord  Streets,  Baltimore, 
Maryland. 

The  same  “Special”  will  be  run  at  the  close  of  the 
Convention,  leaving  from  Grand  Central  Station,  Chi¬ 
cago,  Friday,  January  26th,  at  5.00  P.  M.,  making  such 
stops  as  may  be  desired  by  members  of  the  party,  and 
arriving  in  Baltimore,  10.00  A.  M.,  Saturday,  January 
27th. 

Mr.  William  P.  Cox,  representative  of  the  Baltimore 
and  Ohio  w  ill  accompany  the  party  and  will  be  located 
at  Stevens  Hotel  Convention  Hall  during  the  conven¬ 
tion  period. 

HOSPITALITY  COMMITTEE 

Harold  O.  Berryman  Harry  Miller 

James  F.  Cole  GeorKe  C.  Sauter 

Carle  Coolinpc  Francis  Silver 

Harry  Doeller  Frank  Small 

Robert  L.  Eirich  Hampton  Steele 

John  Eyre  Joseph  Zoller 

Herman  Gamse  Hubbard  H.  Howry 

Leonard  D.  Jenkins  Robert  A.  Sindall,  Chairman 

YOUNG  GUARD  SPECIAL 

OULD  you  like  to  go  to  Convention  on  the 
“Young  Guard  Special,”  part  of  the  Pennsyl¬ 
vania  Railroad’s  famous  Liberty  Limited? 

The  Young  Guard  is  sponsoring  several  special  cars, 
possibly  a  second  section,  on  the  Liberty  Limited, 
leaving  Baltimore  on  January  20th  from  the  Pennsyl¬ 


vania  Station  at  5.55  P.  M.,  arriving  in  Chicago  Sunday 
morning,  the  21st,  at  8.35. 

The  first  class  fare,  Baltimore  to  Chicago  and  return 
is  $42.45.  Pullman  charges  in  each  direction  are: 
Low’er  berth  $5.80;  roomette  $8.10;  bedroom  for  one 
$10.40,  for  tw'o  $11.55;  compartment  for  one  $11.55, 
for  two  $16.30 ;  drawing  room  for  two  or  more  $21.00. 
A  round-trip  rail  fare  of  $38.20  is  available  when 
occupying  an  upper  berth.  The  upper  berth  rate  round 
trip  is  $7.30.  You  can  board  this  train  at  Baltimore, 
York  or  Harrisburg. 

It  is  absolutely  necessary  for  all  those  contemplating 
going  on  this  train  to  make  their  reservations  immedi¬ 
ately.  There  will  be  no  available  room  on  these  cars 
unless  reserved  by  January  15th.  We  are  only  engag¬ 
ing  several  cars.  This  is  one  of  the  finest  trains  that 
goes  out  of  Baltimore,  and  we  feel  sure  that  we  will 
have  a  very  pleasant  and  comfortable  trip. 

Please  mail  all  reservations  as  promptly  as  possible 
to  Bob  Eirich,  1600  S.  Clinton  Street,  Baltimore,  Md. 

Very  truly  yours. 

Train  Committee  —  Bob  Eirich,  Chairman;  Stran 
Summers,  Asst.  Chairman;  Ray  Taylor,  Bill  Smith, 
Frank  Lawson. 

Reception  Committee — Bob  Mairs,  Bob  Schenkel, 
John  W.  Pontier,  Bill  Free. 


HEARING  ON  FRUITS  FOR  SALAD  AND 
COCKTAIL 

During  the  next  meeting  of  the  Food  Standards 
Committee,  beginning  January  24,  1940,  there 
will  be  held  three  open  sessions,  the  Food  and 
Drug  Administration  of  the  U.  S.  Department  of 
Agriculture  announces.  The  Committee  consists  of 
tw'o  men  from  the  Administration  and  four  state  food 
officials. 

At  the  first  session  the  Committee  will  receive  pro¬ 
posals  for  a  definition  and  standard  of  identity  for 
oleomargarine. 

The  second  open  session  of  the  Committee  is  for  the 
purpose  of  receiving  proposals  on  canned  fruits  for 
salad  and  canned  fruit  cocktail.  Proposals  and  recom¬ 
mendations  of  interested  parties  should  include  a 
definition  and  standard  of  identity,  a  standard  of 
quality  and  fill  of  container  for  each  of  these  products. 
This  session  wdll  be  January  29,  at  10:00  A.  M.,  in 
Room  1039,  South  Building. 

The  third  session  will  be  devoted  to  standards  of 
identity  for  bread,  w’hole  wheat  bread,  raisin  bread, 
and  milk  bread. 

Interested  parties  not  attending  the  meetings 
scheduled  on  the  above  dates  may  submit  recommenda¬ 
tions  and  proposals  in  writing  for  consideration  by  the 
Committee.  These  should  be  addressed  to  the  Secre¬ 
tary,  Food  Standards  Committee,  Food  and  Drug 
Administration,  Washington,  D.  C. 
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Certified  Tomato  Seed 


We  offer  tomato  seed  produced  in  the  Tri-State  territory  from  hill 
selected  seed  taken  from  the  hill  and  row  plan  and  produced  by 
the  University  of  Maryland  under  the  supervision  of  a  member  of 
the  Maryland  Seed  Certification  Board.  We  have  the  following 
varieties  to  offer: 


CERTIFIED  RUTGERS— CERTIFIED  MflRGLOBE 

also  limited  quantity  of 

MARYLAND  MARGLOBE  No.  4, 

a  new  strain  having  large  fruit. 


Tri-State  Packers’  Association,  Inc. 

EASTON,  MARYLAND 


Kyum  t&  dee  'l/fd 


y  y  y  y 


AyHM  jime 


At  Booth  No.  115  Grand  Ballroom 


^  many  friends  have  said  they  wanted  to  see  Ye 
Editor  at  the  Convention  that  we  couldn't  begin 
to  make  dates — SO 
We  are  just  holding  Open  House ! 

Come,  let's  confer  together  on  any  subject  you  have 
in  mind.  We  want  your  viewpoint,  your  Experience, 
that  we  may  do  a  better  job  helping  you  and  the  in¬ 
dustry. 

Your  friends 

THE  CANNING  TRADE 

Arthur  I.  Judge,  Editor 


Yes  the  boys  will  be  there ! 


Art.  and  Ed. 
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GRAMS  of  INTEREST 


SIMPSON  &  DOELLER  COMPANY 

Will  not  exhibit,  but  the  “Harries”  Doeller,  Kronau  and  Buck 
will  be  on  hand  to  say  “hello”  and  to  help  with  any  of  your 
labeling  problems. 

TERMINAL  WAREHOUSE  COMPANY 

Ludlow  H.  Baldwin,  well  known  President  of  the  Terminal 
Warehouse  Company,  Baltimore,  will  be  in  attendance  at  the 
Convention  to  discuss  with  you  the  merits  and  advantages  of 
field  warehousing.  Ludlow  knows  the  game  thoroughly  and  if 
you  will  look  him  up,  we  feel  sure  you  will  profit  thei’eby. 

A  WORD  TO  THE  WISE 

You  tomato  canners  who  are  seeking  to  find  a  source  of  supply 
for  really  dependable  strains  of  certified  tomato  seed,  be  sure 
to  see  Frank  Shook,  Secretary  of  the  Tri-State  Packers  Asso¬ 
ciation,  while  at  the  Convention,  for  the  Association  offers  the 
leading  varieties  certified  by  State  Authorities.  He  will  be 
located  at  the  Stevens. 

CHARLEY  AYARS  TAKES  TO  A  NEW  LINE  OF  FILLERS 

On  visiting  a  friend  in  Hopewell,  Charles  H.  Ayars,  President 
of  the  Ayars  Machine  Company,  Salem,  New  Jersey,  found  his 
friend’s  wife  endeavoring  to  feed  a  litter  of  motherless  pigs  with 
infant  nursing  bottles.  He  immediately  set  to  work  and  devised 
a  feeding  trough  with  a  row  of  rubber  nipples  at  the  bottom  of 
the  trough.  His  friend  now  reports  that  the  pigs  fed  in  such  a 
manner  grew  much  faster  than  others  that  had  a  real  mother. 
So  it  can  be  truthfully  said  whether  it  be  pig,  pea  or  pulp, 
Ayars  has  a  filler  for  the  purpose. 

STANDARDS  FOR  CANNED  APRICOTS,  CHERRIES  AND 
PEARS  ESTABLISHED 

The  U.  S.  Department  of  Agriculture  has  promulgated  under 
the  Federal  Food,  Drug,  and  Cosmetic  Act  regulations  establish¬ 
ing  definitions  and  standards  of  identity,  quality,  and  fill  of 
container  for  canned  apricots,  canned  cherries,  and  canned  pears. 
These  definitions  and  standards  were  formulated  on  the  basis 
of  evidence  received  at  public  hearings  which  began  on  April 
10,  1939. 

The  regulations  were  filed  January  8,  1940,  for  publication  in 
the  Federal  Register  and  become  effective  90  days  thereafter. 
They  are  published  in  detail  in  the  Januai'y  9  issue  of  the  Federal 
Register,  which  may  be  obtained  from  the  Superintendent  of 
Documents,  Government  Printing  Office,  Washington,  D.  C.,  at 
10  cents  a  copy. 

DILL  “GOLDEN  CATE”  PRESIDENT 

Marshall  Dill,  San  Francisco  importer  and  exporter,  and  now 
president  of  the  San  Francisco  Chamber  of  Commerce,  has  been 
chosen  president  of  the  Golden  Gate  International  Exposition, 
which  is  to  reopen  in  May  for  a  run  of  four  months. 

TO  CURTAIL  SALMON  CATCH 

Secretary  of  the  Interior  Harold  L.  Ickes  has  announced  that 
the  salmon  catch  in  the  Bristol  Bay  district  of  Alaska  is  to  be 
I’educed  this  season,  that  20  fish  trap  sites  are  to  be  abolished 
and  that  the  herring  catch  is  to  be  curtailed  in  the  Kodiak  and 
Prince  William  Sound  areas.  The  salmon  restrictions  were 
expected  as  this  is  the  fifth  year  in  the  cycle,  when  the  run  is 
far  below  normal.  The  regulations  give  preference  to  native 
Alaskan  companies  and  fishermen. 


CLOVER  FARM  STORES 

Plans  have  been  announced  for  the  13th  Annual  “Get- 
Together”  Banquet  of  Clover  Farm  Stores  to  be  held  in  the 
Florentine  Room  of  the  Congress  Hotel  in  Chicago  on  the  eve¬ 
ning  of  January  23,  during  the  annual  food  trades  convention. 

Wholesaler  members  of  Clover  Farm  Stores  and  manufac- 
tui’ers’  executives  will  attend  the  banquet  which  yearly  marks 
Clover  Farm  Stores’  participation  in  the  convention  activities. 
Carl  H.  Schlapp,  president  of  Krenning-Schlapp  Grocer  Com¬ 
pany,  St.  Louis,  Mo.,  supply  house  of  the  St.  Louis  division  of 
Clover  Farm  Stores,  will  be  toastmaster  at  the  banquet,  which 
will  feature  leading  figures  in  food  circles  and  a  complete  and 
interesting  program. 

ALLASKAN  CANNED  SEA  FOODS  INCORPORATED 

Allaskan  Canned  Sea  Foods  has  been  incorporated  at  Los 
Angeles,  Calif.,  with  a  capital  stock  of  $100,000  by  Benjamin  L. 
Montgomery,  Delos  D.  Dobbins  and  Guy  Braimer.  The  legal 
representatives  are  C.  B.  Conlin  and  L.  J.  Seay,  Paramount 
Theatre  Building. 

JOHN  HUENINK  RETIRES 

John  B.  Huenink  has  retired  from  active  duties  with  the 
Calumet-Dutch  Packing  Company,  as  of  January  1st,  1940. 

Mr.  Huenink  is  well  known  to  the  Canning  Industry,  having 
long  been  associated,  as  sales  manager,  with  the  Dutch  Canning 
Company,  of  Cedar  Grove,  Wisconsin. 

TO  SUSPEND  RIPON  OPERATIONS 

Operations  of  the  Ripon  Canning  Co.  at  Merced,  Calif.,  are 
to  be  suspended,  it  is  reported,  and  J.  Capolino,  the  owner,  will 
operate  a  cannery  at  Atwater,  Calif. 

CONTINENTAL  DIVIDEND 

The  Board  of  Directors  of  Continental  Can  Comjjany,  Inc., 
January  10th,  declared  the  first  quarter  interim  dividend  of  50 
cents  per  share  on  its  common  stock,  payable  Februaiy  15, 
1940,  to  stockholders  of  record  January  25,  1940. 

COOPERATIVE  CONSUMERS  OUTLET 

The  first  co-operative  consumers’  outlet  in  California  under 
the  production-for-use  program  of  the  State  Relief  Administra¬ 
tion,  has  been  opened  at  Los  Angeles.  Only  direct  relief  clients 
are  able  to  buy  food  in  the  store  or  become  associate  members. 
Trading  is  for  cash  and  about  one-half  the  items  have  been 
produced  by  existing  SRA  co-operatives.  Items  are  priced  as 
in  other  neighborhood  stores  and  clients  will  share  the  pi’ofits. 

DROSTE  ELECTED  TO  BANK  DIRECTORSHIP 

Herbert  H.  Droste,  Secretary-Ti  easurer  of  The  G.  S.  Suppiger 
Company,  manufacturers  of  Brooks  Tabasco  Flavor  Catsup  and 
Brooks  Canned  Foods,  St.  Louis,  Mo.,  and  Collinsville,  Illinois, 
has  been  newly  elected  to  the  Board  of  Directors  of  the  Cass 
Bank  and  Trust  Company  of  St.  Louis. 

Mr.  Droste  has  been  affiliated  with  the  grocery  industry  for 
thirty  years,  prior  to  this  association  with  The  Suppiger  Com¬ 
pany  in  1938,  having  been  connected  with  the  Jas.  H.  Forbes  Tea 
and  Coffee  Company  for  twenty-eight  years,  with  which  com¬ 
pany  he  held  the  positions  of  Secretary,  Treasurer,  and  Vice- 
President. 

WANCENHEIM,  CALIFORNIA  CONSERVING  CO.  HEAD,  DIES 

Emil  S.  Wangenheim,  long  head  of  the  California  Conserving 
Co.,  San  Francisco,  Calif.,  passed  away  here  at  the  age  of  77 
during  the  recent  holiday  season.  He  was  chairman  of  the 
board  of  directors. 
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A  Complete  Course  in  Canning 


Sixth  edition,  1936  revised  up-to-date. 
The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS, 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae. 


Come  to  Booth 
No.  115 

Grand  Ballroom 

SEE  IT- 

READ  IT— 

BUY  IT— 


"I  would  not  take  $1,CX)0.00  for  my 
copy  if  I  could  not  get  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  ail  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street,  MARYLAND 
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WANTED  and  FOR  SALE 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS;  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Two  Huntley  Pea  and  Bean  Blanchers;  one  (1) 
Sprague  Sells  Blancher;  and  one  Sprague  Sells  Crystal  Type 
Pea  Grader.  All  machines  in  A-1  condition.  Address  Box 
A-2398,  The  Canning  Trade. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange  ?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Retorts,  Wisconsin  Washers,  Steam  Jacket  Cop¬ 
per  Kettles,  Ayars  Filler,  Blanchers,  Labeling  Machines,  Bucket 
and  goose-neck  elevators;  Sinclair  Scott  Grader,  Motors,  Cooling 
tank.  Sample  Grader,  Bean  Snipper,  Bean  Graders,  Pea  Cleaner. 
Address  Box  A-2401,  The  Canning  Trade. 


FOR  SALE — Four  modern  Sterling  Heavy  Duty  Dicers, 

One  No.  2  Monitor  Bean  Cutter,  automatic  feed  and  standard  1" 
cut.  A-1  condition.  Address  Box  A-2403,  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  Address  Box  A-2389,  The  Canning  Trade. 


WANTED — Equipment  for  complete  pork  and  bean  line. 
Address  Box  A-2400,  The  Canning  Trade. 


WANTED  —  Pea  Viners  immediately,  also  Bean  Snippers. 
State  make,  condition  and  lowest  cash  price.  Address  Box 
A-2402,  The  Canning  Trade. 


FOR  SALE —  FACTORY 


FOR  SALE — Well  equipped  Southern  cannery,  center  good 
production  tomatoes,  beans,  potatoes,  peas,  greens,  blackberries, 
etc.  Ample  labor,  cheap  fuel,  free  taxation,  assuring  economical 
operation.  Other  business  requires  owner’s  attention,  will  sell 
cheap.  Address  Box  A-2399,  The  Canning  Trade. 


FOR  SALE — A  large  well  equipped  Fruit  and  Vegetable 
Cannery,  situated  in  the  best  Cherry  and  Vegetable  growing 
section  in  Northern  Michigan.  Will  sell  entire  plant,  outright, 
or  will  sell  a  75  or  80  per  cent  interest  in  the  present  organiza¬ 
tion.  E.  B.  Gill  Canning  Co.,  Inc.,  Central  Lake,  Michigan.  See 
Mr.  Gill  at  Stevens  Hotel,  Room  2255,  while  at  Convention. 


WANTED— CANNED  FOODS 


YOU  WANT  gooQ  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  this  “Wanted  and 
For  Sale”  page. 


IF  You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 


IF 


You  want  to  rent  or  to  buy  a  can¬ 
nery —  or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page. 

THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 


Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words.  Short  line 
counts  as  full  line.  Use  a  box  number  instead 
of  your  name  if  you  like. 


THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


The  mother  of  a  Kentucky  mountaineer  family  was 
packing  her  scant  belongings  in  preparation  for  leaving 
the  old  homestead.  A  son  lumbered  into  the  room, 

“Where  are  you  going,  maw?”  he  asked, 

“Your  paw  traded  me  to  our  neighbor  for  a  horse.” 

“Wall,  I  alius  said  paw  was  a  good  business  man.” 

“This  dog  knows  as  much  as  I  do.” 

“Oh,  well,  maybe  he’ll  get  smarter  as  he  grows 
older.” 

About  the  messiest  thing  in  the  world  would  be  a 
Chinaman  eating  a  grapefruit  with  chopsticks. 

True  courage  is  like  a  kite;  a  contrary  wind  raises 
it  higher. 

Hotel  Detective :  We  don’t  allow  any  games  of  chance 
here. 

Card  Player:  This  isn’t  that  sort  of  a  game.  My 
friend  here  hasn’t  got  a  chance. 

“Don’t  you  think  this  is  a  rare  bit  of  art?” 

“It  certainly  isn’t  well  done.” 

A  doctor  received  a  note  from  a  man  asking : 

“Will  you  please  prescribe  how  much  fish  I  should 
eat  a  day  for  the  improvement  of  my  mind?” 

The  doctor  answered : 

“In  your  case,  I  think  it  will  be  sufficient  if  you  take 
for  breakfast  every  morning  a  whale  on  toast.” 

We  know  an  author  who  tried  to  write  a  book  on 
girls’  clothing. — But  there  wasn’t  enough  material. 

Mental  attitude  is  far  more  important  than  mental 
capacity — without  morale,  knowledge  is  useless. 

Daughter :  Mother,  I  think  I  will  try  raising  chickens. 

Mother :  Try  owls.  Their  hours  will  suit  you  better. 

Gent:  Have  you  seen  my  vest,  my  good  man? 

Valet:  You  have  it  on,  sir. 

Gent:  So  I  have!  It’s  a  good  thing  you  told  me  or 
I  should  have  gone  out  without  it! 

Patient:  As  we  have  known  each  other  so  long. 
Doctor,  I  do  not  intend  to  insult  you  by  offering  you 
money.  But  I  have  left  you  a  handsome  legacy  in  my 
will. 

Doctor:  Very  kind  of  you,  I  am  sure.  Allow  me  to 
look  at  that  prescription  again.  There  is  a  slight 
alteration  I  wish  to  make  in  it. 

Politician:  What’s  public  sentiment  out  here? 

Hiram:  Oh,  just  necking,  petting,  kissing  and 
spooning ;  same  as  in  other  places. 


THIRTY-THREE 
YEARS  AGO 

THE  NATIONAL 
KRAUT  PACKERS 
ASSOCIATION 

Came  Into  Industrial  Life 

★  Has  faithfully  served  the  Kraut  Industry 
and  the  consuming  public — 

★  lias  contributed  towards  a  healthier 
nation — 

★  Is  instantly  regarded  the  Leading 
Organization  on  all  matters  within  its 
Industry — 

★  Stands  ready  to  reasonably  cooperate  with 
all. 

★  Now  working  on  Vitamin-Fermentation- 
Quality  Research  with  State  Universities, 
Agricultural  Experiment  Stations  —and  is 
sending  out  thousands  of  recipe  bookets 
annually. 

OFFICERS  OF  THE  NATIONAL  KRAUT 
PACKERS  ASSOCIATION 

L.  P,  FLANIGAN,  Geneva,  N.  Y.,  President 
ALDEN  SMITH,  Shioclon,  Wis.,  Vice-President 
ROY  IRONS,  Clyde,  Ohio,  Secretary -Treasurer 

TRUSTEES 

A.  E.  Slessman,  Fremont,  Ohio 
Martin  Meeter.  Lansing,  Ill. 

E.  D.  Naylor,  Lyons,  N.  Y. 

A.  A.  Iluppert,  Franksville,  Wis. 

H.  G.  Pressing,  Norwalk,  Ohio 
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MAKE  1940  MORE  SUCCESSFUL -USE 
RIVERSIDE  HAMPERS  —  They  are  cheaper 
in  the  long  run. 

Write  for  Samples  and  Prices 

RIVERSIDE  MANUFACTURING  CO., 

Quality  Tomato  Field  Hampers 

Murfreesboro,  North  Carolina 


5  '8  Machine  Made  Hamper 


5 '8  Hand  Made  Hamper 


TOMATO  and  CITRUS 

JUICE  FILLER 


Used  by  leading  Manufacturers 
for  filling  Tomato  and  Citrus 
Juice,  also 


Tomato  Pulp  and  Puree,  Clear  Soups  etc 


Fruits,  String  Beans,  Beets,  etc. 

Hcis  no  air  vent  stems  to  damage  fruit.  Designed  for  high 
speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes:  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 


AYARS  MACHINE  CO 


IB 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

A  Very  Promising  Opening — Buying  on  the  Move — Canners 
Firm  in  Their  Prices — What  '"Bargains”  Really  Mean — Need 
to  Understand  the  Conditions  and  the  Market. 

The  market — The  canned  foods  market  opened 
the  new  year  in  very  good  fashion.  There  was  no 
splurge,  but  a  very  wide,  extensive  inquiry  for  all 
kinds  of  canned  foods,  and  the  canners  met  it  with 
confidence  and  firmness  in  their  prices.  As  a  result 
today  there  are  no  real  “bargains”  to  be  had  and  the 
buyers  know  it. 

You  must  know  how  to  “read”  the  market  and  under¬ 
stand  it  properly;  the  low  prices  you  hear  quoted,  and 
which  the  buyers  naturally  try  out  on  you  in  the  hope 
that  you  may  “fall”  for  them,  are  rarely  if  ever  for  full 
standard  goods.  They  are  quoted  by  the  buyers’  agents, 
though  they  call  themselves  brokers,  and  the  prices  are 
either  wangled  out  of  some  unsuspecting  and  non- 
informed  canner,  and  are  “come-on”  offers  to  induce 
some,  any,  buyer  to  take  hold,  or  they  represent  clean¬ 
out  stocks  which  some  canner  is  anxious  to  get  rid  of 
for  one  reason  or  another.  The  cut-price  operators  like 
such  offers,  because  quality  is  of  no  consideration  with 
them,  price  being  the  sole  objective.  It  is  plain  suicide 
for  any  canner,  whether  independent  or  financed,  to 
trade  with  this  class,  for  there  is  never  any  bottom  to 
the  prices  they  will  offer,  especially  if  they  know  the 
canner  has  to  have  money.  Understand  this  and  you 
better  canners  will  not  be  deceived  by  low  prices  on 
canned  foods. 

The  whole  industry  now  understands  the  strong 
statistical  position  of  all  canned  foods.  There  is  not  an 
item  in  the  list  that  can  be  called  weak.  Many  grades 
and  sizes  are  “out,”  some  others  it  is  very  difficult  to 
:  fill  orders  for  assortments.  And  all  prices  are  harden¬ 

ing,  and  some  have  advanced.  The  strong  feature  of 
this  is  the  confidence  and  the  lack  of  all  effort  to  rush 
prices  too  fast.  So  there  is  the  market  picture:  on 
goods  worth  while  market  prices  are  very  firm,  with 
p.  no  possibility  of  lower  ones,  and  everyone  plainly  sees 

ithat  higher  prices  are  inevitable.  Out  in  the  trade  it 
is  commonly  said  there  will  be  no  bargains  offered  at 
this  Convention,  and  what  is  more  there  seems  to  be  a 
disinclination  to  sell  futures — unless,  of  course,  the 
price  is  high  enough  to  cover  all  contingencies  of  the 
coming  season,  and  who  can  name  them  with  any  degree 
of  certainty,  except  that  costs  are  bound  to  be  higher 

a  than  ever  before? 

There  has  been  a  little  rumpus  the  past  week  or  so 
^  over  Standard  Cut  stringless  beans,  which  are  quoted 


at  not  less  than  70  cents  in  the  central  west,  but  as  low 
as  60  cents  here  in  the  Tri-States,  though  we  doubt  if 
that  can  be  done  at  this  writing.  Trouble  is  there  is 
no  real  “standard”  existant  for  this  product  and  some 
poor  stuff  lays  claim  to  that  distinction.  The  finer 
packings  of  stringless  beans  are  in  good  demand  and 
are  bringing  good  prices,  so  again  you  might  let  the 
truck  wallow  in  its  own  juice.  We  have  in  front  of  us 
Tri-State  canners’  quotations  on  good  standard  cut 
beans,  green  at  67^/2  cents  to  70  cents;  wax,  70  cents 
to  721/2  cents.  They  seem  to  have  no  fancy  cuts  left. 
Fancy,  tiny  whole  stringless,  2  sieve  are  quoted  at 
$1,121^  for  2s,  and  at  $5.50  for  10s,  if  there  are  any 
left.  Other  sieves  at  proportionate  rates. 

In  contrast  with  the  low  prices  heard  on  canned 
tomatoes,  these  canners  quote  their  2s  standards  at  70 
cents,  with  fancy  2s  at  80  cents  to  85  cents,  and  not 
anxious  sellers  at  that.  Whole  tomato  puree  is  quoted 
at  47l^  cents  to  50  cents  for  Is;  8-oz.  ketchup  at  80 
cents;  14-oz.,  $1.05,  and  10s  at  $5.25. 

Other  market  reports,  following,  take  up  many  items 
not  here  mentioned,  and  it  is  not  necessary  to  repeat. 
These  market  reports  should  be  read  as  a  whole  to 
get  the  proper  view  of  the  situation. 

CORN — The  canned  corn  market  is  in  very  firm 
shape,  and  the  heavy  demand  is  continuing.  There  is 
no  weak  spot  in  this  market,  and  consequently  no 
bargains.  We  were  privileged  to  look  over  a  list  of  the 
quotations  ruling  in  the  various  States,  and  it  must  be 
enlightening  to  the  members  of  the  Corn  Service 
Bureau.  Fancy  Country  Gentleman  Cream  Style  ranged 
from  85  cents  in  Indiana  to  $1.  in  New  York  State,  a 
wide  difference.  Fancy  Golden  Cream  Style  ranged 
from  85  cents,  with  seemingly  no  two  States  holding 
the  same  prices,  to  $1.  in  Wisconsin.  Fancy  Narrow 
Grain  Cream  Style  ranged  from  771/2  cents  to  921/2 
cents.  Fancy  Evergreen  Cream  Style  ranged  from  771/2 
cents  to  $1.  Believe  it  or  not  in  one  State  Golden  Cream 
Style  is  quoted  at  85  cents  for  standards  and  at  80 
cents  for  extra  standards ! 

The  whole  grains  show  about  the  same  wide  varia¬ 
tions:  90  cents  to  $1,071/2  for  whole  white  corn;  whole 
golden  grain  90  cents  to  $1.15.  Still  this  is  Christmas 
time  and  probably  some  of  these  canners  like  to  give 
their  good  buyers  handsome  presents. 

The  California  Market  will  show  you  fruits  to  be  in 
quite  satisfactory  condition,  and  the  whole  fish  line  as 
well.  Shipping  conditions,  now  restored,  have  opened 
up  this  market  and  trading  is  moving  along  very 
satisfactorily. 

That  represents  a  very  nice  opening  for  the  annual 
Convention. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Sve-Aal  Corr«Bpondont  of  "The  Canning  Trade” 

Prices  Moving  Up — Firmness  Down  the  Line — Big  Crowd  to 
Convention — Good  Tomatoes  at  Higher  Prices — More  Buying 
of  Corn,  Spinach — Peas  and  the  General  Line — 
Grapefruit  Quiet. 

New  York,  January  12,  1940. 

OVING  UPWARD— Standard  tomatoes  were 
definitely  moved  to  higher  levels  this  week  as 
unsold  supplies  were  found  in  strong  hands. 
West  Coast  principals  also  informed  sales  repre.senta- 
tives  here  that  remaining  stocks  of  spinach  warrant 
better  prices,  and  it  was  noted  at  the  .same  time  that 
offerings  of  Texas  new  pack  spinach  were  being  made 
at  levels  .so  high  that  they  prove  unacceptable.  Peas 
are  very  firm  and  some  gradings  and  qualities  are  off 
the  market. 

The  fish  line  evidently  has  been  neglected  for  too 
long  a  period,  and  now  that  growing  export  business 
and  Lenten  demands  are  coinciding,  ea.stern  buyers  are 
finding  prices  moving  against  them.  Packers  handling 
private  label  goods  already  have  effected  advances. 
Throughout  the  remainder  of  the  canned  foods  list 
here  firm  spots  dominate,  and  the  week’s  events  mu.st 
supply  some  pretty  definite  indications  to  even  the 
mo.st  skeptical  as  to  where  the  market  is  headed  on  the 
19,39  carryovers. 

CONVENTIONS — The  li.st  of  New  York  canned 
food  .sales  people  who  have  arranged  to  journey  to 
Chicago  is  extensive,  and  trading  will  be  greatly  re¬ 
duced  here  in  the  meanwhile.  The  Chicago  scene  evi¬ 
dently  will  not  become  an  occasion  for  low-price  “deals” 
this  year  even  if  bargain  hunters  have  had  some  suc¬ 
cess  at  the.se  affairs  in  the  past.  The  train  that  will 
take  many  New  York  traders  to  the  conventions  will 
leave  here  at  4:3,5  P.  M.,  Saturday,  January  20,  over 
the  Pennsylvania  Railroad. 

TOMATOES — Prices  were  moved  a  cent  upward  by 
repre.sentatives  of  two  packers  of  standard  tomatoes. 
The  New  York  repre.sentative  of  a  Tri-States  [lacker 
named  No.  2.s  at  60  cents  per  dozen.  No.  2>/2S  at  82 1/2 
cents,  and  No.  10  tins  at  $2.65,  f.  o.  b.  Peninsula.  A 
well-known  Maryland  brokerage  house  named  identical 
levels  on  standards,  while  another  packer  repre.senta¬ 
tive  in  the  same  area  continued  to  name  59  cents  on 
the  basis  of  2s.  Inquiry  is  gaining,  however,  and  prin¬ 
cipals  are  expected  to  demand  higher  levels.  Distress 
lots  of  cheaply-priced  goods  are  now  moving  rapidly 
out  of  the  production  areas.  The  near  fancy  line  of  an 
Indiana  packer  is  offered  here  this  week  at  90  cents 
for  No.  2  tins.  The  Florida  pack  will  be  late  and  may 
not  get  under  way  until  the  middle  of  March. 

CORN — Fill-in  purcha.ses  on  featured  whole  grain 
lines  have  been  more  active  and  prices  are  fully  main¬ 
tained.  Offerings  of  New  York  and  nearby  packers 
are  limited.  Wi.sconsin  Golden  Bantam  in  15-ounce 
vacuum  pack  containers  is  offered  here  up  to  $1.10  per 
dozen.  Southern  packers  are  not  pre.ssing  offers  at 


this  time.  Cream  style  Golden  Bantam  ranges  from 
82  V2  cents  to  85  cents  for  No.  2  tins,  f.  o.  b.  factory. 

SPINACH — A  firmer  market  is  noted  for  the  Cali¬ 
fornia  varieties,  and  the  large  packers  are  demanding 
$1.15  to  $1.17t2  per  dozen  for  2V2  tins.  Coast. 
Although  smaller  packers  may  be  able  to  shade  these 
levels,  unsold  supplies  have  been  reduced  and  new  pack 
cfferings  are  still  some  two  months  away.  However, 
11,520  acres  have  been  contracted  for  against  8,120 
a  year  ago.  A  few  scattered  offerings  of  Texas  spinach 
came  through  this  week  at  around  95  cents  for  2 VI*  tins 
without  arousing  interest.  The  drought  in  that  .section 
cut  extensively  into  early  croi)  and  only  two  or  thres 
packers  are  expected  to  operate. 

PEAS — Scarcity  is  reported  in  fancy  5-sieve  sweets, 
and  the  few  lines  available  are  not  offered  below  $1  per 
dozen  for  No.  2  tins,  f.  o.  b.  mid-we.st  plant.  Four- 
sieve  fancy  sweets  are  likewi.se  difficult  to  round  up  in 
quantity  with  very  little  to  be  had  under  $1.05  for 
No.  2s.  The  fancy  5-.sieves  are  practically  off  the 
market. 

CRANBERRY  SAUCE— Offerings  of  new  pack 
goods  are  being  made  by  New  Jersey  factories  at  $1.05 
per  dozen  for  the  fancy  variety  in  17-ounce  tins,  f.  o.  b. 
factory. 

BEANS — Standard  cut  green  beans  look  very  .steady 
at  the  current  price  of  70  cents  per  dozen  for  No.  2 
tins,  with  standard  cut  wax  holding  at  75  cents,  mid- 
we.st  factory.  Fancy  3-.sieve  whole  green  is  named  at 
$1.15  to  $1.20,  fancy  2-sieve  at  $1.35,  and  l-sieve  at 
$1.45,  factory. 

CARROTS  AND  l^EAS — Wi.sconsin  principals  re- 
I)ort  a  serious  shortage  of  the  fancy  packs  in  that  area. 
Prices  asked  are  $1.15  i)er  dozen  packed  with  No,  3 
sweet  peas  for  No.  2  tins.  Those  packed  with  No.  4 
sweets  are  $1.10,  and  with  5  sweets,  $1.05  per  dozen, 
f.  o.  b.  factory. 

GRAPEFRUIT  PRODUCTS— Demands  were  not  so 
active  this  week  but  less  conversation  was  heard  con¬ 
cerning  low  Texas  prices.  As  the  season  advances  indi¬ 
cations  of  a  much  reduced  yield  of  fruit  become  more 
marked,  and  sentiment  again.st  low  prices  grows  with 
it.  Florida  juice  continues  to  be  offered  by  mo.st  .sellers 
at  55  cents  per  dozen  for  No.  2  tins  of  unsweetened. 
Sections  are  held  at  the  .steady  basis  of  82  V4  cents  for 
No.  2.S,  Tampa.  A  large  j)acker  is  asking  60  cents  for 
un.sweetened  juice.  No.  2  tins,  and  90  cents  for  sections. 

NEW  PAC’KAGE — A  Texas  packer  is  putting  up 
grapefruit  juice  in  individual  service  tins  holding  5% 
ounces,  and  rei)orts  wide  acceptance,  especially  by  food 
vending  establishments.  Originator  expects  to  increase 
his  pack  400  per  cent  as  a  result.  Contents  of  small 
tin  may  be  consumed  when  purchased. 

FISH  PRODUCTS — Pink  .salmon  is  now  generally 
firm  at  $1.50  dozen  for  Is  tall,  with  reds  hardening  at 
$2.35,  (’oast.  A  number  of  packers  are  now  at  this 
level  for  buyers  label  goods,  although  others  are  still 
naming  $2.25.  Nationally  adverti.sed  reds  that  have 
been  $2.35  may  go  higher.  Export  interest  remains 
keen.  Tuna  is  firm  in  anticipation  of  Lenten  needs  and 
was  named  this  week  at  $6.25  per  ca.se  for  fancy  solid 
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pack  yellowfm  $6  for  baby  yellowfin,  $5.75  for 
standard  and  $5.50  for  standard  lightmeat,  Coast. 
Improved  demands  are  expected  in  shrimp  which  holds 
at  $1.20  at  Gulf  points  for  mediums  in  No.  1  tins. 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  ‘'The  Canning  Trade” 

Ready  for  the  Big  Convention — In  the  Market  Stability  Rules — 
Trying  to  Buy  Tomatoes  At  Low  Prices  Unsuccessful — Peas 
Firmer — Corn  Firm — Kraut  Moving — Beets  Firm — Carrots  in 
Short  Supplies — Beans  Steady — Grapefruit  Firmer — Fruits 
Quiet — Your  Broker. 

Chicago,  January  11,  1940. 

The  weather — Chicago  has  been  experiencing 
some  real  winter  weather  since  the  fir.st  of  the 
year.  The  temperature  hovered  around  zero  a 
couple  of  days.  Everyone  seems  to  think  this  will  be 
good  for  the  canned  food  business.  It  is  at  least 
seasonable. 

THE  BIG  CONVENTION — There  is  every  reason 
to  believe  that  the  National  Conventions  that  will  begin 
with  the  brokers’  meeting  at  the  Palmer  House  on  the 
20th  will  have  more  of  an  optimistic  tone  than  a  year 
ago.  Convention  week  promises  to  be  even  a  more 
busy  one  than  in  the  past.  Twenty-five  convention  and 
group  meetings  are  scheduled  for  all  the  food  men. 

Some  brokers  seem  to  think  that  considerable  busi¬ 
ness  will  be  done  here  that  week  as  prospects  for  the 
first  half  of  the  pre.sent  year  are  bright  and  the  volume 
of  buying  since  the  September  rush,  has  been  light. 

GENERAL  MARKET — Price  changes  are  few.  In 
the  main,  .stability  rules.  Trading  is  developing  gradu¬ 
ally,  too  slow  for  those  who  had  expected  the  buyer  to 
step  in  aggressively.  Rounding  out  of  stocks  and 
filling  in  the  holes  seems  to  be  the  procedure. 

TOMATOES — Some  sharp  shooting  is  going  around. 
Certain  hou.ses  have  been  trying  to  purchase  round 
blocks  of  No.  2  standards  at  62i/o  cents  delivered,  with 
No.  2V2  standards  at  85  cents  delivered,  but  as  near  as 
a  checkup  can  be  made,  sales  on  this  basis  have  been 
few.  The  large  majority  of  canners  in  the  surrounding 
States  are  holding  firm  at: 

No.  2  tin  Standard  Tomatoes . $  .65  factory 

No.  21/2  tin  Standard  Tomatoes . 85  factory 

No.  10  tin  Standard  Tomatoes .  2.65  factory 

although  there  are  a  few  who  will  confirm  No.  2s 
.standards  at  65  cents  delivered  Chicago. 

Heavy  .sales  of  No.  10  tin  .standards  have  recently 
been  made  at  around  $2.50  to  $2.60  factory  in  Indiana. 

TOMATO  PUREE — A  .steady  demand  though  in 
small  lots  has  been  noted.  This  applies  to  No.  10  tins 
at  $2.50  to  $3.00  Indiana  factory.  The  demand  for 
No.  1  tin  puree  has  been  nil. 

PEAS — Alaska  peas  .seem  to  be  somewhat  firmer 
than  sweets.  Wisconsin  canners  do  not  anticipate  any 
difficulty  at  all  in  cleaning  up  their  remaining  Alaskas. 
On  sweets,  they  are  inclined  to  grant  slight  concessions 
when  necessary. 


Some  prices  recently  noted  are: 


No.  2  Ex.  Std.  No.  3  Sweets . $  .90  Wisconsin 

No.  2  Fancy,  No.  3  Sweets .  1.10  Wi.sconsin 

No.  2  Std.,  No.  2  Alaskas . 90  Wisconsin 

No.  2  Std.,  No.  3  Alaskas . 85  Wisconsin 

No.  2  Fancy,  No.  2  Alaskas .  1.20  Wisconsin 


No.  1  tin  and  No.  10  tin  peas,  the  scarcity  of  which 
items  has  previously  been  outlined  in  this  column,  are 
working  into  very  small  parcels  and  many  grades  and 
sieves  are  unobtainable. 

CORN — No  changes  have  occurred  in  this  market. 
Everyone  knows  .statLstically,  corn  occupies  a  good 
position.  Canners  seem  content  to  await  market  de¬ 
velopments  and  are  not  prone  to  cut  prices.  Recent 
quotations,  since  the  fir.st  of  the  year  are: 


No.  2  Ex.  Std.  Narrowgrain . $  .70  Illinois 

No.  2  Fancy  Country  Gentleman . 80  Illinois 

No.  1  Fancy  Country  Gentleman . 60  Illinois 


SAUERKRAUT — Some  fancy  quality  packs  have 
been  offered  at  85  cents  factory.  The  trade  reports  a 
good  movement  on  canned  kraut  during  the  past  three 
or  four  months.  Some  say,  there  will  not  be  enough 
sauerkraut  to  run  through  until  the  new  packing  next 
Fall. 

BEETS,  CARROTS — Beets  occupy  a  firm  position 
with  the  Wisconsin  market  quoted: 

No.  2  Fancy  Cuts . $  .671/2  factory 

No.  21/2  Fancy  Cuts . 72V^  factory 

No.  10  Fancy  Cuts .  3.00  factory 

Carrots  are  already  in  such  short  supply  in  Wiscon¬ 
sin  canners’  hands  that  Chicago  will  undoubtedly  have 
to  be  looking  elsewhere  for  supplies  later  on. 

GREEN  AND  WAX  BEANS— Trading  has  been  in 
narrow  lines  since  the  first  of  the  year.  The  market 
continues  .steady  with  671/2  cents  to  70  cents,  Wiscon¬ 
sin  and  Michigan  factory  points  as  bottom  on  No.  2 
.standard  cuts. 

No.  10  .standard  as  well  as  No.  10  extra  .standard, 
both  cut  green  as  well  as  cut  wax  are  quoted  limitedly. 

Some  No.  1  tin  green  beans  were  wanted  and  buyers 
found  it  difficult  to  cover  wants. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— A 
firmer  market  on  segments  out  of  Florida  prevails. 
Fresh  fruit  advanced  5  cents  a  box  in  that  State  during 
the  pa.st  week.  Recent  quotations  are: 

No.  2  Fancy  Segments. ...$  .821/2  to  $  .85  Florida 
No.  5  Fancy  Segments....  2.25  to  2.40  Florida 
It  is  said  that  sizable  business  has  been  recorded  at 
the  lower  levels  with  .some  volume  booked  even  at  a 
trifle  less. 

No.  2  broken  section  busine.ss  was  booked  at  65  cents 
to  671/4  cents,  Florida. 

Texas  is  beginning  to  ship  new  pack  grapefruit 
juice  and  inspection  of  .samples  shows  excellent  quality. 
Florida  doesn’t  .seem  able  to  compete  with  Texas  quo¬ 
tations,  which  are: 

No.  2  Unsweetened  Grapefruit  Juice . $  .521/4-  .571/2 

46  oz.  Umsweetened  Grapefruit  Juice .  1.10-1.25 

PACIFIC  COAST  FRUITS— Little  if  any  new  busi¬ 
ness  has  been  booked  from  California,  Oregon  or 
Washington,  since  the  turn  of  the  year.  Locally  the 
trade  feel  that  they  can  “slide”  along  until  during  or 
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after  the  Convention,  at  which  time  they  will  un¬ 
doubtedly  have  a  better  line  upon  the  Coast  situation. 

ROBINSON-PATMAN  FEDERAL  STATUTE— 
The  refusal  of  the  U,  S.  Supreme  Court  to  review  the 
A.  &  P.  Case  should  certainly  decide  the  net  price 
issue.  That  it  was  a  victory  for  the  Federal  Trade 
Commission,  everyone  admits  and  with  that  victory 
in  hand,  the  F.  T.  C.  will  doubtless  watch  with  far 
more  care  than  in  the  past,  those  canners  who  have 
been  selling  at  one  price  to  the  octopus  interstate  chains 
and  other  similar  groups,  and  then  turning  around 
and  selling  at  a  higher  basis  to  the  regular  trade.  It 
would  seem  that  every  canner  should  watch  his  step 
from  here  on. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  preferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

Goods  do  not  sell  themselves.  Someone  must  perform 
a  selling  function.  Whether  you  do  it  yourself,  or  hire 
a  salesman  to  do  it,  or  work  through  and  with  food 
brokers,  it  is  work  that  must  be  done,  that  costs  some¬ 
thing  and  that  must  be  paid  for.  Your  time  is  wasted 
for  just  an  instant  to  repeat  the  obvious  and  well 
understood  fact  that  when  a  food  broker  is  working 
for  you  he  does  a  lot  more  than  merely  make  sales. 
He  informs  you  of  the  market.  He  follows  through 
for  shipping  instructions  and  delivery.  He  follows 
the  delivery  and  helps  merchandise.  He  works  for  you 
in  the  adjustment  of  controversies.  He  protects  your 
interests  when  your  merchandise  is  many  miles  away. 
And  yet  you  pay  him  for  all  of  this  work  only  the 
agreed  commission  on  the  sale  actually  made. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Rain  Relieves  Drought — End  of  Shipping  Strike  Releases  Huge 
Shipments — Fruits  in  Light  Demand — Spinach  Scarcity — 
Asparagus  Packs  Moved,  Now  Looking  to  ’40  Crops  and  Pack — 
Expect  Marked  Improvement  in  Salmon  Demand — Advances 
Expected  in  Tuna  and  Sardines. 

San  Francisco,  July  11,  1940. 

Bright — The  new  year  has  smiled  on  California, 
even  if  the  sun  has  not,  and  the  outlook  for  1940 
is  much  brighter  than  seemed  possible  a  few  weeks 
ago.  The  outstanding  blessing  has  been  the  rain  which 
has  visited  every  section  of  the  State,  bringing  the  long 
drought  to  an  end.  The  precipitation  has  been  heavy 
and  rainfall  is  now  up  to  normal  almost  everywhere, 
with  snowfall  at  high  mountain  levels.  Farming 
operations  are  now  going  ahead  with  a  rush  to  make  up 
for  lost  time.  Another  cause  for  relief  has  been  the 
settlement  of  waterfront  troubles  in  the  San  Francisco 
Bay  area.  Men  have  returned  to  work  under  the  same 
conditions  that  prevailed  when  they  struck  fifty-three 
days  earlier,  illustrating  the  futility  of  strikes  in 
general.  Shipments  of  canned  foods  are  going  forward 


in  large  quantities,  but  it  is  expected  that  it  will  be 
three  weeks  before  the  congestion  is  cleared.  And 
our  sports-minded  friends  are  still  waxing  enthusi¬ 
astic  over  the  rout  of  the  All  Star  Eastern  football  team 
by  the  All  West  aggregation,  in  the  Shrine  classic  held 
at  San  Francisco  on  New  Year’s  Day.  Several  in  the 
canning  trade  took  leading  parts  in  making  this  the 
success  it  proved.  The  game  is  a  benefit  one  with 
proceeds  going  to  the  Shrine  Hospital  for  Crippled 
Children. 

FRUITS — California  fruits  have  been  in  rather  light 
demand  in  recent  weeks  and  there  is  still  little  activity, 
although  there  has  been  renewed  interest  since  the  first 
of  the  year.  Peaches  are  in  ample  supply,  taking  the 
line  as  a  whole,  and  one  hears  of  sales  here  and  there  at 
less  than  list.  These  sales  are  not  numerous  enough  to 
have  much  bearing  on  the  market.  Pears  are  a  very 
strong  item  and  apricots  are  not  far  behind.  Any 
weakness  that  may  have  existed  on  fruit  cocktail  seems 
to  have  disappeared.  This  cannot  be  attributed  to 
between-season  packing  as  so  little  of  this  is  done  now. 
This  item  and  fruits-for-salad  are  packed  largely  when 
peaches,  pears  and  other  fruits  are  available  instead  of 
as  orders  are  received  as  was  the  practice  at  one  time. 

SPINACH — It  is  still  possible  for  a  buyer  to  pur¬ 
chase  any  item  in  the  spinach  list,  but  it  would  take 
him  a  long  time  to  locate  them  all.  Items  such  as 
buffet.  No.  1  tall  and  No.  10  are  hard  to  find  and  quota¬ 
tions  on  these  might  be  considered  as  nominal.  Most 
concerns  are  set  for  a  complete  cleanup,  for  the  first 
time  in  several  years. 

ASPARAGUS — Growers  and  canners  are  commenc¬ 
ing  to  give  thought  to  the  coming  crop  of  asparagus 
and  we  will  soon  be  hearing  about  marketing  agree¬ 
ments,  prices,  and  the  like.  A  survey  of  crop  prospects 
was  completed  recently,  this  indicating  that  the  output 
for  1940  should  show  a  gain  of  about  five  per  cent  over 
that  of  last  year,  on  the  basis  of  acreage,  condition  of 
fields,  and  the  like.  The  pack  of  last  year  has  been 
largely  moved  out  and  forthcoming  carry-over  figures 
will  show  this  quite  definitely.  One  of  the  largest  con¬ 
cerns,  featuring  a  nationally  advertised  brand,  has  but 
three  items  in  its  list  of  January  2nd,  out  of  a  total  of 
thirty-three  items.  It  has  one  item  in  No.  2^/4  square 
peeled,  one  in  unpeeled  and  one  in  early  garden  aspara¬ 
gus.  A  few  canners  still  have  a  fair  assortment,  but 
only  small  quantities  of  a  size  or  grade. 

SALMON — Interest  in  canned  salmon,  especially  in 
Alaska  Reds,  is  showing  an  improvement  and  is  ex¬ 
pected  to  become  quite  marked  within  a  few  days  when 
the  pack  curtailment  order  for  1940  has  been  digested. 
No  change  in  price  is  contemplated,  at  least  not  in  the 
immediate  future,  but  wholesalers  and  retailers  are 
expected  to  commence  anticipating  spring  requirements 
on  quite  a  liberal  scale. 

TUNA — While  tuna  and  sardine  prices  remain  as  in 
recent  weeks,  the  local  trade  is  anticipating  an  advance 
on  the  former.  This  is  based  on  the  understanding 
that  fishermen  are  to  be  paid  an  additional  $10  a  ton 
for  yellowtail.  The  packs  of  both  fish  in  1939,  were 
ahead  of  those  of  the  previous  year,  according  to 
preliminary  figures. 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 


Shrimp  Production  Light — Frozen  Stocks  Depleted — Inquiries 
Numerous — Prices  Firm — Freezing  Weather  Slows  Down  or 
Stops  Operations — Demand  For  Oysters  Ought  to  be  Heavy — 
Need  for  Merchandising  Efforts — Crab  Meat  Obtainable. 

Mobile,  Ala.,  January  11,  1940. 

SHRIMP — Production  of  shrimp  continues  light  in 
this  section  and  the  bulk  of  them  canned  is  of  the 
small  and  medium  variety,  because  there  are  not 
any  large  to  be  had.  In  fact,  there  are  not  many  of 
any  kind  available,  due  to  the  cold  weather,  which 
causes  the  shrimp  to  bury  in  the  mud. 

A  good  many  shrimp  have  been  withdrawn  from  the 
cold  storage  in  the  past  three  months  and  the  freezers 
have  practically  been  emptied  of  the  large,  jumbo 
shrimp,  thus  leaving  only  the  large-medium. 

Raw,  headless  shrimp  is  one  of  the  sea  foods  that 
freezes  well.  It  can  hardly  be  detected  from  the  fresh 
when  it  thaws  out,  therefore  the  raw  headless  shrimp 
dealers  handle  a  large  quantity  of  frozen  shrimp, 
inasmuch  as  they’re  readily  substituted  for  the  fresh. 

However,  very  few  frozen  shrimp  are  used  for  can¬ 
ning,  because  the  price  is  usually  too  high  for  the  can- 
ners,  and  then  too,  frozen  shrimp  are  inclined  to  be 


somewhat  mushy  after  they  are  cooked,  due  to  the  fact 
that  all  fresh  food  expands  when  it  is  frozen  and  as 
the  shell  of  the  fresh  shrimp  keeps  it  from  expanding, 
the  meat  has  a  tendency  to  mash  up  or  grind  itself 
inside  of  the  shell,  causing  the  cooked  shrimp  to  be 
soft,  and  it  does  not  make  as  fancy  a  pack  as  the  fresh 
or  unfrozen  shrimp. 

The  price  of  canned  shrimp  is  $1.15  per  dozen  for 
No.  1  small;  $1.20  for  No.  1  medium  and  $1.25  for  No. 
1  large,  f.  o.  b.  factory. 

OYSTERS — ^We  are  having  below  freezing  tempera¬ 
tures  right  along  and  this  has  had  a  tendency  to  reduce 
the  production  of  oysters,  both  for  the  raw  market 
and  the  canneries. 

Some  interest  is  manifested  by  buyers  of  canned 
oysters,  but  not  to  the  extent  that  they  should  at  this 
time  when  Lent  is  only  a  few  weeks  off.  The  lack  of 
aggressive  marketing  by  the  canners  explains  this. 

The  canned  salmon  folks  have  been  busy  for  two 
weeks  putting  on  a  display  contest  among  the  retail 
grocery  stores,  which  is  bound  to  boost  the  sales  to  a 
great  extent.  Yet,  the  canned  shrimp  and  oyster  folks 
will  most  likely  leave  well  enough  alone  and  gather  the 
scattered  fragments,  which  the  increased  consumption 
of  Lent  brings  every  year. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
five  ounce  and  $2.10  for  ten  ounce,  f.  o.  b.  factory. 


Some  Hishlights  of  the  Labeling  Situation 

hy  E.  J.  CAMERON 

Director,  Research  Laboratories, 

National  Canners  Association,  Washington,  D.  C. 


IN  breaking  into  a  discussion  of  the  new  Food  Act,  it 
is  difficult  to  know  where  to  begin,  where  to  stop, 
what  to  include,  and  what  to  emphasize.  The  sub¬ 
ject  is  extremely  broad  and  there  must  be  some  res¬ 
triction  both  as  to  scope  and  detail.  I  am  not  a  lawyer 
and  my  interest  is  naturally  with  technical  rather  than 
legal  considerations.  Therefore,  you  will  hear  nothing 
from  me  concerning  the  legislative  history  or  legal 
philosophy  of  the  Act ;  nor  will  you  find  me  expostulat¬ 
ing  in  excited  terms  about  the  possibilities  of  the 
future.  In  the  laboratory  it  is  part  of  our  job  to  inter¬ 
pret  in  a  practical  way  the  various  situations  that  arise 
and  furnish  the  industry  with  information  which  we 
hope  will  be  helpful.  In  doing  this  our  basic  interest 
is  in  the  current  situation,  as  we  view  it,  without  too 
much  consideration  going  to  past  or  future. 

With  this  in  mind  I  have  made  a  selection  from  what 
might  be  termed  the  “highlights”  of  the  labeling  situ¬ 
ation,  prompted  principally  by  our  experience  of  the 
past  several  months.  There  has  been  a  measure  of 
guidance  from  questions  which  have  come  to  us 
repeatedly.  I  am  not  going  to  run  to  detail  any  further 
than  I  consider  necessary.  I  shall  not  enter,  therefore, 
upon  a  recital  of  the  standards  for  tomatoes  and  tomato 
products,  nor  the  suggested  findings  on  the  other  prod¬ 


ucts  that  have  been  the  subject  of  standardization  hear¬ 
ings.  Information  of  this  nature  has  come  to  you  in  the 
“Information  Letter”  and  otherwise,  and  presumably 
you  have  it  on  record. 

Highlights  of  Food  Law  Developments — I  think  that 
our  memories  should  be  refreshed  with  regard  to  the 
more  important  developments  under  the  food  law.  I 
shall  do  this  in  a  somewhat  sketchy  fashion. 

1.  The  Food,  Drug  and  Cosmetic  Act  was  signed  by 
the  President  on  June  25,  1938,  to  become  effective 
June  25,  1939. 

2.  Tentative  general  regulations  were  issued  on 
October  15,  1938,  and  trade  comment  was  invited.  A 
hearing  was  held  on  the  tentative  regulations  on 
November  17,  and  the  final  general  regulations  were 
issued  on  December  23. 

3.  In  January,  1939,  we  had  our  first  experience 
with  standardization  hearings.  You  will  recall  that 
tomatoes  and  four  tomato  products  were  given  first 
consideration.  Tomatoes  were  considered  for  standards 
of  identity,  quality,  and  fill  of  container.  For  the  four 
tomato  products,  interest  centered  only  on  standard  of 
identity. 

4.  In  February  was  announced  the  list  of  exempted 
products — ^that  is,  products  for  which  it  would  be  un- 
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necessary  to  provide  label  statements  of  ingredients 
pending  standardization.  These  exemptions  were  to 
hold  for  a  “reasonable”  time  and,  tentatively  at  least, 
two  years  was  set  as  that  period.  The  most  important 
products  affected  were  unmixed  fruits  and  vegetables. 

5.  Hearings  on  fruits — apricots,  peaches,  pears,  and 
cherries — were  held  in  April.  Later  in  the  month  came 
the  hearing  on  peas.  For  all  of  these  products  it  was 
intended  to  formulate  standards  of  identity,  quality, 
and  fill  of  container.  Toward  the  end  of  the  month 
the  hearings  on  the  standards  of  identity  for  a  long 
list  of  vegetables,  and  mixed  vegetables,  were  held. 

6.  Final  standards  were  announced  in  July  for 
tomatoes  and  tomato  products,  (and  in  December  for 
peaches).  All  of  the  other  products  are  in  the  “sug¬ 
gested  findings”  stage,  which  is  the  one  just  preceding 
promulgation  by  the  Secretary. 

7.  Going  back  to  June,  note  should  be  made  of  the 
fact  that  the  Lea  Act  was  passed  and  this,  as  most  of 
you  know,  postponed  the  labeling  requirements  to 
January  1,  1940,  and,  under  certain  conditions,  to  July 
1,  1940.  Announcement  of  the  proposed  regulations 
under  the  Lea  Act,  extending  time  for  the  use  of  old 
labels  to  July  1,  1940,  was  made  on  November  1st. 
Announcement  of  the  final  regulation  appeared  in  the 
Federal  Register  of  December  5th. 

Procedure  for  Hearings — You  have  heard  a  lot  about 
these  hearings  on  standards,  and  I  rather  suspect  that 
you  have  received  opinions,  some  not  too  restrained, 
concerning  the  formality  of  procedure.  I  think  that 
most  everyone  agrees  that  there  is  imperative  need  for 
something  which  will  simplify  the  procedure  for  for¬ 
mulation  of  standards.  Representatives  of  the  indus¬ 
try  came  to  Washington  intent  upon  doing  their  best 
to  present  the  views  of  the  industry.  They  did  it  in  an 
efficient  manner,  in  spite  of  the  fact  that  they  were 
faced  with  a  procedure  which  was  new  to  everyone 
except  lawyers. 

I  think  that  the  details  of  this  procedure  are  still 
vague  to  many  canners,  perhaps  the  majority  of  them, 
and  I  shall  take  a  few  minutes  to  indicate  the  most 
important  steps. 

First,  there  is  a  public  announcement  of  the  hearing, 
which  is  printed  in  the  Federal  Register.  This  an¬ 
nouncement  contains  a  detailed  proposal  for  the  stan¬ 
dards.  It  represents  the  government’s  viewpoint  and 
although  government  witnesses  are  not  bound  by  it,  the 
industry  has  advance  information  as  to  the  probable 
course  of  government  testimony.  The  announcement 
is  printed  in  the  Federal  Register  at  least  30  days 
before  the  time  of  the  hearing. 

The  hearing  begins  at  the  scheduled  time.  Repre¬ 
sentatives  of  government  and  industry  register  as 
parties-in-interest.  The  presiding  officer  makes  his 
announcement  as  to  the  nature  of  the  proceedings. 
Then  the  government  witnesses  present  their  testimony 
under  the  guidance  of  government  counsel.  They  and 
other  witnesses  give  testimony  under  oath  and  when  a 
witness  has  finished  his  direct  testimony  he  is  subject 
to  cross-examination  by  any  party-in-interest.  Testi¬ 
mony  may  be  given  by  affidavit  also,  but  this  is  admit¬ 
tedly  less  effective  than  personal  testimony  because  of 
the  lack  of  opportunity  for  cross-examination. 


When  the  hearing  is  concluded,  the  record  is  closed 
and  a  transcript  of  the  record  is  available  to  parties- 
in-interest  in  the  office  of  the  hearing  clerk.  At  the 
close  of  the  hearing,  the  presiding  officer  announces  the 
time  during  which  written  arguments  and  proposed 
findings  of  fact  may  be  submitted  to  the  hearing  clerk. 
This  time  may  be  extended  by  him,  for  good  cause,  for 
a  reasonable  time.  In  order  to  receive  consideration, 
every  fact  having  a  bearing  on  a  standard  must  be 
based  upon  the  record.  In  other  words,  after  the  hear¬ 
ing  is  over,  the  parties-in-interest  are  privileged  to  take 
the  record,  comb  it  over  for  the  important  facts  that 
have  been  adduced,  and  submit  proposed  findings  and 
proposed  regulations  covering  standards  of  identity, 
quality,  etc.,  and  submit  argument  to  support  their 
position. 

Having  the  record  and  the  proposed  findings,  the 
presiding  officer  gives  consideration  to  both  and  arrives 
at  suggested  findings  of  fact,  and  conclusions,  in  the 
form  of  regulations.  There  is  no  fixed  time  for  this 
and  there  is  no  way  of  predicting  when  his  announce¬ 
ment  will  be  made.  These  suggested  findings  go  to  the 
Secretary,  together  with  objections  which  may  have 
been  advanced  by  the  industry. 

Later,  after  an  unprescribed  time,  the  Secretary 
issues  his  regulations  to  cover  standards  of  identity, 
quality,  and  fill  of  container.  These  are  final  and  the 
only  subsequent  action  which  the  industry  may  take  is 
to  file  a  petition  with  the  Circuit  Court  of  Appeals  for  a 
judicial  review  of  the  Secretary’s  order.  If  such  action 
is  deemed  advisable,  this  must  be  done  within  90  days. 
Beyond  this  we  shall  have  to  wait  to  determine  what  is 
in  propect  with  regard  to  possible  modification  of  stan¬ 
dards  that  will  result  from  the  lower  courts’  decisions 
affecting  seizures  of  products  alleged  not  to  be  in 
conformity  with  standards. 

To  summarize:  first,  there  is  the  announcement  of 
hearing  and  this  is  held  not  less  than  30  days  following 
the  announcement.  Witnesses  give  testimony  under 
oath  or  by  affidavit.  When  the  record  is  closed  inter¬ 
ested  parties  may  make  proposed  findings.  Later,  the 
presiding  officer  makes  his  suggested  fkidings,  and, 
after  the  industry  has  had  opportunity  to  file  objections, 
the  Secretary  issues  the  regulations. 

(Continued  next  week  when  Dr.  Cameron  gives  the  Status  of 

Labeling  from  the  Standpoint  of  the  Canning  Industry) 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continaed 


Canned  Vegetables 


ASPARAGUS 

White  Coloeaal.  No.  2^ . . 

Large,  No.  2%— . . 

Medium,  No.  2% . . 

Green  Mam.,  No.  2  to.  eans....^ 

Medium,  No.  1  tall . . . 

Large,  No.  2.._ . . 

Tips,  White.  Mam.  No.  1  aq. _ 

Small,  No.  1  aq . 

Green  Mam.,  No.  1  aq _ _ 

Small,  No.  1  aq . — - 

Green  Tipa,  60/80,  2a„ . ...» 

Green  Tipa,  40/60,  28.... _ _ 

Green  Cuta  and  Tipa,  28. . . 

Green  Cuta  and  Tipa,  lOa.......... 

Green  Cuta,  28 . . 

STRINGLESS  BEANS 

Fancy  French  Cut  Green.  No.  2 

No.  10  . . 

Elx.  Std.  Cut  Green.  No.  2 _ 

No.  10  . . 

Std.  Cut  Green,  No.  2............... 

No.  10  . . . . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . . 

Ex.  Std.  Whole  Green.  No.  2.... 

No.  10  . . . — 

Fancy  Cut  Wax,  No.  2„__ — .« 

No.  10  . . . 

Ex.  Std.  Cut  Wax,  No.  2.. - 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . . . 

Ex.  Std.  Whole  Wax,  No.  2...... 

No.  10  . . 

Std.  Whole  Wax,  No.  2............ 

No.  10  . — 

Red  Kidney,  Std.,  No.  2 — . — ... 
No.  10  . — . 


Elaatem 
Low  High 


Central 
Low  High 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . . 

No.  2  Fancy  Small  Green- 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  A  White. . 

No.  10  . 

No.  2  Freah  White - - 

No.  10  — . . 

Now  2  Soaked . . 


1.35  1.52% 

7.25  7.50 

1.25  1.25 

1.20  . 

5.75  6.00 

.80  .92% 

4.50  4.75 

.67%  .80 


Whole,  No.  2 . 

No.  2%  - 

No.  10  - 

Std.  Cut,  No.  2 - - 

No.  2%  - 

No.  10  - 

Fancy  Cut,  No.  2......» 

No.  2% - 

No.  10  - 

Std.  Sliced.  No.  2 - 

No.  2% - 

No.  10  - 

Fancy  Sliced,  No.  2.... 
No.  10  — . 


Std.  Sliced,  No.  2„... 

No.  10  _ 

Std.  Diced,  No.  2 . 

No.  10  - 


PEAS  AND  CARROTS 

Std.  No.  2 _ 

Fancy  No.  2...._». . . 


3.50  3.75 

.80  .90 

3.50  4.50 


.80  . 

3.75  4.50 

.77%  .85 

3.35  4.00 


.70  .80 

1.02%  1.15 


2.35 

2.50 

2.60 

2.40 

2.50 

2.00 

2.10 

2.10 

2.16 

2.30 

2.50 

2.30 

2.36 

1.65 

1.65 

1.76 

7.60 

7.60 

1.00 

.90 

1.00 

1.10 

4.76 

5.00 

.70 

.80 

.77% 

.80 

3.25 

3.40 

3.60 

3.76 

.62% 

.75 

.67% 

.75 

3.00 

3.25 

3.00 

3.35 

1.00 

1.45 

1.50 

5.00 

6.50 

5.00 

5.60 

.96 

1.10 

4.76 

4.76 

.90 

.95 

.96 

4.50 

5.50 

6.60 

.75 

.87% 

.77% 

.80 

3.75 

3.75 

4.50 

.70 

.77% 

.75 

3.55 

3.75 

3.50 

1.20 

1.05 

1.20 

5.00 

6.10 

4.75 

6.00 

1.00 

1.15 

.70 

.80 

.70 

.75 

3.25 

4.00 

3.25 

3.50 

1.20  . 

1.10  1.30 


.65 

.70 

.80 

1.10 

.85 

1.35 

.90 

1.20 

.90 

1.60 

3.25 

4.00 

3.25 

6.00 

.72%  . 

.65 

.80 

.70 

3.05 

3.10 

2.76 

3.00 

67%  .72% 

72%  .80 

,00  3.25 


Weat  Coast 
Low  High 


2.50  2.60 

2.60  2.65 

2.60  2.60 
2.40  2.60 


70  .72% 

00  3.25 


2.35  2.45 

2.60  2.60 


1.00  1.10 

4.76  6.00 


3.25  3.75 

1.00  1.35 

4.85  5.50 

1.20  1.20 


.86  .90 

1.10  . 


No.  10  _ 

Std.  No.  2 _ 

No.  10  . . 

HOMINY 

Std.  Split,  No.  1,  Tall . . 

No.  2%  _ _ _ 

No.  10  _ 

MIXED  VEGETABLES 

Fey.,  No.  2 . - 

No.  10  _ _ 

Std.,  No.  2 . 

No.  10  . . 

PEAS 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  Sa . 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  6s . . 

No.  2  Elx.  Std.  Sweets,  28 - 

No.  2  Ex.  Std.  Sweets,  8s . 

No.  2  Ex.  Std.  Sweets.  48 . . 

No.  2  Ex.  Std.  Sweets,  68......... 

No.  2  Std.  Sweets,  28 . 

No.  2  Std.  Sweets,  Sa . 

No.  2  Std.  Sweets,  48....—— — 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  28 . 

No.  10  Std.  Sweets,  Sa . 

No.  10  Std.  Sweets,  48 . - 

No.  10  Std.  Sweets,  68 . . 

No.  2  Fey.  Alaska,  la . 

No.  2  Fey.  Alaska,  28 . — 

No.  2  Fey.  Alaskas,  Sa....— . . 

No.  2  Ex.  Std.  Alaskas.  la..— 
No.  2  Ex.  Std.  Alaskas,  2a— 
No.  2  Ex.  Std.  Alaskas.  8s — 
No.  2  Ex.  Std.  Alaskas,  48 — 

No.  2  Elx.  Std.  Alaskas.  6s . 

No.  10  Ex.  Std.  Alaskas,  la.— . 
No.  10  Ex.  Std.  Alaskas,  2a — - 
No.  10  Ex.  Std.  Alaskas,  88.... 

No.  2  Std.  Alaskas,  2s . - 

No.  2  Std.  Alaskas,  8s . 

No.  2  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  68 . 

No.  10  Std.  Alaskas,  la— — 
No.  10  Std.  Alaskas,  2a— 

No.  10  Std.  Alaskas.  88 . . 

No.  10  Std.  Alaskas.  48.... — — .. 

No.  10  Std.  Alaskas,  6s . 

Na  2  Ungraded . . 

Soaked,  2s  . . . 

lOa  — _ - — - — - — 

Blackeye,  2s,  Soaked . . 

lOa  . . . . 

PUMPKIN 

Fancy,  No.  2 . . 

No.  2%  _ 

No!  io"r.!!‘Cr™— —.!!!"!!!!!!— 
SAUER  KRAUT 
Fancy,  No.  2-..........-....-— 

No.  2%  _ 

No.  8  _ 

No.  10  - - - 

SPINACH 

No.  2  . . 

No.  2%  _ 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  F«.  Limas. 
Triple,  No.  2 . . . . - 


4.25  6.00 

.70  .80 


.76  .85 

.  2.76 


.80  .90 

4.00  4.50 

.62%  .66 
3.25  4.00 


1.10  . 

1.07%  . 

.90  1.02% 

.87%  . 

.95  . 

.90  . 

.85  _ 


1.50  1.55 

1.26  . 


.  1.46 

1.10  1.15 

1.00  1.00 

.96  .96 


6.25  5.75 

1.00  . 

.90  . 

.87%  . 

.87%  . 


5.26  6.60 

5.00  6.35 

4.86  . 


.86  . 

.56%  .60 

2.75  3.00 

.62%  .65 

2.65  3.25 


.70  .76 

.80  1.00 


.80  .95 

.96  1.15 

3.25  3.50 

.77%  .86 

.90  1.05 

.97%  - - 


Low  High 

Low 

High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2.... 

.95 

1.16 

.90 

1.02% 

No.  10  . . 

. . 

5.30 

5.50 

4.85 

5.25 

Ex.  Std.  No.  2 . 

. . . 

.86 

1.00 

.85 

.95 

No.  10  . 

. 

4.76 

6.00 

4.50 

4.76 

Std.  No.  2  _ 

.70 

No.  10  . 

d.OO 

White,  Fancy  No.  2 . 

1.00 

1.06 

.90 

1.07% 

No.  10 . 

6.00 

6.25 

5.00 

5.50 

Ex.  St.  No.  2 . 

.80 

1.00 

No.  10  _ 

4.50 

4.50 

Std.  No.  2  _ 

.75 

Now  10  . 

4.00 

4.50 

4  5>K 

Shoepeg,  Fancy  No.  2-. 

_ 

1.00 

1.16 

.97%  1.00 

No.  10  _ 

,.T.,..TTTtTtTl 

6.26 

6.00 

5.00 

5.00 

.90 

1.06 

No.  10  . . 

6.25 

6.50 

Std.  No.  2 . 

.85 

.86 

CORN — Creamatyle 

Yellow,  Fancy  No.  2.-.. 

.85 

.96 

.85 

1.00 

No.  10  . 

_ 

4.50 

4.76 

4.25 

4.50 

Ehc.  Std.  No.  2 . 

.80 

.85 

.75 

.90 

No.  10  _ 

. 

4.25 

4.50 

3.75 

4.25 

Std.  No.  2 . 

.72% 

.77% 

.70 

.85 

No.  10  . 

3.40 

4.00 

White,  Fancy  No.  2 . 

. . 

.85 

1.00 

.85 

.90 

No.  10  . 

. 

6.00 

4.00 

4.50 

Ex.  Std.  No.  2 . 

.77% 

.90 

.75 

.85 

West  Coast 
Low  High 


.70  . 

2.00  2.36 


1.40 

1.50 

1.40 

1.50 

1.30 

1.40 

1.30 

1.40 

1.20 

1.30 

1.20 

1.30 

1.10 

1.20 

1.10 

1.20 

1.20 

1.25 

.90 

1.00 

1.20 

.90 

1.00 

1.05 

.87% 

.95 

1.10 

.97% 

1.00 

.90 

.95 

1.15 

1.20 

.85 

.82%  1.00 

.85 

.80 

.96 

6.25 

6.75 

6.00 

6.25 

6.00 

5.26 

4.60 

4.76 

4.50 

6.00 

4.26 

4.75 

4.60 

4.76 

1.45 

1.50 

1.40 

1.46 

1.35 

1.45 

1.30 

1.40 

1.30 

1.40 

1.20 

1.10 

1.16 

1.20 

1.30 

.90 

1.10 

1.10 

1.20 

.87%  1.00 

.95 

1.10 

1.06 

1.10 

6.00 

6.25 

5.50 

5.60 

6.00 

5.50 

.90 

1.00 

1.10 

.85 

.90 

.95 

.80 

.86 

.85 

.95 

.80 

.86 

.86 

.96 

6.00 

6.25 

4.60 

4.76 

6.00 

4.50 

4.75 

4.25 

4.76 

.96 

1.00 

.60 

.60 

.60 

.65 

2.50 

.65 

.67% 

.90 

2.76 

3.26 

.76 

.80 

.76 

.90 

1.00 

1.00 

1.16 

2.90 

3.30 

3.10 

3.30 

.76 

.92% 

1.10 

.95 

1.17% 

1.35 

3.25 

3.60 

4.35 
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SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  . 

No.  3  . . 

No.  10  . 

Fey.,  No.  2  Syrup  Pack . 

No.  2%  . 

Eastern 

Low  High 

.  .70  .80 

.85  .97% 

!  2.75  3.25 

.75  . 

.  1.00  1.07% 

Central 

Low  High 

.75  . 

1.00  . 

West  Coast 
Low  High 

.  1.20 

.  1.50 

..  3.35 

3.75 

TOMATOES 

Solid  Pack 

.80 

1.00 

1.05 

1.10 

1.00 

1.05 

No.  2%  . 

..  1.10 

1.35 

1.25 

1.35 

1.35 

No.  10  . 

..  3.60 

4.26 

4.50 

4.25 

4.35 

.50 

.46 

.47% 

.76 

.75 

.75 

.90 

No.  2%  . 

.95 

1.17% 

1.00 

1.15 

.97%  . 

..  3.00 

3.50 

3.25 

3.50 

3.10 

With  puree 

.39 

.47% 

.42% 

.65 

.67% 

.60 

.70 

.65 

.80 

.82% 

No.  2%  . 

.85 

.90 

.85 

1.02%  . 

.90 

1.00 

.97% 

3.00 

2.65 

3.10 

3.20 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.42' 

'4  .50 

.42  V- 

.45 

No.  10  . 

...  3.25 

3.00 

3.25 

3.25 

3.40 

Std.,  No.  1,  Trim  1.035 . 

.40 

.40 

.42% 

.62%  . 

No.  10  . 

...  2.76 

2.86 

3.00 

3.00 

3.16 

TOMATO  JUICE 

.411 

.75 

.80 

.86 

.80 

.76 

.80 

No.  10  . 

...  2.40 

3.00 

2.90 

3.25 

2.90 

3.15 

TURNIP  GREENS 

.75 

.70 

.75 

No.  2%  . 

...  1.05 

.95 

1.00 

No.  10  . . . 

...  3.35 

3.75 

3.26 

3.50 

CANNED  FRUITS— Continued 

Eastern  Centraf 

Low  High  Low  High 


West  Coast 
Low  High 


FEARS 


Keifer,  Std.,  No.  2% .  1.36  1.35 

No.  10  . 

Choice,  No.  . .  . 

No.  10  . . . 

Kartlett,  Fancy,  No.  2V^..........  1.65  1.90 

Choice,  No.  2% . 

Std.,  No.  2Mi . .  1.30  1.40 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.  No.  10 . 

No.  10,  Water. . . . 

No.  10  Pie.  S.  P . 


2.10 

2.15 

1.86 

2.00 

1.70 

1.80 

7.00 

6.15 

6.50 

5.65 

6.00 

4.25 

4.25 

4.00 

4.16 

Pl.VEAPPLE 


F.  O.  B.  Honolulu 


Crushed  Sliced 


No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2% . 

No.  10  in  Juice... 
No.  10  in  Syrup. 


.80  .80 

.85  . 

1.27%  1.42% 
1.70  1.70 

6.35  6.60 

5.75  6.00 


PINEAPPLE  JUICE 


F.  O.  B.  Honolulu 


Buffet  .. 
No.  211 
No.  2  .. 
No.  2% 
46  oz.  .. 
No.  to 


RASPBERRIES 

Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2... 

No.  10  . 

Black,  Syrup,  No.  2. 
Red,  Syrup,  No.  2 . 


.80 

•oiTS 

.96 

1.37% 

2.17% 

3.76 

4.50 

1.46 

1.60 

1.65 

8.75  . 

5.00 

6.00 

1.66 

7.25  7.50 

5.26 

5.50 

5.50 

1.75  . 

1.40 

1.60 

1.80 

2.00 

2.10 

Canned  Fruits 


APPLES 

No.  10,  water .  2.75  . 

No.  10,  atandard  heavy  pack....  2.90  3.00 
No.  10,  fancy  heavy  pack .  3.25  3.50 

APPLE  SAUCE 

No.  2  Fancy . - . 70  . 

No.  10  . —  3.50  . 

No.  2  Std . 62VL'  .’i'iVi 

No.  10  . .  2.35  . 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . . . 

Pres.,  No.  1 . . 

2.90  3.00  No.  2  . 

.  Std.,  Water,  No.  10 . 

3.25  3.35 


Canned  Fish 

HERRING  ROE 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice . . . 

No.  2%,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10.  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . - . 

No.  10,  water . 

BLUEBERRIES 

No.  2  . . — 

No.  10  . . 

CHERRIES 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std..  No.  2% . - . 

Fey.,  No.  10 . 

Choice  No.  10 . 

Std.  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . — . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . — . 

No.  5  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . — - - 

No.  800  _ _ 

No.  2  . 

46  oz . . . 

No.  6  . . 

GOOSEBERRIES 

Std.,  No.  2 . . 

No.  10  . . — . 

PEACHES 

Y.  C.,  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.  No.  10 . 

Choice.  No.  10 . . 

Std.,  No.  10 . . 

Pie,  No.  10 . 

Water,  No.  10 . 


1.40  1.60 


1 .05  . 

4.75  5.00 


Florida 

.42'..  . 

.82  V-  .90 
2.25  2.50 


..55  .621 

1.25  1.35 


1.45  1.60 

9.00  . 


1.00  1.10 
4.75  4.75 


Texas 


.52',..  .57'4 

1.10  1.25 


10  oz. 


1.95 

1.80 

2.00 

1.85 

No.  2,  19  oz. 
No.  2,  17  oz. 

1.40 

1.45 

6.25 

6.60 

LOBSTER 

6.00 

6.20 

Flats,  1  lb.... 

6.00 

5.25 

%  lb . 

%  lb . 

1.00 

1.10 

OYSTERS 

3.76 

4.00 

Std.,  4  oz. . 

6  oz.  . 
8  oz. 
10  oz. 


Selects,  6  oz. 


.70  . 

1.26  . 

1.12%  1.26 


Southern  Northwest  Selects 


1.00  1.05  .  . 

1.10  .  1.05  1.10  1.10  1.20 

1.80  2.10  .  1.60  1.60 

.  2.20  2.10  .  . 


1.35  1.40 

5.00  5.25 

2.05  2.15 

1.96  2.10 

1.76  1.80 

6.85  7.00 

6.45  6.65 

.  6.00 


2.40  . 

7.60  7.76 

California 


SALMON 

Red  Alaskas,  Tall,  No.  1 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . . . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1.. . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 


2.25  2.35 

.  1.72% 

1.85  1.90 


1.50  1.65 


.  2.00 

1.35  1.40 

1.80  1.90 


Southern 

No.  1,  SmaU . — .  1.16  1.30 

No.  1,  Medium _ — -  1.30  .  1.20  1.35 

No.  1,  Large . .  1.35  .  1.25  1.40 


SARDINES  (Domestic)  Per  Case 
%  Oil,  Key. 


%  Oil.  Keyless . 

%  Oil,  Tomato,  Carton . — .... 

1.35 

6.00 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1.  24’s . . 

Calif.  Oval  No.  1.  48'8 . 

1.60 

1.65 

TUNA  FISH,  Per  Case 

1.30 

1.45 

Fey.,  Yel.,  Is,  24's . . 

1.25 

1.30 

Fey.,  Yel.,  Is,  48*8 . — 

4.90 

5.05 

%8  . - . 

4.40 

4.60 

%8  . 

3.90 

4.06 

Light  Meat,  Is . . 

4.00 

4.25 

3.26 

Ut  .  ,  - . .  ■ 

4.00 

3.36 


4.35 

3.10 


3.50  4.15 


.  .  11.00  11.60 

.  6.25  . 

.  4.00  4.15 

.  9.50  10.00 

5.50  .  .  5.60  . 

.  3.65  3.75 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details.  * 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  for  Machinory  Mira. 
Berhn^^hapman  Co.,  Berlin,  Wls. 
Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BASKETS,  Wire,  Scalding,  Pickling,  etc. 


BELTING.  Leather. 

BLANCHERS.  Vegetable  and  Fniit. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOXES  (Metal),  Lug.  Field. 

Berlin-Cnapman  Co.,  Berhn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 


BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BUCKETS.  PAHS  AND  PANS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


CONVEYORS,  HydrauUc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

COOKERS,  ContinuouB,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  ]. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KETTLES,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berhn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Berhn-Chapman  Co.,  BerUn,  Wls. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS  AND  CARRIERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  MisceUaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co..  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagrara  Falls,  N.  Y. 
Food  Machinery  Corroration,  Hoopeston,  Ill. 
F.  H.  Langsenkeunp  Co.,  IndianapoUs,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


POWER  PLANT  EQUIPMENT. 
Berhn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Berhn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 

SEWAGE  DISPOSAL  SYSTEMS. 

BerUn  Chapman  Co.,  BerUn,  Wls. 

ChishoUn  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  ni. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill, 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K,  Robins  &  Co.,  Inc,,  Baltimore,  Md. 

TANKS,  Metal,  Glass  Lined,  Wood. 
Berhn-Chapman  Co.,  BerUn,  Wis. 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  DL 

F.  H.  Uiigsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUXm  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 


TV 


Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  BerUn,  Wls. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair^ott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md, 


CAN  MAKERS'  MACHINERY 


E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FHJXRS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 


CONVEYOR  BELTS,  Cloth,  Rubber,  Wire. 
BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 
A.  K.  Robins  &  Co.,  Uic.,  Baltimore,  Md. 


MIXERS 

BerUn-Chapman  Co.,  BerUn,  Wls. 
ChiSholm-Ryder  Co.,  Niagara  Fails,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 


BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagtara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  ni. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chlsholm-Rydor  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  Ul. 

Morrel  Bros,  Morrel,  Ohio. 

RinrUir  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
BerUn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  F^,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Berlin-Chapman  Co.,  Berlin,  Wis. 
ChUholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Berhn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berhn-Chapman  Co.,  Berlin,  Wis. 
Chishoim-Kyder  Co.,  Niagara  Fails,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CLEANERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS. 

BerUn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore.  Md. 

HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
C^holm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corroration,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GRADERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PICKING  TABLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robiru  &  Co.,  Inc.,  Baltimore,  Md. 

SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berhn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  ]. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berhn-Chapman  Co.,  Berhn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Ck>.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  lUICE  MACHINERY 


COOKING  COILS  for  Kettles  and  Tanks. 
Berhn-Chapman  Co.,  Berhn,  Wis. 
Chishohn-Kyder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  EXTRACTORS. 

Berhn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  HEATERS. 

Berhn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULPERS  AND  FINISHERS. 
Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
Food  Machinery  Corporation,  Hoop>eston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picldnq. 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 
Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula.  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Caimlng  Industry. 

The  Almanac  of  the  Canning  industry. 

BOXES,  Corrugated  or  Fibre. 

CANS,  nn.  AU  Kinds. 

American  Can  Co.,  New  York  Ci^. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

PhllUps  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 
CONSULTING  ENGINEER 

Robert  T.  Regester,  Baltimore,  Md. 

FERTILIZER. 

INSECTICIDES,  Dusts,  Sprays. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ul. 

Piedmont  Label  Co.,  Bedford,  Va. 

Rainbow  Litho.  Co.,  Cincinnati,  Ohio. 

Simpson  6  Doeller  Co.,  Baltimore,  Md. 
Stecher-Traung  Litho.  Corp.,  Rochester,  N.  Y. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

PASTE,  CANNERS*. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  H.  Langsenicamp  &  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

SEASONINGS 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrop,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Gallatin  VaUey  Seed  Co.,  Bozeman,  Mont. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  lU. 

F.  H.  Woodruff  &  Sons,  Milford,  Cotm. 

SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Tri-State  Packers  Association,  Easton,  Md. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SUGAR,  DEXTROSE. 

Com  P*roducts  Sales  Co.,  New  York,  N.  Y, 

TIN  PLATE. 

WAREHOUSING  AND  FINANCING. 

Douglas-Guardian  Warehouse  Corp.,  Chicago,  Ill. 
The  Terminal  Warehouse  Co.,  Baltimore. 


January  15,  19  UO 


THE  CAN  N  I  NC  TRADE 


Simplified  P^iecHUm 

Qcun 

CAN  MAKERS  are  showing  enthusiasm  for  the  new  "Bliss"  304  Automatic  Can  Tester.  It  is 
quickly  and  easily  changed  from  size  to  size  without  expensive  change  parts. 
The  machine  not  only  tests  one  pound  to  three  pound  sanitary  cans,  but  even  special  designs 
such  as  the  cone  top  beer  can.  It  also  incorporates  valuable  new  protective  devices  and 
catches  smaller  leaks  than  ever  before  at  a  rate  of  300  cans  per  minute.  We  invite  your 
immediate  consideration  of  this  new  tester. 

The  World's  Largest  Builder  of 
Can  Making  Machinery 

E.  W.  Bliss  Company,  Brooklyn,  N.  Y. 

Chicago  Detroit  Cleveland 

Toledo  Toronto 


NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  MCKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sal«  Ollices  and  Plants  a  NEWYORKCITY  •  BALTIMORE  •  MASPETH,  N.  Y  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


Yours  is  a  fellowship  of  personalities  and 


ith  firm  and  capable  hands  at  the  wheel 


with  clear  vision  and  level  judgment 


and  purpose  that  have  established  your 


your  Association  comes  again  to  port 


enviable  position  in  American  Industry. 


and  assembles  in  Annual  Convention. 


B  ] 

Baal 

